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Exhibit A 



      DALLAS COUNTY 
      PURCHASING DEPARTMENT 
 
 
 
August 24, 2007 
 
 

ADDENDUM NO. 1 
 

RFP NO. 2007-118-3034 
 
 

REQUEST FOR PROPOSALS FOR CLEANING 
CHEMICALS AND SUPPLIES 

 
WHEREAS, the RFP is hereby amended as follows; 
 
1) Page 2 includes the following  section: 

 
PROPOSAL DUE DATE 

 
Completed sealed proposals must be received and clocked into the Dallas County 
Purchasing Department no later than: THURSDAY, AUGUST 30, 2007 @ 2:00 
p.m. (CDT).  The official time clock will be clock located in the Purchasing 
Department.  Proposals received/clocked at 2:01 p.m. (CDT) and thereafter will be 
considered late and will not be accepted.  Late proposals will be remain unopened and 
available for bidder pickup.  Late bids not picked up within 30 days after notification by 
Dallas County, will be disposed of.  Dallas County will not be responsible for un-
marked/improperly marked proposals or for proposals delivered to the wrong location. 

 
2) Page 3, Section 1.0 reads as follows: 

 
1.0 Lead Public Agency Master Agreement 
Dallas County (herein “Lead Public Agency”) is competitively soliciting a Master 
Agreement for Cleaning Chemicals and Supplies (herein “Products”) on behalf of 
all local and state government agencies, higher education and non-profits that 
elect to access the Master Agreement (herein “Participating Public Agencies”) 
and U.S. Communities Purchasing & Finance Agency (herein “U.S. 
Communities”).  The definition of Products to be included in the Master 
Agreement includes the vendor’s complete catalog of cleaning chemicals, 
supplies, and cleaning machines available from Supplier.  ALL PRODUCTS 
OFFERED MUST BE NEW, UNUSED, LATEST DESIGN AND 
TECHNOLOGY AND MOST CURRENT PRODUCT LINES.  RFP is subject to 
Lead Public Agency’s General Condition and Instructions to Bidders, Special 



Provisions and pricing schedule, and the State Notice Addendum provided in 
Attachment E. 
 

3) Page 5, Section 8.0 refers to the U.S. Communities Administrative Agreement as 
Attachment A.  The U.S. Communities Administrative Agreement is Attachment 
B of the RFP. 

 
4) Page 8, Section 10.5, second paragraph reads as follows: 

 
It is the intent of Dallas County to enter into a contract with an initial two (2) year 
term with the option to renew annually for three (3) additional one (1) year 
periods.  Renewal will be subject to the availability of funding, vendor 
performance, mutual agreement by all parties, and the approval of the Dallas 
County Commissioners Court.  All renewals/extensions shall be based on existing 
terms, conditions, and price structures set forth in original bid award or as 
amended by the Dallas County Commissioners Court.  Dallas County does not 
guarantee any quantities to be purchased under this contract.  

 
5) Section 10.8 is added as follows: 
 

10.8  Requests for Price Adjustments 
Price adjustments will be considered based on the terms outlined in this section.  
An initial price adjustment can be requested after the first twelve (12) month 
period of the contract.  Subsequent requests can be submitted on an annual basis.  
Requests for price adjustments must be supported by appropriate written 
documentation by the manufacturer’s published price lists or similar documentary 
evidence.  The reasonableness of the request will be determined by comparing the 
request with the Producer Price Index or by performing a market survey.  If the 
Dallas County Commissioners Court agrees and approves the adjusted price 
terms, County shall issue written approval of the change and the effective date of 
the new pricing.  Price adjustments/increases shall be presented as a percentage of 
increase/decrease, which will be used to adjust vendor pricing accordingly to the 
County.  The price increase shall not exceed five (5%) percent over a one (1) 
calendar year period and shall be limited to the actual increase incurred by the 
awarded vendor(s) whichever is the “least amount of increase”.  Price 
adjustments/increases are not retroactive. Price reduction or decreases are 
effective immediately. 

 
6) Page 9, Section 10.6.  The Deadline for Final Questions has been extended to 4:00 

pm (CDT) on Monday, August 27, 2007 with responses posted by Tuesday, 
August 28, 2007. 

 
7) Page 11, Section 11.2.5 Products, is amended to read: 

 
11.2.5 Products 

• The primary objective is to provide the entire product catalog; 



• Describe products by the category specified in Section 1.0 above; 
• Provide catalog for each category of product specified above; 
• Include description of cleaning machines available through product 

catalog; 
• Describe services as specified in Section 1.0 above; 
• Specify fill rate as applicable; 
• If fill rate is less than 95%, explain how 95% can  be met; 
• Environmental initiatives that include any product certification(s) and 

company sponsored programs; 
• Outline backorder policy.  

 
8) Page, 11, Section 11.3.1 Pricing, second bullet is amended to read: 

• Using a fixed percentage from the catalog to provide pricing, inclusive of 
U.S. Communities fee, for each product category specified in Section 1.0 
above.  Each product category can have a percentage; 

 
9) Page 14, Section titled “INVOICES” is deleted. 
 
10) Page 18, Section 13.2 is deleted. 

 
11) Attachment D – Local Core List is replaced in its entirety with Attachment D2 – 

Local Core List provided with this addendum. 
 

 
All other specifications of the original RFP remain the same. 
 
This addendum is hereby acknowledged, understood and considered in our RFP. 
 
 
Signature: ___________________________________ 
 
Name:      ____________________________________ 
 
Company: ___________________________________ Date: _____________________ 
 





 
Attachment D 

Local Core List 
       

 
Item 

 
Description 

 
UOM 

Est. Qty.  
Price 

 
Manufacturer 

 
Product # 

Cleaners and Disinfectants 
1 Germicidal Liquid Bleach 

Concentrated Formula 
For sanitizing and disinfecting 
washrooms, shower stalls, toilets, 
countertops, food prep areas and 
virtually all nonporous surfaces.  
Effective against E. coli, HIV-1 (AIDS 
virus), salmonella, staph, TB and 
hepatitis A.  
Complies with OSHA Blood borne 
Pathogens Standard. Meets FDA 
guidelines for sanitizing food contact 
surfaces.  
Scent: Regular Scent  
Container Size:  64 oz.  – 182 oz. 
(maximum)  
Brand: Clorox or equal 
Specify Fluid ounces per container: 
___________________ 
Specify Quantity per Case: 
_____________________________ 

Case     6,100

2 Bowl and Bathroom Disinfectant 
Institutional/Commercial Strength    
Non-Acid and Non Abrasive Formula  
Effective against broad spectrum of 
bacteria, Viruccidal, HIV-1, Aids virus, 
Hepatitis B and C Virus, Fungicidal, 
and Inhibits the growth of mold and 

Gallons     500



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
mildew 
Ready to Use (Not Concentrated) 
Plastic Containers only 
Container Size:  Gallon    
Brand: Professional Lysol RAC94201 
or equal  
Specify Fluid ounces per container: 
___________________ 
Specify Quantity per Case: 
_____________________________ 

3      Multi-Purpose Foam Disinfectant
Cleaner 

 

Institutional/Commercial Strength     
Application: Used to remove soap 
scum, dulling film and hard water 
deposits 
Total solid: 6.2%, PH 10.5-12.5  
Ready to Use (Not Concentrated) 
Brand: Allstar Vortex or equal  
Specify Fluid ounces per container: 
___________________ 
Specify Quantity per Case: 
_____________________________ 

Case 25

4 Aerosol Foam Germicidal Disinfectant 
Cleaner 
Institutional/Commercial Strength     
Cleans, Disinfects and Deodorizes 
Application: Can be used on tile, 
porcelain, ceramics, metals, stainless 
steel, bathtubs, chairs and walls  

Case     3,500



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Effective against broad spectrum of 
bacteria, Straph, Salmonella, 
Choleraesuis, Viruccidal, 
Psneudomonas aeruginosa, HIV-1,  
Aids Virus, Hepatitis B and C Virus, 
Fungicidal, Herpes Simplex I & II, 
and Inhibits the growth of mold and 
mildew 
Active Quaternary  
Container/Can Size:  19-24 oz. 
(maximum) aerosol can 
Brand: Lysol I.C. or equal  
Specify Fluid ounces per container: 
___________________ 
Specify Quantity per Case: 
_____________________________ 

5 Aerosol Disinfectant Spray 
Institutional/Commercial Strength    
Kill 99.9% of germs   
Kill virus, fungi, bacteria and 
tuberculosis germs. 
Eliminate odor   
Container/Can Size:  19-24 oz. 
(maximum) aerosol can 
Brand: Lysol or equal  

 
Specify Fluid ounces per container: 
___________________ 
Specify Quantity per Case: 
_____________________________ 

Case     50



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
6 Liquid Abrasive Crème Disinfectant 

Cleanser with Bleach (non-
concentrated) 
Institutional Strength  
Plastic Containers only 
Container Size:  32 oz.   
Brand: Procter & Gamble Crème Comet 
or equal  
Specify Fluid ounces per container: 
___________________ 
Specify Quantity per Case: 
_____________________________ 

Case     50

7 Powder Disinfectant Cleanser with 
Bleach 
Institutional Strength Powder Container Size:  
21 oz. (maximum size)   
Brand: Colgate Palmolive Ajax, Procter 
& Gamble Comet or equal  
Specify Fluid ounces per container: 
___________________ 
Specify Quantity per Case: 
_____________________________ 

Case     300

8 General Purpose Cleaner 
Institutional/Commercial Strength   
Removes soil, grease, and grime 
Application: Can be used on tile, 
porcelain, ceramics, metals, stainless 
steel, glass, bathtubs, chairs and walls  
Contain no acids or abrasives. 
Ready to Use (Not Concentrated) 

Case     225



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Container Size:  Gallon   
Brand:  Formula 409, Allstar Measure-
Up or equal 
Specify Fluid ounces per container: 
___________________ 
Specify Quantity per Case: 
_____________________________ 

9 General Purpose Cleaner 
Institutional/Commercial Strength 
Eliminate grease, petroleum and food 
oil 
Effectively remove black heel marks, 
crayon ink, price sticker. 
No rinse formula leaves any residues  
Ready to Use (Not Concentrated) 
Container Size:  32 oz. Trigger Spray 
Bottle  
Brand: Johnson Wax Professional 
Spitfire 3702  or equal 
Specify Fluid ounces per container: 
___________________ 
Specify Quantity per Case: 
_____________________________ 

Case     200

10 Institutional/Commercial Strength    
Clean and deodorizes floors, 
countertops, tile, sinks, etc  
Grease, dirt and soil remover  
EPA registered disinfectant  
Ready to Use (Not Concentrated) 
Container Size:  64 oz.  

Case     150



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Brand: Clorox Commercial Solution 
Pine Sol or equal 
Specify Fluid ounces per container: 
__________________ 
Specify Quantity per Case: 
_____________________________ 

11 Liquid Orange Citrus Degreaser and 
Cleaner 
Institutional/Industrial Strength 
Designed to degrease road construction, 
Industrial equipment and machinery 
Organic  
Non-Petroleum Base  
Contains citrus and other natural 
solvents together with surfactants and 
emulsifiers 
Ready to Use (Not Concentrated) 
Color: Orange  
Brand: Zep Orange Response 0750 or 
equal 

     

11a Size: 55 gallon drum 
Specify Fluid ounces per 
drum:___________________ 

Drum     2

11b Size: One (1) Gallon Container 
Specify Fluid ounces per 
container:___________________ 
Specify Quantity per 
Case:______________________ 

Case     6

12 Degreaser, Cleaner and Deodorizer 
(concentrated) 

Case     12



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Institutional/Industrial Strength 
Biodegradable, non-abrasive and non-
flammable  
Container Size: One (1) Gallon 
Brand: Simple Green or equal 
Specify Dilution Rate:____  ounces 
(oz.) of product to ____ ounces (oz.) of 
water  
Specify Fluid ounces per 
container:___________________ 
Specify Quantity per 
Case:_________________ 

13       Disinfectant-Detergent Germicide
Quaternary Ammonium Type,  
Powered, Water Soluble 
The disinfectant solution shall be 
classified by a combination of 
quaternary ammonium germicides and 
surfactants.  
It shall be EPA registered as a hospital 
grade disinfectant detergent 
The product shall be a clear, stable, 
homogeneous liquid, suitable as a one-
step cleaner and disinfectant. It shall 
provide non-selective action against all 
major classes of microorganisms, 
including bacteria, fungi, viruses, and 
not be inactivated by blood, pus, or 
serum. The use dilution shall provide 
germicidal action when used in hard 

Case 500



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
water. There shall be no phosphates. It 
shall be non-irritating, have a stable 
shelf life, and be non-combustible. 
The disinfectant solution shall be 
classified by a combination of 
quaternary ammonium germicides and 
surfactants. It shall be EPA registered 
as a hospital grade disinfectant 
detergent 
Pack Size: Pre-measured, ½ oz. packet 
Brand: Ecolab Airkem A-33 Dry 
Specify Packet Size (ounces per 
pack):___________________ 
Specify number of packets per 
Case:___________________________
__ 

14       Soap Scum Remover
Institutional/Commercial Strength  
Acid Free 
Formulated to clean ceramic tile, 
shower walls/doors, Counter tops, 
chrome, porcelain, fiberglass and 
acrylic 
Clean and Deodorizes 
Plastic containers only  
Ready to Use (Not Concentrated) 
Container Size:  32 oz. Trigger Spray 
Bottle  
Specify Fluid ounces per 
container:___________________ 

Case 50



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Specify Quantity per 
Case:___________________________
__ 

15 Glass and Surface Cleaner (not 
concentrated) 
Institutional/Commercial Strength  
Ready to Use (Not Concentrated) 
Plastic Containers only 
Container Size:  Gallon   
Brand: Windex or equal 
Specify Fluid ounces per 
container:___________________ 
Specify Quantity per 
Case:___________________________
__ 

Case     1,100

16 Stainless Polish (non-aerosol spray) 
Institutional/Commercial Strength   
Liquid Formula  
Must not contain toluene 
Ready to Use (Not Concentrated) 
Container Size:  Gallon only  
Specify Fluid ounces per 
container:___________________ 
Specify Quantity per 
Case:___________________________
__ 

Case     400

17 Enzyme Drain Opener Treatment 
Institutional/Commercial Strength    
Non Corrosive, Non-Toxic, and Non-
Caustic    

Case     500



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Safe for plumbing and septic system  
Must digest all organic matter 
Breakdown and liquefy suspended 
solids 
Effective combats clogs caused soap, 
hair, food, grease and other common 
wastes 
Odor Eliminator 
USDA approved  
Ready to Use (Not Concentrated) 
Container Size:  Gallon   
Brand: Liquilive Bacteria Drainzyme 
Treatment, Carroll Enzyme or equal 
Specify Fluid ounces per 
container:___________________ 
Specify Quantity per 
Case:___________________________
__ 

Fresheners/Odor Neutralizers 
18 Air Fresheners (aerosol) 

Eliminate strong and persistent odors 
Contain no CFCs 
Scent/Fragrance: Various  
Container/Can Size:  9-15 oz. 
(maximum)   
Brand: Glade, Oust, Misty or equal 
Specify Scents/Fragrances that are 
available:___________________ 
Specify Fluid ounces per 
container:___________________ 

Case     100



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Specify Quantity per 
Case:___________________________
__ 

19 Super Odor Neutralizer for Bathroom 
Timed Misters   
Aerosol spray    
Eliminate strong and persistent odors 
Scent/Fragrance: Various  
Container Size: Net Weight 7 oz. (198 
gr) 
Specify Scents/Fragrances that are 
available:___________________ 
Specify Fluid ounces per 
container:___________________ 
Specify Quantity per 
Case:___________________________
_ 

Case     5

20 Replacement Air Fresheners (Mist) for 
the Zep Meter Mist 3000 Dispenser 
Plus Unit Aerosol mist spray    
Eliminate strong and persistent odors 
Scent/Fragrance: Various  
Proposed product must be compatible, 
work, and fit perfectly with the existing 
Zep Meter Mist 3000 Dispenser Plus   
Brand: Zep Meter Mist or equal  
Specify Scents/Fragrances that are 
available:___________________ 
Specify Fluid ounces per 
container:___________________ 

Each     300



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Specify Quantity per 
Case:_____________________________ 

21 Liquid Fabric Refresher and Odor 
Eliminator 
Deep Penetrating  
Eliminates built-up food and smoke 
odors on virtually all fabrics. 
Ready to Use (Not Concentrated) 
Brand: Fabreeze or equal 

     

21a Size: Gallon  
Specify Fluid ounces per 
gallon:___________________ 
Specify Quantity per 
Case:____________________ 

Case     3

21ba Size: 32.0-34.0 oz with trigger sprayer 
Specify Fluid ounces per 
container:___________________ 

Each     12

Soaps/Skin Care 
22 Personal Size Bar Soap (individually 

wrapped) 
Weight: .75 oz. (3/4 oz) maximum 
Quantity per case: 1000  
Brand: Cashmere Bouquet, Pure & 
Natural, Dial or equal 
Specify Scents/Fragrances that are 
available:___________________ 
Specify net ounces weight per 
bar:___________________ 
Specify Quantity per 
Case:_____________________________

Case     900



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
23 Anti-Bacterial Deodorant Bar Soap 

(individually wrapped) 
Weight per bar: 1.0 oz. – 1.5 oz. 
(maximum) 
Brand: Dial, Purex, Safeguard or equal   
Specify Scents/Fragrances that are 
available:___________________ 
Specify net ounces weight per bar of 
soap: ___________________ 
Specify Quantity per Case: 
_____________________________ 

Case     500

24 Mild Bar Soap (individually wrapped) 
Travel Size Bar  
Weight per bar: 2.6 oz. or smaller 
(maximum size allowed is 2.6 oz.) 
Brand: P & G Dove only (No substitution 
– No exceptions)    
Specify net ounces weight per bar of 
soap: ___________________ 
Specify Quantity per Case: 
_____________________________ 

Case     120

25 Non-Hypoallergenic Bar Soap 
(individually wrapped) 
Weight per bar: 3.0 oz. – 3.5 oz. 
Brand: Dial, Purex, Safeguard or equal   
Specify Scents/Fragrances that are 
available:___________________ 
Specify net ounces weight per bar of 
soap: ___________________ 
Specify Quantity per Case: 

Case     3,100



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
_____________________________ 

26 Pink Thick Lotion Soap 
Ready to Use (Not Concentrated) 
Must lather in all water hardness 
Container Size:  Gallon   
Brand: GOJO or equal 
Specify Scents/Fragrances that are 
available:___________________ 
Specify Fluid ounces per 
container:___________________ 
Specify Quantity per 
Case:_____________________________

Case     1,050

27 Liquid Antimicrobial Hand Soap 
Disinfect and sanitize  
Ready to Use (Not Concentrated) 
Container Size:  Gallon   
Brand: Dial, Lysol I.C. or equal 
Specify Scents/Fragrances that are 
available:___________________ 
Specify Fluid ounces per 
container:___________________ 
Specify Quantity per 
Case:_____________________________ 

Case     600

28      Item Deleted 
29 Bag in Box 800 ml Refill for GOJO and 

Purell Soap Dispenser Units - Ready to 
Use (Not Concentrated) 
Formula Type: Original Instant Hand 
Sanitizer (9656)  
Specify Quantity per 

Case     50



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Case:_____________________________

30 Bag in Box 800 ml Refill for GOJO and 
Purell Soap Dispenser Units - Ready to 
Use (Not Concentrated) 
Formula Type: Instant Hand Sanitizer 
Specify Quantity per 
Case:_____________________________

Case     30

30a Bag in Box 800 ml Refill for GOJO and 
Purell 
Soap Dispenser Units - Ready to Use 
(Not Concentrated) 
Formula Type: Instant Hand Sanitizer 
FDA Food Code Compliant (9666) 
Specify Quantity per 
Case:_____________________________

Case     10

30b Bag in Box 800 ml Refill for GOJO and 
Purell 
Soap Dispenser Units - Ready to Use 
(Not Concentrated) 
Formula Type: Antibacterial Lotion Soap 
(8200)  
Specify Quantity per 
Case:_____________________________

Case     25

30c Bag in Box 800 ml Refill for GOJO and 
Purell 
Soap Dispenser Units - Ready to Use 
(Not Concentrated) 
Formula Type: Pink & Klean Skin 
Cleanser (9128)  
Specify Quantity per 

Case     15



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Case:_____________________________

30d Bag in Box 800 ml Refill for GOJO and 
Purell 
Soap Dispenser Units - Ready to Use 
(Not Concentrated) 
Formula Type: Clean and Fresh 
Lotion Antimicrobial Soap (PC 511)       
Specify Quantity per 
Case:_____________________________

Case     80

30e Bag in Box 800 ml Refill for GOJO and 
Purell 
Soap Dispenser Units - Ready to Use 
(Not Concentrated) 
Formula Type: Clean and Fresh Pink 
Pearl Essence Lotion Soap (506-1103)      
Specify Quantity per 
Case:_____________________________

Case     300

30f Bag in Box 800 ml Refill for GOJO and 
Purell 
Soap Dispenser Units - Ready to Use 
(Not Concentrated) 
Formula Type: Multi Green Citrus Hand 
Cleanser (9172)  
Specify Quantity per 
Case:_____________________________

Case     1

31 Bag in Box 1000 ml Refill for GOJO and 
Purell 
Soap Dispenser Units (No Substitute) 
Formula Type: Original Instant Hand 
Sanitizer (2156)  

Case     24



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Specify Quantity per 
Case:_____________________________

32a Bag in Box 1000 ml Refill for GOJO and 
Purell 
Soap Dispenser Units (No Substitute) 
Formula Type: Instant Hand Sanitizer 
FDA Food Code Compliant (2166) 
Specify Quantity per 
Case:_____________________________

Case     45

32b Bag in Box 1000 ml Refill for GOJO and 
Purell 
Soap Dispenser Units (No Substitute) 
Formula Type: Instant Hand Sanitizer 
with Moisturizers (7187)  
Specify Quantity per 
Case:_____________________________

Case     50

33 Bag in Box 800 ml Refill for Soft Soap 
Dispenser Units  
Ready to Use (Not Concentrated) 

     

33a Formula Type: Lotion Soap with 
Moisturizers (01924) 
Specify Quantity per 
Case:_____________________________

Case     12

33b Formula Type: Antiseptic Soap (01926) 
Specify Quantity per 
Case:_____________________________

Case     12

34 Instant Waterless Hand Sanitizer and 
Cleaners with Pump and Dispenser 
Bottle  

Each     150



Attachment D 
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Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Bottle Size: 8 – 12 oz.  
Specify Fluid ounces per 
bottle:__________________ 

35 Liquid Antibacterial Moisturizing Soap 
with Pump and Dispenser Bottle  
Bottle Size: 7 – 18 oz.  
Brand: Purell or equal  
Specify Fluid ounces per 
bottle:__________________ 

Each     48

36 Instant Hand Sanitizer Towel Wipes  
Individually wrapped pack 
Single application use  
Brand: Purell or equal 
Specify Number towels/wipes per 
case:__________________ 

Case     60

Floor Care 
37 Floor Wax Stripper Concentrated 

Formula, as per technical specifications 
stated in Section 14.1 
Minimum ph 12.5 not to exceed 12.9 p
accordance with specifications  
Container Size: Gallon  

Gallons     4,500

 Specify Dilution Rate:____  ounces (oz.) 
of product to ____ ounces (oz.) of water 

     

 Specify Fluid ounces per 
container:___________________ 

     

38 Floor Wax Finish, as per technical 
specifications stated in Section 14.2 
Ready to Use (Not Concentrated) 

Gallons     5,600
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Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
No buff floor finish  
16-18% solid, durable hard finish, 
detergent resistant, low speed polish 
Container Size: Gallon 
Brand: Lysol Medalist or equal  
Specify Fluid ounces per 
container:___________________ 

Miscellaneous Items  
39a Drain and Toilet Plungers 

6” black bell shaped 
Each     50

39b Drain and Toilet Plungers 
6” red standard 

Each     170

40       Toilet Bowl Brush Each 12
41 Palmyra Fiber Plastic Block Brush Each 1,500    
42 Heavy Duty Dust Pan 

Thinner front edge  
Molded-in serrated teeth  
12-1/4” wide  
Color: Black or Charcoal 
Brand: Rubbermaid  RCP 2005 or equal  

Each     1,400

43 Premium Red Oil Base Floor Sweeping 
Compound  
Utilized to control dust, sawdust and 
sand on concrete surfaces and floors  
Ready to Use  
Box  Size: 50 pound (maximum) 
Brand: Sorb – All Co. Oil or equal  
Specify box weight/size: 
___________________ 

Boxes     100
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Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
44 20” white polishing floor pads 

Specify Quantity per 
Case:_____________________________

Cases     31

45 20” red buffing floor pads 
Specify Quantity per 
Case:_____________________________

Cases     260

46 20” black stripping floor pads 
Specify Quantity per 
Case:_____________________________

Cases     250

47 20” ultra high speed floor pads 
Specify Quantity per 
Case:_____________________________

Cases     2

48 20” natural hair high speed floor pads 
Specify Quantity per 
Case:_____________________________

Cases     2

49 20” extra-hair natural high speed floor 
pads 
Specify Quantity per 
Case:_____________________________

Cases     2

50 Pre-Treated Dust Mop Heads  
Cotton and synthetic blend pretreated 
yarn 
Synthetic backing with ties and sewn 
center   
Size: 24” length 

Each     130

51 Pre-Treated Dust Mop Heads  
Cotton and synthetic blend pretreated 
yarn 
Synthetic backing with ties and sewn 

Each     190
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Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
center   
Size: 36” length 

52 Dust Mop Head Frames  
Metal Heavy Gauge powered coated 
frame 
Corrosion resistant  
Size: 24” x 5”  

Each     90

53 Dust Mop Head Frames  
Metal Heavy Gauge powered coated 
frame 
Corrosion resistant  
Size: 36” x 5”  

Each     65

54 Replacement Mop Heads  
32 oz. Net weight, #1 soft white cotton, 
4 ply yarn with tensile strength of 30#, 
approximately 6-1/2" w x 3/8", 1/2" thick.  
Securely stitched in center by heavy woven
cotton tape 1-1/4" to 1-1/2" wide and 
long enough to lap.   
Sewn by two apparel seams 1/2 - 3/4" 
apart with  
5-7 stitches per inch. 
Specify Mop Head net weight in 
ounces:__________________ 
Specify Quantity per 
Case:___________________ 

Case     3,500

55 Replacement Mop Heads 
24 oz. Net weight, #1 soft white cotton, 
4 ply yarn with tensile strength of 30#,  
Headband is 5" mesh.  

Case     6
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Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Securely stitched in center by heavy 
woven  
cotton tape 1-1/4" to 1-1/2" wide and 
long enough to lap.  
Sewn by two apparel seams 1/2 - 3/4" 
apart with  
5-7 stitches per inch.  
Specify Mop Head net weight in 
ounces:__________________ 
Specify Quantity per 
Case:______________________ 

56 Mop Handles  
Size: 1-1/8" diameter,  plastic head, 
riveted screw  
type, with clamp attachments only, 
designed for institutional type 
environments, no metal heads, 60" 
polished hardwood 

Each     4,000

57 Push Broom, per technical specifications 
in Section 14.3 
Size: 24” 
Medium sweeping grade black  
polypropylene bristle, 2-3/4" minimum 
trim,  
with metal tip handles (Block and handle 
must  be wood)  

Each     700

58 Floor Broom, per technical specifications 
in Section 14.3 
Soft Sweep Style  
Lightweight, soft tip, plastic, bristle head 

Each     4,500
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Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
broom with 1 " diameter  x  4' wooden 
handle,  secured by glued for use in a 
correctional environment, 
Brand: Elam Broom "Soft Sweep", or 
equal  

59 Institutional Mop Bucket with Wringer 
(Combo)  
Contains no metal parts  
Bucket: 26-35 qt. Capacity, one piece 
construction, Duramold high impact 
resistant, with  3"ball bearing casters, 
Oval/round shape.  
Wringer: One piece, funnel shaped 
wringer, snaps onto bucket molded support
feature secures mop handles to bucket for 
maneuvering  
Corrosion resistant handles and hardware 
Color: Yellow  
Brand: Rubbermaid #7590 or equal 

Sets     250

60 Institutional Mop Bucket with Sideward 
Pressure Wringer (Combo) for use with 
12-32 oz.  Mop heads. 
Bucket: 26-35 qt. Capacity 
Corrosion resistant handles and hardware 
Brand: Rubbermaid #7580 and 6157  

Each     200

61 Brute Type Round Containers and Lids  
Professional Grade 
Material/Construction: Linear low 
density polyethylene won’t dent,  rust or 
leak  
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Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Reinforced Rims 
Built in handles  
Double ribbed base  
Meet USDA Meat and Poultry Group  
NSF tested and certified  
Brand: Rubbermaid 2600 Series or equal 

61a Size:  44 gallons 
Specify Cost for Matching 2600 Series 
Lid -  for 44 Gallon Capacity Container:  
$_______________________ 

Each     75

61b Size: 32 gallons 
Specify Cost for Matching 2600 Series 
Lid -  for 32 Gallon Capacity Container:  
$_______________________ 

Each     144

61c      Size: 20gallons) 
Specify Cost for Matching 2600 Series 
Lid -  for 20 Gallon Capacity Container:  
$_______________________ 

Each 12

61d Size: 10 gallons 
Specify Cost for Matching 2600 Series 
Lid -  for 10 Gallon Capacity Container:  
$_______________________ 

Each     12

61e Size: 55 gallons 
Specify Cost for Matching 2600 Series 
Lid -  for 55 Gallon Capacity Container:  
$_______________________ 

Each     12

62 Industrial Flock Lined Medium Weight 
Latex Gloves 
Chemical Resistant  
Embossed Non-Slip Grip 
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Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Arm Length: 12” or longer  
Thickness: 18 Mil or better 
Color: Yellow 

62a      Size Large 
Specify the number of pairs per 
box:_____________________________ 

Boxes 1,800

62b      Size X-Large 
Specify the number of pairs per 
box:_____________________________ 

Boxes 100

63 Industrial Grade Latex Rubber Gloves 
Ambidextrous Ambidextrous 
Disposable, Non-Sterile, Powder Free, 
Chemical Resistant, Textured or 
embossed , Beaded Cuff   
Thickness: 4  Mil or higher  
Color: White  
Brand: Ammex Glove TLF Series or 
equal 

     

63a       Size Medium
Specify the number of pairs per 
box:_____________________________ 

Boxes 500

63b      Size Large 
Specify the number of pairs per 
box:_____________________________ 

Boxes 3,000

63c      Size X-Large 
Specify the number of pairs per 
box:_____________________________ 

Boxes 4,000

64 Nitrile Disposal Gloves - Powder Free 
100% Soft Nitrile, No Natural Rubber 

Boxes     1,000
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Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
Proteins, Ambidextrous, Chemical, 
Puncture, and Abrasion Resistant, 
Protects against blood borne pathogens, 
Rolled Cuff and Form Fitting 
Arm Length: 9-1/2” or longer  
Thickness: 8 Mil – Thin Gauge (No 
exception) 
Color: Blue (no substitution on color) 
Brand: Best Glove Manufacturing N-Dex 
or equal  

       Size Large
Specify the number of pairs per 
box:_____________________________ 

Boxes 1,000

64a      Size X-Large 
Specify the number of pairs per 
box:_____________________________ 

Boxes 1,000

65 Heat Sealable Property Bags Case 100    
 Film: Clear Polyester Prisoner  

Property Pouch Features tear notches on 
both sides  
Size (Inches): 8” x 12”   
Brand: Kapak Corporation KSP-160-
2MB (No substitutes)  
Specify Quantity Number of bags per 
case: ____________________ 

     

66 24 oz. clear plastic bottle with trigger 
sprayer 

Each     2,100

67 Facial Tissue – flat box – 2 ply Case 100    
68 17” wooden countour suit hanger Each 500    



Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
69 Herringbone Dish Towel with stripes 

(100% terry cotton, hemmed ends, size 
15” x 26”) 

Dozen     15

70 Herringbone Dish Towel with stripes 
(100% terry cotton, hemmed ends, size 
14” x 26”) 

Dozen     10

71 Sheeting Rags (100% cotton or cotton 
blend, size 24” x 24”) 

Pounds     6,000

72 Storage Containers (polycarbonate) Each 1,000    
 Break Resistant, Stain Resistance  

Dishwasher and freezer safe  
USDA Meat & Poultry Equipment Group 
Listed. Made of FDA compliant 
materials. 
NSF Standard #2 
Color: Clear 
Size: 18 x 26 x 15 
Brand: Rubbermaid 3300 or equal 

     

73 Structural Foam Tilt Truck Each 6    
 High density polyethylene  

Height: 38” 
Length: 64-1/2” 
Width: 30-1/4” 
Volume Capacity: 3/4 yd3 

800 LB weight load  
Non-marking casters  
Easy to clean and virtually maintenance 
free.  
“Steering wheel" handle provides 
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Item 
 

Description 
 

UOM 
Est. Qty.  

Price 
 

Manufacturer 
 

Product # 
excellent maneuvering capability.  
Brand: Rubbermaid 1013 or equal 

 
 
 
 

 
  
 



      DALLAS COUNTY 
      PURCHASING DEPARTMENT 
 
 
 
August 27, 2007 
 
 

ADDENDUM NO. 2 
 

RFP NO. 2007-118-3034 
 
 

REQUEST FOR PROPOSALS FOR CLEANING 
CHEMICALS AND SUPPLIES 

 
WHEREAS, the RFP is hereby amended as follows; 
 
1) Page 2 includes the following  section: 

 
PROPOSAL DUE DATE 

 
Completed sealed proposals must be received and clocked into the Dallas County 
Purchasing Department no later than: THURSDAY, SEPTEMBER 6, 2007 @ 
2:00 p.m. (CDT).  The official time clock will be clock located in the Purchasing 
Department.  Proposals received/clocked at 2:01 p.m. (CDT) and thereafter will be 
considered late and will not be accepted.  Late proposals will be remain unopened and 
available for bidder pickup.  Late bids not picked up within 30 days after notification by 
Dallas County, will be disposed of.  Dallas County will not be responsible for un-
marked/improperly marked proposals or for proposals delivered to the wrong location. 

 
 

 
All other specifications of the original RFP remain the same, as amended. 
 
This addendum is hereby acknowledged, understood and considered in our RFP. 
 
 
Signature: ___________________________________ 
 
Name:      ____________________________________ 
 
Company: ___________________________________ Date: _____________________ 
 
 



 
 
 
 
 
 
 
 
 

August 10, 2007 
 

REQUEST FOR PROPOSALS FOR CLEANING 
 CHEMICALS AND SUPPLIES 

RFP NO. 2007-118-3034 
GENERAL INFORMATION No. 1 

 
THIS DOCUMENT IS BEING PROVIDED FOR GENERAL INFORMATION 

PURPOSES ONLY (THIS IS NOT AN ADDENDUM) 
 

The Dallas County Purchasing Department has received and hereby provides for general information 
purposes only the following questions and the County’s responses. (Note: Due to time constraints, 
Dallas County will not be responsible for ensuring confirmation vendor receipt of this and/or any 
further acceptance of and/or responses to future questions prior to the bid opening date.) 
 
Question 1: If I read this correctly, anyone on this list can buy from this bid at the prices provided?   
 
Response: Yes.  The intent of the national contract is to allow all registered public entities to 

purchase from the contract at the awarded prices. 
  
Question 2: The winning bidding does not have to be notified that other entities are purchasing from 

this contract? 
 
Response: No.  The nationally awarded portion of the contract allows all entities to purchase from 

the contract. 
  
Question 3: Is freight going to be allowed to be figured into the outlying destinations? 
 
Response: Freight for all destinations should be included in the proposed price. 
  
Question 4: The specifications require the delivery to Dallas County locations must be FOB: 

Destination.  What about all the other locations across the country?  Are vendors 
expected to pay freight for all shipments of any size, to anywhere? 

 
Response: See answer to question #3 above. 
 
 



Question 5: Will this contract be awarded to a single vendor (as it is now) or will multiple vendors 
be awarded? 

 
Response: It is the intent of US Communities to award the national portion of the contract to a 

single vendor.  However, as stated in Section 6, this RFP may be awarded to multiple 
vendors. 

 
Question 6: Page 8 Term of Agreement is two years with 3 – 1 year renewal options. Page 18 

Pricing states 12 months (1-year) with 2 – 1 year extension periods what are the terms? 
 
Response: The term listed in Section 10.5 is correct – initial two (2) year term with three (3), one 

(1) year extension options.  An addendum will be issued to address this discrepancy. 
 
Question 7: Vendor is requesting bid tabulation from prior Dallas County solicitation. 
 
Response: The prior bid tabulation is provided with this general information posting. 
 
Question 8: Will there be another opportunity to ask questions as we delve into this?  It is a 

complicated and very time consuming proposal and I am sure there will be further 
questions.  

 
Response: Additional questions may be submitted through Wednesday, August 15, 2007. 
 
Question 9: Invoicing- Are invoices for all transactions to be submitted in Duplicate? (page 14 

Invoices) The instructions on page 22 appear to conflict with those on page 14, which 
one is correct?  

 
Response: The invoice requirements listed in Section 13.21 are correct. An addendum will be 

issued to address this discrepancy. 
 
Question 10: Is Dallas County willing to change indemnification language? (page 14) 
 
Response: The language as listed on page 14 is Dallas County’s standard indemnification 

language.  If a vendor wishes to take exception to this language, it should be noted in 
the proposal response. 

 
Question 11: Insurance Requirements- What does “must be prepared to show coverage prior to 

entering upon Dallas County premises” mean? (page 17) 
 
Response: Dallas County requires vendors to submit proof of the required coverage prior to 

making the first delivery. 
 

Question 12: Minimum Order- Is Dallas County willing to change minimum order to $150.00?  
 
Response: The evaluation committee will consider any exceptions to the listed requirements as a 

part of the evaluation process. 



 
Question 13: Can a vendor elect to submit two separate proposals – one for the national award and 

one for the local award? 
 
Response: The intent of this solicitation is to award a national contract.  Dallas County has 

maintained the option to award local contracts based on the proposals received.  
Suppliers should determine which type of contract, national or local, they wish to 
pursue and state their intention in the transmittal letter. 

 
Question 14: Please provide a list of all entities receiving notice of this solicitation. 
 
Response: This list is provided with this general information posting. 
 
Question 15: Is there any difference in the rating criteria between the national and potential local 

award? 
 
Response: No.  The same rating criteria will apply. 
 
Question 16: How should a vendor bid green initiative products? 
 
Response: In the pricing proposal, green initiative products can be bid as an alternate. 
 
Question 17: Have the participating public entities committed to a certain volume of purchases? 
 
Response: No.  Use of the national contract is voluntary. 
 
Question 18: Is there any expected change to the due date of the proposals. 
 
Response: No.  At this time, the due date remains Thursday, August 30, 2007 at 2:00 pm. 
 
Question 19: Can a vendor provide different percentage discounts for product types? 
 
Response: Yes. 
 
Question 20: Can the M/WBE vendor information required to be provided with invoices be 

consolidated to a monthly report? 
 
Response: Yes. 
 



Suppliers receiving solicitation notice: 
 
Bell Janitorial Supplies & Services 
P.O. Box 59267 
Dallas, Texas 75229 
 
Frissen West, Inc. 
8409 Pickwick Lane, Suite 262 
Dallas, Texas 75225 
 
MedWaste Solutions, Inc. 
8615 Edgemere Road, Suite C 
Dallas, Texas 75225 
 
VitaCare, Inc. 
P.O. Box 796833 
Dallas, Texas 75379-6833 
 
RCS dba The Cleaning Store 
2832 Blystone Lane 
Dallas, Texas 75220 
 
Kori’s Rebar & Supplies 
1830 Garden Springs 
Dallas, Texas 75253 
 
Torrez Paper Company, Inc. 
P.O. Box 36545 
Dallas, Texas 75235 
 
Amex Maintenance Parts 
7502 Greenville Avenue, Suite 500-C 
Dallas, Texas 75231 
 
Fresh Start Janitorial Service 
P.O. Box 852057 
Mesquite, Texas 75185 
 



 2 Garrett 4, Inc. 9 To 5 Office Products Center Inc 
 5668 Centerridge Drive PO Box 612487 
 Dallas  TX  75249 DFW  TX  75261 

 A & C Supply Co.  
 720 Military Parkway   , Suite D
 Mesquite  TX  75149  

 A.E.M. Enterprise  Abernathy Company s
 P.O. Box 210305 3820 E. 19th Street 
 Dallas  TX  75211 Texarkana  AR  71858 

 Able Industries AC Supply Co. 
 8127 Ave. 304 81 Secretary Dr., Ste. I 
 Visa Lia  CA  93291 Arlington  TX  76015 

 AC Supply Co.  
 P.O. Box 11340  
 Ft. Worth  TX  76110  

  
  

 All American Pol  Allied Supply Company y
 40 Tunner Place 4001 Kennett Pike, Suite 134 
 Piscataway  NJ  08854 Wilmington  DE  19807 

 Alpha A Omega Janitorial Services AmeraGlassCo. 
 620 Fern Dr. P.O. Box 21358 
 DeSoto  TX  75115 Beaumont  TX  77720 

 American Associated  Companies, Inc. American Hotel Register 
 120 Carnie Pl., Suite 20  100 South Milwaukee Ave. 2
 Fayetteville  GA  30214 Vernon Hills  IL  60061-4035 

 American Institutional Supply American Paper & Twine Co. 
 6540 Jansen Ave. N.E  7400 Cockrill Bend Blvd. .
 Albertville  MN  55301 Nashville  TN  37209 



  ATD-American Co. 
  713 WSW Loop 323, #130 
  Tyler  TX  75701-9460 

 Avery & Compan  B &  S Supply y
 219 Duvall Street 3725 W. Thomas Rd. 
 San Antonio  TX  78208 Phoenix  AZ  85019 

 Betty Mills Co. Bob Barker Co., Inc. 
 2121 S. El Camino Real, Suite D-100 P. O. Box 429 
 San Mateo  CA  94403 Fuquay-Varina  NC  27526 

 Boritex Bldg. Srvc . Burgoon Company s
 P.O. Box 171088 P.O. Box 1168 
 Arlington  TX  76003 Galveston  TX  77553 

 Calico Industries Ceco Sales 
 9045 Junction Dr. 1239 Security Drive 
 Annapolis, Jct.  MD  20701-2005 Dallas  TX  75247 

 Central Poly Corp. Certified Laboratories 
 18 Donaldson Place 1600 E. Northgate 
 Linden  NJ  07036 Irving  TX  75062 

 Champion Chemical Co. Charm-Tex 
 8319 So. Greenleaf Ave. 1618 Coney Island Ave. 
 Whittier  CA  90602 Brooklyn  NY  11230 

 CIMOIC Company Inc. CLEAN SPOT 
 3160 Commonwelth Dr., #190 P. O. Box 742015 
 Dallas  TX  75247 DALLAS  TX  75374-2015 

 Cleaning Solutions, Inc. Commercial Chemical Products 
 4620-B Industrial S  9001 Diplomacy Row t.
 Rowlett  TX  75088 Dallas  TX  75247 

 Commercial Floors irect Commodities Unlimited  D
 300 South Portland 3826 Judge Dupree 
 Oklahoma City  OK  73108 Dallas, TX 75241 



 

 Courtesy Building Services, Inc.  
 2154 W. Northwest Hwy., Ste 214  
 Dallas  TX  75220  

  Desoto Janitorial Supply 
  719 S. Beckley 
  Desoto  TX  75115 

 Detco Industries, Inc. Dimensions Medical Supply Group 
 P.O. Box 430 6913 K Ave., Suite 315 
 Conway  AR  72032 Plano  TX  75074 

 Duke Enterpris s DynaPak Corp. e
 P.O. Box 1417 112 Helton Dr. 
 Ovilla  TX  75154 Lawrence Burg  TN  38464 

 EAGLE BRUSH  Easy Buff Floor Maintenance Products  & CHEMICAL
 P O BOX 59068 P.O. Box 7362 
 DALLAS  TX  75229 Colorado Springs  CO  80933 

 EcoLab Inc.  
 370 Wabasha St.  
 St. Paul  MN  55102  

 EcoLab Inc. Empire Paper Company 
 2404 Rothland 2708 Central Freeway East 
 Plano  TX  75023 Wichita Falls  TX  76301 

 Environmental Biotech Environmental Safety Products Inc. 
 1915 Peters Rd., uite 311 451 W. Bonita Ave. #1  S
 Irving  TX  75061 San Dimas  CA  91773 

 Epolystar  
 2085 Burrough Ave.  
 San Leandro  CA  94577  



 Express Image Paper Co. Fred Zel Supply Co. 
 7621 Spinet PO Box 830670 
 Houston  TX  77016 Richardson  TX  75083 

 FTC Chemical Gore's Supplies 
 PO Box 211062 559 Stonewall Way 
 Dallas  TX  75211-1062 Mesquite  TX  75149 

 Grainger Green Concept Production Inc. 
 2500 Pacific Avenue 455 High St. 
 Dallas  TX  75226 Oakland  CA  94601 

 H & W Cleaning Systems   
 P.O. Box 29110  
 Dallas  TX  75229  

 HBS National Corporation Herrera Sales Co. 
 1634 W. Sam Houston Pkwy. N. 5706 Jester Drive 
 Houston  TX  77043 Garland  TX  75044 

  Hollywood Janitorial Supplies 
  2925 W. Camp Wisdom Rd. 
  Dallas  TX  75237 

 Hollywood Restroom Home Depot Supply 
 2925 W. Camp Wisdom 611 S. Royal Lane, Suite 200 
 Dallas  TX  75237 Coppell  TX  75019 

 I.S.S., Inc. ICS 
 P.O. Box 5547 P.O. Box 21056 
 Garden Grove  CA  72645 Waco  TX  76702 

 ICS IDP Labs, Inc. 
 P.O. Box 21056 38 Clinton St. 
 Waco  TX  76702 Pleasantville  NY  10570 

 Interbaro Packaging Corp. J & S Chemical Supply 
 114 Broacken Rd. 2828 Martin Luther King Blvd. 
 Montgomery  NY  12549 Dallas  TX  75215 



 Jamestown Chemical LLC Jan Pak 
 1440 Le May, Suite 104 3101 High River Rd. 
 Carrollton  TX  75007 Ft. Worth  TX  76155 

 Janitorial Supplies Co. Jerigan Computer Serv & Associates 
 2947 Walnut Hill, Suite 102 3429 Flamingo Circle 
 Dallas  TX  75229 Mesquite  TX  75150 

 JONES JANITORIAL  
 5621 PARKDALE DR  
 DALLAS  TX  75227  

 JOY DETERGEN  JOY DETERGENT T
 P O BOX 814665 P O BOX 814665 
 DALLAS  TX  75381 DALLAS  TX  75381 

 Laniado Wholesale Maint. Last Group Enterprises 
 1134 Taft Street P.O. Box 120441 
 Rockville  MD  20850 Arlington  TX  76012 

 Lee Equipment Company  
 1000 Pembroke Rd.  
 Hallandale  FL  33009  

 Lysander Wholesale Electrial Supplies M & M Supplies Ltd. Co. 
 2930 Old Houston Rd. # 11 10416 Cradlerock Dr. 
 Huntsville  TX  77340 Dallas  TX  75217 

 M.A.N.S. DISTRIBUTION Master Supply Source 
 6801 CRESTLAND AVE 2245 Royal Lane, Suite 200 
 DALLAS  TX  75252 Dallas  TX  75229 

  MCAM 
  2808 Old North 
  Farmers Branch  TX  75234 

  METROCHEM CO, INC. 
  1331 Hwy 80., Ste. 104 
  Mesquite  TX  75150 



 Mission Linen Su ply Mjam & Co. p
 P.O. Box 535037 3305 Juniper Drive 
 Grand Prairie  TX  75053 Flower Mound  TX  75028 

 Modesto Janitorial Supply Moore Company (The) 
 701 Keaney Ave 6714 Cliffwood Drive 
 Modesto  CA  95350 Dallas  TX  75237-2826 

 Morel Corporation Mozaik Enterprise Inc. 
 7136 Indian Ridge Trail 8616 Valley Ranch Parkway W, #2066 
 Dallas  TX  75232 Irving  TX  75063 

 Nan & Till Enterp ses National Sanitary Supply Co. ri
 P.O. Box 764814 2828 Trade Center Dr. #140 
 Dallas  TX  75376 Carrollton  TX  75007 

 Newell & Sons, Inc.  
 PO Box 1098  
 Roxboro  NC  27573  

 North Star Paper Oak Cliff Office Supply 
 P.O. box 2229 1876 Lone Star Dr. 
 Coppell  TX  75019-8229 Dallas  TX  75212 

 Office Depot Business Division Office Depot Business Division 
 1311 Aubrey Lane 14600 Trinity Blvd. 
 Frisco  TX  75034 Fort Worth  TX  76155 

 Office Max Olmstead Kirk Equipment 
 3502 Regency Crest Dr 5280 Tex Oak 
 Garland  Tx  75041-1293 Dallas  TX  75235 

 OLMSTEAD-KIRK PAPER CO On-Target Supplies & Logistics, Ltd. 
 2420 Butler St. 1133 S. Madison 
 Dallas  TX  75235 Dallas  TX  75208 

 Oreck Padjo Services 
 40 Grissom Rd. 645 Rain Tree Circle 
 Plymouth  MA  02360 Coppell  TX  75019 



 PASCO Patriot Medical Supplies 
 P.O. Box 260399 4906 Harvest Hill 
 Plano  TX  75026-0399 Dallas  TX  75244 

 Pitts Janitorial Services & Supplies POLLOCK PAPER CO 
 323 Brookwood Dr. 1 Pollock Place 
 Duncanville  TX  75116 Grand Prairie  TX  75050 

  RAINBOW INDUSTRIAL PRODUCTS 
  P O BOX 851831 
  RICHARSON  TX  75085-1831 

 Ranger Industrial RELIABLE OFFICE SUPPLIES 
 8226 Douglas Ave. #325 1590 FIRST AVE. 
 Dallas  TX  75225 OTTAWA  Il  61350 

 RKL Enterprises Rockhaven Group, LLC 
 1168 Shadyglen Circle 1402 Corinth Street, Suite 239 
 Richardson  TX  75081 Dallas  TX  75215 

 S & B Supply Co. S.O.Y Investment Co., Inc. 
 14934 Webb Chapel, Suite 34 P.O.Box 595373 
 Dallas  TX  75234 Dallas  TX  75359 

 Sanitary Supply  
 P.O. Box 50387  
 Tucson  AZ  85703  

  Sanitary Supply 
  P.O. Box 50387 
  Tucson  AZ  85703 

 Selig Industries Shirley Supply 
 4106 Tarpon Lane 8803 Daytonia Ave. 
 Grand Prairie  TX  75052 Dallas  TX  75218 

 Siggy LTD LLC. Skinner Industrial Supply 
 3310 Capstone Ln. P.O. Box 150460 
 Garland  TX  75043 Longview  TX  75615-0460 



 Skyline Quality Services  
 4474 Sharpsburg Dr.  
 Grand Prairie  TX  75052  

 Southwest Sanitary Company Specialty Maintenance Supply 
 1440 LeMay, Suite 104 4910 Getha Lane 
 Carrollton  TX  75007 Sachse  TX  75048 

 Specialty Services Co. Supply Sanitation System 
 3730 Dilido Drive, Suite 210 1450 Preston Forest Square, Suite 209 
 Dallas  TX  75228 Dallas  TX  75230 

 Supply Systems LLC The Brulin Corporation 
 1450 Preston Forest Square, Ste 209 P.O. Box 270 
 Dallas  TX  75230 Indianapolis  IN  46206 

  Tri Chem Chemical Supply 
  P.O. Box 190 
  Denham Springs  LA  70727-0190 

 Unipak Corporation Unisource Worldwide Inc. 
 P.O. Box 300027 2828 Trade Center Dr., Ste. 104 
 Brooklyn  NY  11230-0027 Carrollton  TX  75007 

 United Distributo  Universal Supply r
 2830 Merrell Rd. 7664 Pebble Drive 
 Dallas  TX  75229 Ft. Worth  TX  76118 

 VCP International Inc.  , 
 2285 Merritt Drive  
 Garland  TX  75041  

 Village Distributors Vita-Erb Limited 
 100 Syracuse Court 1358 North Stewart 
 Lakewood  NJ  08701-2069 Springfield  Mo  65802 

 Vitec Online W & J  Superior Cleaning 
 2954 Congressman Lane 142 Forgotten Ln. 
 Dallas  TX  75287 Mooreville  NC  28115-9348 



 W.R.  Boyd Walter F. Stephens Jr., Inc. 
 703 Pine St. 415 South Avenue 
 Center  TX  75935 Franklin  OH  45005 

 Western Paper Dist. WILLARD JOHNSON/SELF REP 
 5502 W. Buckey Rd  P O BOX 397871 .
 Phoenix  AZ  85043 DALLAS  TX  75339 

 William Bonilla Ent. Wipertex 
 P.O. Box 6307 P. O. Box 35873 
 Garden Grove  CA  92846 Dallas  TX  75235 

 XPEDX  
 P.O. Box 619077  
 DFW Airport  TX  75261  

 ZEP Mfg. Co. ZEP Mfg. Co. 
 525 Center Park Blvd. 4401 Northside Parkway, Suite 700 
 DeSoto  TX  75115 Atlanta  GA  30327 

 



 
 
 
 
 
 
 
 
 

August 24, 2007 
 

REQUEST FOR PROPOSALS FOR CLEANING 
 CHEMICALS AND SUPPLIES 

RFP NO. 2007-118-3034 
GENERAL INFORMATION No. 2 

 
THIS DOCUMENT IS BEING PROVIDED FOR GENERAL INFORMATION 

PURPOSES ONLY (THIS IS NOT AN ADDENDUM) 
 

The Dallas County Purchasing Department has received and hereby provides for general information 
purposes only the following questions and the County’s responses. (Note: Due to time constraints, 
Dallas County will not be responsible for ensuring confirmation vendor receipt of this and/or any 
further acceptance of and/or responses to future questions prior to the bid opening date.) 
 
Question 1: Related to Section 9.3.B - US Communities is asking that their contract which is 

dissimilar in scope to all other public sector offerings be given preferential or match 
pricing to agencies that may have access to bids that due to their limited scope have 
lower pricing and far lower cost supports from manufacturers.  For instance an agency 
may be able to purchase a single commodity, an example being paper towels, from a 
state bid that has minimum orders, limited scope, and an average order size of 
$1,000.00.  Does US Communities expect suppliers to match dissimilar but available 
contracts? 

 
Response: If your company holds another contract that an agency is eligible to use you would be 

expected to match the price under the same conditions. Using the example above you 
would be expected to match the price with an average order size of $1,000.00 and if the 
agency wishes to utilize the U.S. Communities contract, report the sale under the U.S. 
Communities program. For further guidance regarding price match requirements refer, 
to Attachment B, U.S. Communities Admin Agreement Exhibit II Supplier 
Commitments and Standards, Supplier Pricing Commitment Compliance Guidelines.  

 
Question 2: Related to Section 9.3.C - Please refer to question 1. Does US Communities expect an 

firm awarded this contract to offer matched pricing for dissimilar but available bids and 
contracts. 

 



Response: Yes, your company would be expected to match the pricing of other contracts and if the 
agency wishes to utilize the U.S. Communities contract, report the sale under the U.S. 
Communities program. See response to question 1. 

 
Question 3: Related to Section 10.3 - The evaluation criteria gives a 15 point segment for M/WBE 

Compliance Requirements.  Do M/WBE owned firms responding to this RFP also 
receive an percentage advantage for pricing comparisons? 

 
Response: Dallas County’s M/WBE scoring system allocates three (3) points for completing the 

required EEO policy compliance forms, six (6) points for utilization of certified 
M/WBE firms in the contract, and six (6) points for being a certified M/WBE firm, if 
applicable, for a total of fifteen (15) points. 

 
Question 4: There is a conflict in the length of contract term between sections 10.5 and 13.2 which 

term prevails? 
 
Response: Please see Addendum 1 for clarification on contract term. 
 
Question 5: What brand and specific product was used to establish the specifications for section 

14.1, 14.2, and 14.3? 
 
Response: Please see Addendum 1 for clarification on product specifications. 
 
Question 6: US Communities has asked for an escalating percentage rebate to their organization 

based on sold volume.  Are those rebates negotiable?  Since this contract is nationwide 
in scope rebates become part of our cost structure and will negatively impact the 
product price.  US Communities will receive an extraordinary rebate dollar amount as 
this contract grows.  What portion off the rebate will US Communities use to promote 
the contract among its membership? 

 
Response: The U.S. Communities administrative fees are not negotiable; the administrative fee is 

used to fund the day-to-day operations of the program including thirteen (13) program 
managers whose job function is to promote the program on a daily basis. In addition, 
the administrative fee is distributed to our five (5) National Sponsors and seventy (70) 
state sponsors who help market the program nationally.  

 
Question 7: Page 34 Pricing:  “And a commitment that, if an Agency is otherwise eligible for lower 

pricing through any other supplier contract, the supplier will match the pricing under 
US Communities.”  Is this clause restricted to only contracts that are national in scope? 

 
Response: No, this clause applies to all contracts held and or offered by the supplier to public 

agencies and education.  
 
Question 8: Electronic Registration referenced on page 35 requires supplier to check that PPA’s are 

registered, please describe how that process is to be managed. 
 
Response: U.S. Communities has a data base of over 27,000 PPA’s which awarded suppliers have 

access to. If an agency that is not registered wishes to use the contract, the supplier is 
expected to ensure the agency registers. Electronic Registration consists of providing 



the agency’s contact information and federal tax ID. The process takes about two 
minutes. The Electronic Registration process will be discussed in the implementation of 
a contract. All sales people will be trained in detail on how to help register PPA’s 

 
Question 9: Will US Communities accept a dynamic metric dashboard in place of or in addition to 

standard reporting? 
 
Response: It is mandatory that suppliers provide reporting as detailed in Attachment B, Exhibit V, 

Figure 3. Suppliers may provide additional reporting information as needed. 
 
Question 10: Does the supplier have the right to restrict sales to PPA’s that are attempting to cherry 

pick the contract?  Language throughout the RFP speaks of a partnership between 
supplier and US Communities, the City of Dallas and PPA’s, does this partnership 
afford the supplier the right to restrict sales to a PPA that is clearly using the US 
Communities contract selectively and not in the spirit expressed in the RFP. 

 
Response: The U.S. Communities program is completely voluntary and non-exclusive; suppliers 

may not restrict PPA’s from buying selected items off the contract. 
 
Question 11: The City of Dallas MBE/W Participation Report requires a NCTRCA Certification #.  

Will the City of Dallas accept other valid MBE/W certifications as well?  If not this 
requirement would certainly appear to make the RFP overly restrictive. 

 
Response: Dallas County’s M/WBE program only recognizes NCTRCA certification.  Information 

on certified vendors can be provided by Leffie Crawford, Dallas County M/WBE 
Coordinator, 214-656-6018 or lcrawford@dallascounty.org . 

 
Question 12: Attachment D 

Item 1- What are the case pack requirements of the City of Dallas? 
Items 2-73 - Where applicable can you please provide us with the current case pack 
quantity and size for each item?  Where applicable can you please state whether the 
product is to be provided as a ready to use product or is to be diluted? 
Items 54 to 61d - Please provide Rubbermaid reference numbers for these items. 
Item 65 - What is the preferred size for the Heat Sealable Property bags? 
Item 72 - Please provide the current manufacturer and item number or a more complete 
description. 
Item 73 - Please provide the current manufacturer and item number or a more complete 
description. 

 
Response: Please see Attachment D2 provided in Addendum 1. 
 
Question 13: Can you please clarify for those companies that will not be bidding the national contract 

what exactly you need for local only.  I would think some of these requirements for 
national just don't apply, ie.  In the Technical proposal you are requesting information 
concerning, our proposed national distribution, marketing plans, training for national 
sales force, etc. 

 
Response: Vendors electing to bid on the local award should provide the information requested in 

Section 11 and can replace the work “national” with “local”.  This would include 

mailto:lcrawford@dallascounty.org


providing information on your local distribution process, ordering process, company 
profile and information.  Local award vendors do not need to provide information on 
their marketing strategies. 

  
Question 14: Also do you want a catalog bid discount for those items not on the core list, as is 

requested for National contract?  If so will there be a line item for this where we can put 
the discount? 

 
Response: Vendors electing to bid on the local award can provide pricing information only on the 

core list of products. 
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NOTICE TO ALL BIDDERS 
 

All questions regarding this RFP are to be submitted in writing to Shannon Brown with the 
Dallas County Purchasing Department, via e-mail @ sbrown@dallascounty.org or by fax to 
(214) 653-7449 or via mail to Dallas County Purchasing, 509 Main Street Room 623 Dallas, TX  
75202.  All questions should be submitted no later than 2:00 p.m. (CDT) Thursday, August 
2, 2007.  All questions must reference the RFP number on all correspondence to Dallas County.  
No oral communication is binding on the County.   Dallas County reserves the right to reject/not 
respond to any questions received after the deadline date. 
 
All Addendums and any other correspondence (general information, question and responses) to 
this RFP will be made available exclusively through the Dallas County website for retrieval.  
Vendors are solely responsible for frequently checking this website for updates to this RFP.  
Dallas County requires each Proposer to acknowledge receipt of all addenda in their Proposal 
response.  Please note that any proposal that fails to acknowledge receipt of each issued 
addendum will not be considered for award.  
Addendums to this RFP can be located at the following web address:   
 
 http://www.dallascounty.org/html/departments/purchasing/currentbids.html

(go to the appropriate RFP #, click on the appropriate hyperlink for viewing and/or 
downloading.) 

 
 

PRE-PROPOSAL CONFERENCE 
 
A pre-proposal conference will be held on Thursday, August 9, 2007 at 10:00 am (CDT), at the 
Dallas County Commissioners Court, 411 Elm Street, Dallas, Texas, 75202. All potential 
proposers are urged to attend. 
 

mailto:sbrown@dallascounty.org
http://www.dallascounty.org/html/departments/purchasing/currentbids.html
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1.0 Lead Public Agency Master Agreement 
Dallas County (herein “Lead Public Agency”) is competitively soliciting a Master Agreement for 
Cleaning Chemicals and Supplies (herein “Products”) on behalf of all local and state government 
agencies, higher education and non-profits that elect to access the Master Agreement (herein 
“Participating Public Agencies”) and U.S. Communities Purchasing & Finance Agency (herein 
“U.S. Communities”). The definition of Products to be included in the Master Agreement 
includes the vendor’s complete catalog of cleaning chemicals and supplies available from the 
Supplier.   ALL PRODUCTS OFFERED MUST BE NEW, UNUSED, LATEST DESIGN AND 
TECHNOLOGY AND MOST CURRENT PRODUCT LINES.  RFP is subject to Lead Public 
Agency’s General Conditions and Instructions to Bidders, Special Provisions, and pricing 
schedule: and the State Notice Addendum provided in Attachment E.  
 
 
2.0 Participating Public Agencies 
The Master Agreement is made available to Participating Public Agencies, at their sole 
discretion, through on-line registration with U.S. Communities; the Lead Public Agency’s 
designated administrative and marketing conduit for the Master Agreement.  Through on-line 
registration Participating Public Agencies enter into a Master Intergovernmental Cooperative 
Purchasing Agreement (herein “MICPA”) with the various Lead Public Agencies that offer 
Master Agreements through U.S. Communities.  With limited exceptions, State laws authorize 
public agencies to access Master Agreements competitively solicited by other public agencies. 
The MICPA evidences the joint exercise of the independent purchasing power that the Lead 
Public Agency and Participating Public Agency each possess in soliciting and accessing the 
Master Agreement.  
 
The Supplier(s) shall establish a direct relationship with each Participating Public Agency 
concerning the placement of orders, issuance of the purchase order, contractual disputes, 
invoicing, payment and all other matters relating or referring to such Participating Public 
Agency’s access to the Master Agreement. The Lead Agency is acting as "Contracting Agent" 
for the Participating Public Agencies and shall not be held liable for any costs, damages or other 
obligations incurred by any Participating Public Agency. 

 
The Master Agreement shall be interpreted in accordance with and governed by the laws and the 
applicable purchasing policies and procedures of the State and locality where the Participating 
Public Agency exists.  
 
3.0  Objectives 
This RFP is intended to achieve the following objectives:  

3.0.1 Provide a comprehensive competitively solicited Master Agreement offering 
Products Services to participating public agencies nationwide;  

3.0.2 Establish the Master Agreement as Supplier’s primary offering to participating 
public agencies nationwide;  

3.0.3 Achieve cost savings for Suppliers and participating public agencies through a 
single competitive solicitation process that eliminates the need for multiple bids 
or proposals by participating public agencies and multiple responses by vendors;  

3.0.4 Combine the volumes of participating public agencies to achieve cost effective 
pricing; and  
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3.0.5 Reduce the administrative and overhead costs of suppliers and participating public 
agencies through state of the art ordering and delivery systems.  

3.0.6 This does not pre-empt participating public agencies from using other contract 
vehicles or competitive processes as required by law.  

 
4.0 Participating Public Agencies Model  
U.S. Communities has employed the Participating Public Agency Model successfully with a variety 
of national suppliers, all of whom are listed at www.uscommunities.org. Allegheny County, PA, 
Fairfax County, VA, Miami-Dade County, FL, Wichita Public Schools, KS, Harford County Public 
Schools, MD, Maricopa County, AZ City of Charlotte/Mecklenburg County, NC, Los Angeles 
County, CA, and the City of Los Angeles have served as Lead Public Agencies, signing Master 
Agreements. Participating Public Agencies “piggy back” on the competitively bid Master 
Agreement. Suppliers comply with the state and local laws, rules and regulations in each state and 
locality where product is provided. Suppliers offer the Master Agreement as their primary contract 
with local and state government agencies, higher education and non-profits nationwide. The program 
currently does business with over 27,000 Participating Public Agencies under the Master 
Agreements.  
 
5.0 Estimated Volume  
The estimated sales volume of Products purchased under the proposed Master Agreement is $50 
million annually, based on an estimated spend of U.S. Communities members. While there is no 
minimum quantity of products to be purchased under the proposed Master Agreement, Lead 
Public Agency and the U.S. Communities Advisory Board Members are committed to using the 
Master Agreement and promoting the Master Agreement among other public agencies. The 
Advisory Board in 2006 purchased more than $110 million of products and services from 
existing U.S. Communities contracts. 
  
6.0 Single or Multiple Awards  
Multiple awards may be made as a result of this RFP if doing so will ensure that any ensuing 
contracts will allow Dallas County and U.S. Communities to fulfill current and future 
requirements of the diverse and large number of Participating Public Agencies. The actual 
utilization of any contract will be at the sole discretion of the Participating Public Agencies. 
Participating Public Agencies may buy directly from successful Suppliers without need for 
further solicitation.  
 
7.0 U.S. Communities 
U.S. Communities is a non-profit “instrumentality” of government established to assist public 
agencies nationwide reduce the cost of purchased goods and improve the administrative 
effectiveness of the purchasing process for Suppliers and public agencies alike. U.S. 
Communities is jointly sponsored by the National Institute of Governmental Purchasing (NIGP), 
the National Association of Counties (NACo), the National League of Cities (NLC), the 
Association of School Business Officials, International (ASBO) and the United States 
Conference of Mayors (USCM). U.S. Communities has a multi-state Advisory Board consisting 
of representatives from public agencies and associations.  A full listing of Advisory Board 
Members is provided in Attachment A.  

 
GOVERNMENT PURCHASING ALLIANCE (GPA)  
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The primary program offered through U.S. Communities is the GPA. Designed in cooperation with 
the Advisory Board, GPA:  

 • Pools the purchasing power of public agencies nationwide;  
 • Achieves bulk volume discounts on behalf of public agencies nationwide; and  
 • Provides a national purchasing forum for public agencies nationwide.  

 
Suppliers offering products to public agencies through U.S. Communities also benefit through:  

 • A single competitively solicited contract offering a broad range of product 
and services to multiple public agencies nationwide;  

 • A reduction of the administrative, legal and sales overhead associated with 
responding to multiple bids and proposals from public agencies nationwide; 
and  

 • Ease of access to public agencies nationwide through promotional efforts 
of NIGP, NLC, NACo, ASBO, USCM and Advisory Board Members.  

 
All contracts offered through U.S. Communities are competitively solicited by a lead public agency 
and may be accessed by any other public agency that has the authority to purchase from another 
public agency’s contracts.  

 
8.0  Marketing Support & Administrative Fees  
U. S. Communities provides marketing support for Supplier’s products through its major national 
sponsors, the National League of Cities, the National Association of Counties (NACo), the National 
Institute for Governmental Purchasing (NIGP), the Association of School Business Officials, 
International (ASBO) and the U.S. Conference of Mayors (USCM). In addition, the program is 
sponsored and marketed by a network of State Associations of Counties, Schools and Municipal 
Leagues. U.S. Communities and the sponsors provide administrative and marketing personnel that 
directly promote the U.S. Communities Suppliers to Participating Public Agencies through public 
agency meetings, direct mail, national publications, annual meetings and a network of Local 
Government and State Associations. U.S. Communities provides Suppliers government sales 
training and a host of online marketing and sales management tools to effectively increase sales 
through U.S. Communities. Participating Suppliers are required to pay an administrative fee as 
described on Attachment A - U.S. Communities Administration Agreement for actual sales under the 
Master Agreement. The administrative fees offset the costs of governance, lead agencies, marketing 
and administration of U.S. Communities.  
 
9.0 Supplier Pre-Qualifications: Program Standards and Commitments 
The objective of this Competitive Solicitation is to establish a Master Agreement that can be 
accessed by Participating Public Agencies nationwide. Successful Suppliers must have the 
capacity to meet this national demand in a timely and cost-effective manner. The following Pre-
Qualifications have been established to ensure this capacity.   
 

9.1 Pre-Qualification-National Capacity 
 9.1.1 Qualification to do business in all 50 States; 

  9.1.2 A national sales force; 
 9.1.3 A national distribution network. 

 
9.2 Pre-Qualification-Program Standards (See Attachment B, Exhibit II) 
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 9.2.1 A dedicated U.S. Communities National Management Team consisting 
of a National Account Manager, Lead Referral Manager and IT 
Manager; 

9.2.2 Dedicated access and communication links for Participating Public 
Agencies including a U.S. Communities homepage, dedicated e mail 
address, toll free hotline, and fax line.  

 
9.3 Pre-Qualification-Program Commitments/Supplier Commitments (See 

Attachment B, Exhibit II) 
9.3.1 A. Corporate – A commitment that U.S. Communities is actively 
supported by national executive management with a focus on the following; 
 

• U.S. Communities will be the supplier’s primary offering to local 
government agencies, state and higher education (herein “Agencies”) 
nationwide.  
 

• A commitment that supplier shall make all existing Agencies, that do 
business with the supplier, aware of the value and pricing benefits of the 
U.S. Communities contract and upon authorization transition such 
Agencies to the supplier’s U.S. Communities contract.  

 
B. Pricing – A commitment that supplier’s U.S. Communities contract pricing is 
the lowest available pricing (net to buyer) to Agencies nationwide. And a 
commitment that, if an Agency is otherwise eligible for lower pricing through any 
other supplier contract, the supplier will match the pricing under U.S. 
Communities. 
 
C. Economy -  A commitment that the supplier will demonstrate the pricing 
advantage of U.S. Communities over alternative competitive solicitation pricing 
and will proactively offer U.S. Communities as a more effective alternative to the 
cost and time associated with such alternate bids and solicitations.  
 
D. Sales – A commitment that the supplier will aggressively market U.S. 
Communities nationwide through a supplier sales force or dealer network that is 
properly trained, engaged and committed to offering U.S. Communities as 
supplier’s primary offering to Agencies nationwide. 

 
** The above Commitments are incorporated into the attached U.S. Communities 

Administrative Agreement, which is required to be signed and returned with the 
Supplier’s RFP response. 

 
10.0 Evaluation/Award Summary 
 

10.1 Overview 
Dallas Texas is soliciting proposals to provide cleaning chemicals and supplies as 
authorized in the State of Texas Local Government Code 262.  This solicitation, 
in accordance with State of Texas guidelines, provides for a negotiated 
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procurement to obtain the “best value” for the County based on criteria defined 
herein. 

 
 10.2 Evaluation Team 

An evaluation team will assess the information provided by vendors in response 
to the criteria established below.  The evaluation team will be comprised 
representatives of the following agencies:  Dallas County Facilities Management 
Department, Dallas County Purchasing Department, Dallas County Sheriff’s 
Office, and four (4) members from the U.S. Communities Advisory Board.  The 
scores of all evaluators will be used to determine the ranking of each proposal.  
The award of the contract shall be made to the responsible proposer(s) whose 
proposal is determined to be the best evaluated offer resulting from negotiation, 
taking into consideration the relative importance of price and other evaluation 
factors set forth in the request for proposals.  Award of a contract will be made in 
the best interest of the County and shall, therefore, be considered final. 
 
The M/WBE Compliance Requirements will be solely reviewed and evaluated by 
Dallas County’s M/WBE Program Coordinator.  Her evaluation scores will be 
incorporated into the overall evaluation process by the evaluation team. 

 
 10.3 Evaluation Criteria 

The following weighted criteria will be considered in making an award:  
  Max. Points 
 
I. Company Profile      10 
 (References/reputation/experience/financial stability of firm)   
 
II. Product Offering      35  

(Including “green” initiatives) 
 

III. Cost        40 
     
IV.  M/WBE Compliance Requirements   15 
       TOTAL  100 
    
Each proposing firm is responsible for submitting all relevant, factual, and correct 
information for evaluation of the above criteria with their proposal.   

 
 10.4 Selection Process 

The County will hold one pre-proposal conference as detailed in this document.  
Attendance at the pre-proposal conference is encouraged but is not mandatory.  
Additionally, the County requests that firms submit initial question, in writing, to 
the County prior to the pre-proposal conference according to the deadlines 
established in the timeline below.  These questions will be addressed during the 
pre-proposal conference.  
 
Based on the firms’ written proposals, the evaluation team will evaluate and score 
each proposal based on the established rating criteria. The evaluation team will 
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then discuss the results of their review and may request any or all Proposers to 
participate in an interview. During such interview, the Proposer may be required 
to orally and otherwise present its Proposal and to respond in detail to any 
questions posed. September 17-21, 2007 has been reserved for interviews. Final 
candidates will be contacted on or about September 10, 2007 with exact date, time 
and place of interview/presentations.  

As part of the evaluation process, the evaluation team may engage in discussions 
with any Proposer. Discussions might be held with individual Proposers to 
determine in greater detail the Proposer’s qualifications, to explore with the 
Proposer the scope and nature of the required contractual services, to learn the 
Proposer’s proposed method of performance and the relative utility of alternative 
methods, and to facilitate arriving at a Contract that will be satisfactory to the 
County.  

Additional meetings may be held to clarify issues or to address comments, as the 
County deems appropriate. Proposers will be notified in advance of the time and 
format of such meetings.  

Since the Evaluation Team may choose to award a Contract without 
engaging in discussions or negotiations, the Proposals submitted shall define 
the Proposer's best offer for providing the Products and Services described 
in this RFP.  
 
Upon completion of the review process, the evaluation team, through the Dallas 
County Purchasing Department, will make a recommendation to the Dallas 
County Commissioners Court for award to a vendor.  

 
 10.5 Contract Award 

The Dallas County Commissioners Court, by formal court order, will authorize 
staff to proceed with entering into negotiations with the best evaluated firm as 
determined by Dallas County.  In the event the County cannot reach an agreement 
with the selected firm by negotiation of a contract, as determined by the County, 
the County may formally end negotiations by written notification to the selected 
firm.  At the County’s discretion, the County may than choose to enter into 
negotiations with the next most highly qualified firm and attempt to negotiate a 
contract with that firm for services to be rendered.  This process will continue 
until a contract is successively negotiated and/or the County rejects all proposals.   
All necessary contract documents are prepared by the Dallas County District 
Attorney, Civil Division or other counsel representing the County and are tailored 
specifically for this project. No contract shall be binding on the County until it has 
been approved as to form by the District Attorney or other authorized counsel 
representing the County and executed by the Dallas County Commissioners 
Court. Upon execution of contract, a formal Notice-to-Proceed will be issued by 
the Purchasing Department identifying the exact start date for the project. 

 
It is the intent of Dallas County to enter into a contract with an initial two (2) year 
term with the option to renew annually for three (3) additional one (1) year 
periods. 
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This contract is being solicited in accordance with Texas Local Government Code 
Chapter 262 which allows Dallas County to consider factors other than price 
when making the award as outlined in the evaluation criteria described above.  
The evaluation committee will consider total cost of ownership when evaluating 
the price proposals as well as the product offering submitted by Proposers. 

 
Non-Exclusive Contract. It is the intent of the County to enter into an agreement 
with the successful Proposer(s) that will satisfy its needs as described herein. 
However, the County and Participating Public Agencies reserves the right, as 
deemed in its best interest, to acquire the same item(s) and services, or any 
portion thereof, herein described from other sources, or perform the work with its 
own employees during the term of the contract.  

 
10.6 Proposal Timeline 

The evaluation and award process will encompass the following tentative 
timeline: 
 
Advertising of Solicitation Begins    Monday, July 23, 2007 
 
Deadline for Preliminary Questions Thursday, August 2, 2007 
 
Pre-Proposal Conference Thursday, August 9, 2007 
  
Deadline for Final Questions Wednesday, August 15, 2007 
 
Posting/Release of Responses to Questions: Monday, August 20, 2007 
 
Proposals Due Thursday, August 30, 2007 
 
Evaluation Period September 4-September 24, 2007 
    
Recommendation to Commissioners Court Tuesday, October 16, 2007 
 
Contract Negotiations  October 22-November 9, 2007 
 
Contract Awarded Tuesday, November 20, 2007 
 
Contract Begins January 8, 2008 

 
 
 10.7 Contact During Proposal Process 

During the proposal process, firms shall not contact County staff or members of 
the evaluation team. Additionally, firms and their employees of related companies 
as well as paid or unpaid personnel acting on their behalf shall not contact or 
participate in any type of contact with County employees, including elected 
officials, or members of the evaluation team related to this solicitation.  Such 
contact may result in the vendor being disqualified.  All contact must be 
coordinated through Shannon Brown, Purchasing Agent, for this procurement.  
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11.0 Proposal Format 
In order to facilitate the analysis of responses to this RFP, vendors are required to prepare their 
proposals in accordance with the instructions outlined in this section.  Each vendor is required to 
submit the proposals in a sealed package.  Vendors whose proposals deviate from these 
instructions may be considered non-responsive. Proposals must be prepared as simply as possible 
and provide a straightforward, concise description of the vendor's capabilities to satisfy the 
requirements of the RFP. All parts, pages, figures, and tables must be numbered and clearly 
labeled. The vendor must provide one (1) original and ten (10) copies of the proposal in both 
written and electronic format.   

 
11.1 Transmittal Letter 

Provide a transmittal letter on your firm’s letterhead.  A transmittal letter, which 
shall be considered an integral part of the proposal, shall be signed by an 
individual who is authorized to bind the vendor contractually.  If the vendor is a 
corporation, the legal name of the corporation shall be provided together with the 
signature of the officer or officers authorized to sign on behalf of the corporation.  
The transmittal letter should be of minimal length to serve as the Proposal 
abstract.  The transmittal letter should include the following: 

• Name and address of the firm 
• Name, title and telephone number of the contact person for the firm 
• A statement that the proposal is in response to this RFP 
• The signature and printed (typed) name and title of the individual who 

is authorized to contractually bind the company. 
 
 
11.2 Technical Proposal 

11.2.1 Pre-Qualifications: Provide a Statement, not exceeding 2 pages, 
highlighting the capacity of your Company to meet each of the pre-
qualifications set forth in Section 9.0 above.  

 11.2.2 Company 
• A brief history and description of your company; 
• Total number and location of employees; 
• Total number and location of sales persons; 
• Number and location of administrative & support centers; 
• Annual sales for 3 past years; 
• Federal Identification Number; 
• Latest Dun & Bradstreet report 

11.2.3 Distribution 
• Describe proposed national distribution of product; 
• Identify other companies involved in distribution; 
• State cost effectiveness of proposed distribution to end user; 
• Number, size and location of distribution facilities; 
• State standard delivery time, expedited options and return policy; 
• Describe any special programs to improve customer access. 

11.2.4 Marketing 
• Outline marketing plan for Master Agreement 
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• Outline training and education plan for national sales force; 
• Identify plan for marketing Master Agreement as primary offering; 
• Identify plan for marketing to current customers; 
• State complaint and issue resolution process; 
 Submit resumes of proposed National Management Team. 

11.2.5 Products 
• The primary objective is to provide the entire product catalog; 
• Describe products by the category specified in Section 1.0 above; 
• Provide catalog for each category of product specified above; 
• Describe services as specified in Section 1.0 above; 
• Specify fill rate as applicable. 
• If fill rate is less than 95%, explain how 95% can  be met; 
• Environmental initiatives that include any product certification(s) and 

company sponsored programs; 
• Outline backorder policy.  

11.2.6 Administration 
• Specify EDI, telephone, fax and internet ordering capacity; 
• Specify procurement card acceptance policies; 
• State if internet ordering is OBI (open buying on internet); 
• State if a single platform is used for orders, delivery and bills; 
• List government cooperative purchasing experience; 
• Specify capacity to meet local purchasing preferences as required. 

11.2.7 Partners 
 Include information on all third party alliance partners proposed as 

part of this contract 
• Company history of partners 
• Alliance relationship and length of relationship 
• Clients where you have done work together 
• Products and services provided and how they interface with your 

product 
 

11.3  Business Proposal  
11.3.1 Pricing 

• Identify objectively verifiable pricing index to be used; 
• Using a fixed % from the index to provide pricing, inclusive of U.S. 

Communities fee, for each product category specified in Section 1.0 
above; 

• State if pricing is most favorable offered to government agencies; 
• Propose a plan to adjust pricing as market conditions change. 

11.3.2 Pricing Incentives and Rebates 
• Identify incentives paid to Participating Public Agencies based on 

volume; 
• Identify incentives paid to Participating Public Agencies based on 

electronic ordering or other criteria. 
11.3.4 Pricing Demonstration 

• Quote the products shown on Attachment D.  
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The Offer’s proposal and pricing must remain valid for one hundred eighty (180) 
days from the RFP response due date.  All materials included in the response to 
this RFP, including any portion of the RFP document, may be incorporated into 
the final agreement.   
 

11.4 Minority/Woman Business Documents 
Dallas County’s Minority/Women Business Enterprise (M/WBE) program is 
designed to ensure the involvement of qualified M/WBEs to "the greatest extent 
feasible in the County's procurement of goods, equipment, services, and 
construction projects". The M/WBE office further ensures that "all vendors, 
suppliers, professionals, and contractors doing business or anticipating doing 
business with Dallas County shall support, encourage, and implement affirmative 
steps toward" the program relative to any/all purchases.  
 
Dallas County recognizes M/WBE status as certified by the North Central Texas 
Regional Certification Agency (NCTRCA).  Please contact Leffie Crawford, 
Minority Business Coordinator for Dallas County at 214 653-6018 with all 
questions concerning Dallas County’s M/WBE program.  All bidders must 
include the M/WBE information forms provided in Appendix C with their 
response.  Failure to include this information could result in the firm’s response 
being deemed non-responsive and excluded from consideration for award. 

 
12.0 General Dallas County Contract Requirements 

 
AMBIGUITY, CONFLICT, OR OTHER ERRORS IN RFP 
If a Firm discovers any ambiguity, conflict, discrepancy, omission or other error in the RFP, he 
shall immediately notify the County of such error in writing and request modification or 
clarification of the document.  Any modification made to this RFP will be issued as an 
addendum.  Written notice will be given to all parties who have been furnished with the RFP 
without divulging the source of the request for it. 
 
If a Firm fails to notify the County prior to the date and time fixed for submission of Offers of an 
error or ambiguity in the RFP known to him, or an error or ambiguity that reasonably should 
have been known to him, he shall not be entitled to additional time by reason of the 
error/ambiguity or its late resolution. 
 
The County may also modify the RFP prior to the date and time fixed for submission of Offers 
by issuance/posting of an addendum.  All addenda will be numbered consecutively beginning 
with 1.  
 
OFFER PREPARATION COST 
Dallas County shall not be responsible or liable for any costs associated with the preparation, 
submittal, presentation, or other costs incurred by participating in this procurement process. 
Signature of Offer 
 
An individual who is authorized to bind the Firm contractually shall sign a transmittal letter, 
which shall be considered an integral part of the Offer. If the Firm is a corporation, the legal 
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name of the corporation shall be provided together with the signature of the officer or officers 
authorized to sign on behalf of the corporation. 
 
ECONOMY OF PRESENTATION 
Proposals are not to contain promotional or display materials, except as they may directly 
answer, in whole or in part, questions contained in the RFP.  Such exhibits shall be clearly 
marked with the applicable reference number of the questions in the RFP.  Proposals must 
address the requirements since the RFP must be answered concisely and clearly.  Proposals that 
do not address each criterion may be rejected and not considered. 
 
OFFER OBLIGATION 
The contents of the Proposal and any clarification/negotiation thereto submitted by the successful 
Firm shall become part of the contractual obligation and incorporated by reference into the 
ensuing contract. 
 
IMPLIED REQUIREMENTS 
Products and services not specifically mentioned in this RFP, but which are necessary to provide 
the functional capabilities described by the Firm, shall be included in the Proposal. 
 
COMPLIANCE WITH RFP SPECIFICATIONS 
It is intended that this RFP describe the requirements and response format in sufficient detail to 
secure comparable Offers.  The Firm's response must coincide with the format of the RFP. 
 
WITHDRAWAL OF PROPOSAL 
A proposing Firm may withdraw their Proposal by submitting a written request for its 
withdrawal, such request having the signature of an authorized company representative, to the 
County Procurement Coordinator at any time prior to the submission deadline. The Firm may 
thereafter submit a new Proposal prior to the deadline.  Modifications offered after the deadline 
and before the BAFO process will not be considered. 
 
STATUS/DISCLOSURE OF PROPOSAL 
All submitted Proposals become the property of the County and will not be returned to the 
proposing Firm. 
 
The content of all RFP’s submitted shall remain in effect for a minimum period of 180 days. 
 
Information requested in the RFP deemed by the responding firm to be privileged and 
confidential must be marked “Privileged and Confidential Information.” The County will 
endeavor to protect such information from disclosure to competitors to the extent allowable by 
law. Responding firms are advised that responses are subject to the Texas Public Information Act 
(Texas Open Records Act), Chapter 552, Texas Government Code. 
 
All Proposal information, including detail price and cost information, shall be held in confidence 
until a contract is formally executed and/or the RFP is cancelled.  Upon award, the Proposals and 
associated materials shall be open for review by the public in accordance with The Texas Open 
Records Act. By submitting a Proposal, the proposing Firm acknowledges and accepts that the 
full contents of the Proposal and associated documents shall become open to public inspection. 
The County will uphold the confidentiality of Vendor trade secrets to the extent allotted by law.  
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All confidential information and trade secrets must be clearly identified and separated, by the 
Firm prior to submission of the Offer. 
 
CONTRACTUAL DEVELOPMENT 
The contents of the RFP and selected Firm’s proposal will become an integral part of the contract 
but may be modified by provisions of the contract as negotiated. Therefore, the proposing Firm 
must be amenable to inclusion in a contract of any information provided (in writing) either in 
response to this RFP or subsequently during the selection process. 
 
EXPENSE AND FEE REQUIREMENTS 
The Firm shall be responsible for payment of expenses and fees associated with the Performance 
of this agreement, including but not be limited to: wages, salaries, labor, services, materials, 
supplies, transportation, communications, licensing and inspection, taxes, insurance, bonds, etc.  
 
Dallas County will pay based on the negotiations rates determined in the contract with units to be 
determined upon task assignment and may include additional rates for work outside the scope of 
the contract.  All fees are to include all travel and other expenses for performing the contract. 
 
INVOICES 
The awarded Firm will submit an itemized billing statement in accordance with the awarded 
contract requirements.  Unless noted all invoices will be net 30 days upon receipt in the County 
Auditors Office. 
 
The original invoice is to be sent to the County Auditor's Office 500 Main Ste. 407 Dallas, Texas 
75202.  A copy of the invoice is to be sent to the Dallas County MIS Director, 411 Elm St. 3rd 
Floor, Dallas, Texas 75202 for approval.  Any disputes in billing must be resolved by the County 
MIS Director. 
 
INDEMNIFICATION 
The Vendor agrees that it will protect, defend, indemnify, and save whole and harmless the 
County and all of its officers, agents, and employees from and against all claims, demands, 
causes or action, damages, judgments, loss and expenses, including attorney’s fees, of 
whatsoever nature, character, or description that any person or entity has or may have arising 
from or on account of any injuries or damages (including but not restricted to death) received or 
sustained by any person, persons, or property, on account of, arising out of, or in connection with 
the performance of the work, including without limiting the generality of the foregoing, any 
negligent act or omission of the Vendor or any agent, servant, employee or sub-contractor of the 
Vendor in the execution or performance of this  Contract.  Vendor further agrees to protect, 
indemnify and hold County harmless against and from any and all claims and against and from 
any and all loss, cost, damage, judgments or expense, including attorney’s fees arising out the 
breach of any of the requirements and provisions of this contract of any failure of Vendor, its 
employees, officers, agents, contractors, invitees, or assigns in any respect to comply with and 
perform all the requirements and provisions hereof. 
 
COLLUSION 
The successful Vendor may be required to provide an affidavit that he has not conspired with 
other potential suppliers in any manner to attempt to control competitive pricing.  This paragraph 
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does not however, preclude two or more suppliers of certain parts of the requirements from 
presenting a combined or joint Offer for the purpose of providing a complete Offer. 
 
MONETARY RESTITUTION 
In the event the contract is prematurely terminated due to non-performance and/or withdrawal by 
the Vendor, Dallas County reserves the right to seek monetary restitution (to include but not 
limited to; withholding of monies owed) from the Vendor to cover costs for interim services 
and/or to cover the difference of a higher cost (difference between termination Vendor’s rate and 
new company’s rate) beginning the date of Vendor’s termination through the contract expiration 
date.  In the event civil suit is filed to enforce this provision, Dallas County will seek its 
attorney’s fees and cost of suit from the Vendor. 
 
FINANCIAL INTEREST 
No official or employee shall have any financial interest, direct or indirect, in any contract with 
the County or be financially interested, directly or indirectly, in the sale to the County of any 
land, materials, supplies or services, except on behalf of the County as an official or employee.  
Any violation of this section, with knowledge, express or implied, of the person or corporation 
contracting with the County shall render the contract involved voidable by the Commissioners 
Court of the County.  It is the responsibility of the Bidder during all phases of the procurement 
process to notify the County in writing of any potential conflict of interest. 
 
LITIGATION 
Any Firm who is currently involved, either directly or indirectly with any litigation against or 
involving the County, which, as determined by the Commissioners Court, may not be in the best 
interest of the County may be disqualified and/or not considered for an award. 
 
RIGHT TO REJECTION 
The County reserves the right, at its sole discretion, to reject and any all Proposals or to cancel 
this RFP in entirely as determined to be in the best interests of the County.  Any Proposal 
received which does not meet the requirements of this RFP, may be considered to be non-
responsive, and the Proposal may be rejected. Proposers must comply with all of the terms of this 
RFP and all applicable Federal, State and Local laws and regulations.   
 
The County reserves the right, at its sole discretion, to waive any technicality in Proposals 
provided such action is in the best interest of Dallas County.  Where the County waives minor 
technicalities in Proposals, such waiver does not modify the RFP requirements or excuse the 
proposing Firm from full compliance with the RFP. Notwithstanding any minor technicalities, 
the County may hold any Firm to strict compliance with the RFP.  
 
GOVERNING LAW VENUE 
The laws of the State of Texas shall govern any proposed agreement, and all obligations of the 
parties created hereunder are performable in Dallas County, Texas.  In any legal action arising 
from this Agreement, the laws of Texas shall apply and exclusive venue shall lie in Dallas 
County, Texas. 
 
FISCAL FUNDING 
Any agreement resulting from this RFP will be subject to the availability of governmental fiscal 
funding. If such funds become reduced or unavailable, any contract agreement shall be subject to 
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immediate modifications, reduction or termination on the expiration date or date in which the 
funds have been eliminated.  
 
ASSIGNMENT 
Firms shall not sell, assign, transfer or convey this Contract, in whole or in part, without the prior 
written consent of the Dallas County Commissioners Court. Should the County authorize the 
original awardee to subcontract (assign) any portion of this contract, the original awardee will 
maintain the ultimate legal responsibility for all services according to contract specifications.  In 
the event of a subcontract, the original awardee must maintain a continuous effective business 
relationship with the subcontractor(s) including, but not limited to, regular payments of all 
monies owed to any subcontractor.  Failure to comply with these requirements, in whole or part, 
will result in termination of this contract and/or legal ramifications, due to nonperformance.  
Should the County authorize the original contractor to transfer this contract, in whole or part, the 
secondary contractor will maintain all the legal responsibilities set forth in the context of this 
contract; and the original contractor will continue to be responsible for the performance of the 
secondary contractor.  However, in the event of the assignment or sale of original awardee’s 
assets, Dallas County, at its option, may terminate or renegotiate the terms of this Contract.   
 
INSURANCE REQUIREMENTS 
 
Any vendor that conducts business with Dallas County, whether it is for goods and/or services, 
must maintain lawful worker's compensation/self insured employee coverage requirements and 
adequate liability limitations.  
 
The Contractor, at its own expenses, shall purchase and maintain the herein stipulated minimum 
insurance with companies duly licensed to do business in the State of Texas, possessing a current 
A.M. Best, Inc. Rating of “A” or better.  
 
The policies may provide coverage, which contain deductible or self- insured retention.  Such 
deductible and/or self-insured retention shall not be applicable with respect to the coverage 
provided to Dallas County under such policies. The Contractor shall be solely responsible for all 
deductibles and/or self-insured retention. 
 
Within ten (10) days after contract award and prior to the commencement of any work or 
delivery, the Purchasing Agent requires the successful vendor(s) to submit verification of the 
following coverage. The insurance coverages, except Workers Compensation and Professional 
Liability, required by this Contract, shall name Dallas County and its officers, employees and 
elected officials as additional insured(s) (as the interest of each insured may appear).  
 
All insurance required herein shall be maintained in full force and effect through out the term of 
this contract, including all extensions. 
 
Commercial General Liability: Contractor shall maintain Commercial General Liability 
Insurance with a limit not less than $1,000,000.00 for each occurrence with a $2,000,000 
Products/Completed Operations Aggregate and a $2,000,000 General Aggregate Limit.   The 
policy shall include coverage for bodily injury, broad form property damage, personal injury, 
products and completed operations and blanket contractual coverage.    
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Crime Policy: Contractor shall maintain a Crime Policy for Employee Dishonesty with a limit 
not less than $1,000,000.00. Coverage shall include provision for Theft, Disappearance and 
Destruction.  
 
Vendors and/or their freight contractors must be prepared to show coverage verification prior to 
entering upon Dallas County premises. 
 
Failure to comply with lawful requirements or adequate liability requirements may result in 
delay of payments, subject to the orders of the Commissioners Court, not to exceed a period of 
up to two years from the termination of the contract, or cancellation of the contract or both. 
(Court Order 2003-1792, September 30, 2003) 
 
Submitted responses/RFP’s shall become the property of Dallas County and shall be subject to 
any applicable open records statutes.  The content of all RFP’s submitted shall remain in effect 
for a minimum period of 180 days. 
 
Information requested in the RFP deemed by the responding firm to be privileged and 
confidential must be marked “Privileged and Confidential Information.” The County will 
endeavor to protect such information from disclosure to competitors to the extent allowable by 
law. Responding firms are advised that responses are subject to the Texas Public Information Act 
(Texas Open Records Act), Chapter 552, Texas Government Code. 
 
INSURANCE LAPSES  
 
In the event successful firm fails to maintain insurance as required by this contract, successful 
firm shall immediately cure such lapse in insurance coverage at successful firm’s sole expense, 
and pay County in full for all costs and expenses incurred by County under this contract as a 
result of such failure to maintain insurance by successful firm, including costs and reasonable 
attorney’s fees relating to County’s attempt to cure such lapse in insurance coverage.  Such costs 
ad attorney’s fees, not to exceed fifteen hundred and 00/100 dollars ($1,500.00), shall be 
automatically deducted from monies or payments owed to successful firm by County.  Moreover, 
the County shall retain five percent (5%) of the value of the Contract that shall be placed into an 
account from monies or payments owed to Contractor by County to cover County’s potential 
exposure to liability during the period of such lapse.  The retainage shall be held by County until 
six (6) months after the term of the Contract has ended or has otherwise been terminated, 
cancelled or expired and shall be released if no claims are received or lawsuits filed against 
County for any matter that should have been covered by the required insurance.   
 
SUCCESSFUL FIRM FURTHER AGREES TO INDEMNIFY COUNTY FOR ANY 
PENALTIES, FINES, JURY AWARDS, COURT COSTS, LITIGATION EXENSES, AND 
ATTORNEYS’ FEES INCURRED BY COUNTY DUE TO SUCCESSFUL FIRM’S FAILURE 
TO MAINTAIN THE REQUIRED INSURANCE AT ALL TIMES DURING THE TERM OF 
THIS CONTRACT.  SUCCESSFUL BIDDER(S), AT ITS OWN EXPENSE WITH COUNSEL 
OF COUNTY’S CHOICE, WILL DEFEND AND HOLD COUNTY HARMLESS IN ANY 
CLAIM OR ACTION AGAINST COUNTY THAT OCCURRED AS A DIRECT OR 
INDIRECT RESULT OF SUCCESSFUL FIRM’S FAILURE TO MAINTAIN INSURANCE 
AT ALL TIMES DURING THE TERM OF THIS CONTRACT.  WITHOUT WAIVING ANY 
RIGHTS UNDER SOVEREIGN IMMUNITY, THE COUNTY SHALL COOPERATE WITH 
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AND MAY MONITOR SUCCESSFUL BIDDER(S) IN THE DEFENSE OF ANY CLAIM, 
ACTION, OR PROCEEDING AND WILL, IF APPRORIATE, MAKE EMPLOYEES 
AVAILABLE AS SUCCESSFUL FIRM MAY REASONABLY REQUEST WITH REGARD 
TO SUCH DEFRENSE, SUBJECT TO THE REIMBURSEMENT BY SUCCESSFUL FIRM 
OF ALL COSTS AND EXPENSES OCCASIONED BY THE COUNTY’S COOPERATION IN 
SUCH DEFENSE.  SUCCESSFUL FIRM AGREES NOT TO SETTLE ANY SUCH CLAIM 
WITHOUT THE COUNTY’S CONSENT, WITH CONSENT WILL NOT BE 
UNREASONABLY WITHHELD OR DELAYED. 
 
DISCLOSURE FORM CIQ 
Effective January 1, 2006, Chapter 176 of the Texas Local Government Code requires that any 
vendor or person considering doing business with a local government entity disclose in the 
Questionnaire Form CIQ, the vendor or person's affiliation or business relationship that might 
cause a conflict of interest with a local government entity. By law, this questionnaire must be 
filed with the records administrator of Dallas County no later than the 7th business day after the 
date the person becomes aware of facts that require the statement to be filed. See Section 
176.006, Local Government Code. A person commits an offense if the person violates Section 
176.006, Local Government Code. An offense under this section is a Class C misdemeanor. The 
questionnaire is included in this solicitation.  By submitting a response to this request, the vendor 
represents that it is in compliance with the requirements of Chapter 176 of the Texas Local 
Government Code.  Please send completed forms to the Dallas County Clerk at 509 Main Street, 
2nd Floor, Dallas, Texas 75202.  

13.0 General Dallas County Product Requirements  
 

13.1 Contractor shall furnish all labor, personnel, service, supervision, skills, material, 
parts, supplies, equipment for unloading products, dollies, fuel surcharges, 
shipping, handling, transportation and documentation necessary to perform the 
requested services and provide the required products. 

 
13.2 This will be firm fixed unit price contract for a twelve (12) month period. This 

contract may be renewed or extended for two (2) additional, twelve (12) month 
periods subject to the availability of departmental funding, vendor performance, 
mutual agreement by all parties, and the approval of the Dallas County 
Commissioners Court.  All renewal/extension shall be based on existing terms, 
conditions, and price structures set forth in original bid award or as amended by 
the Dallas County Commissioners Court.  

 
13.3 Minimum Order Requirements:  Fifty ($50.00)  per purchase order release  
 
13.4 Dallas County does not guarantee any quantities to be purchased under this 

contract. The quantities indicated in the bid are for evaluation purposes only and 
may not reflect the actual quantity required during the duration of the contract.  

 
13.5 Contractor shall be expected to stock sufficient quantities as may be necessary to 

meet the County’s needs.  
 
13.6 Delivery:  Inside delivery is required F.O.B. Destination as indicated on purchase 

order, freight pre-paid within fourteen (14) days excluding County holidays after 
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receipt of valid purchase order number via mail, fax or other types of electronic 
transmission.    Back-ordered items may be given an additional ten (10) days if 
proper written notification is provided to the Dallas County Purchasing 
Department, c/o Purchasing Agent at 509 Main Street, 6th Floor, Room 623, 
Dallas, Texas 75202.   Primary delivery locations shall include, but not be limited 
to the following service center listed below (Dallas County reserves the right to 
add/delete centers as it deemed necessary) :  
13.6.1.1 Facilities Management  

North Tower Maintenance Supply Room  
113 W. Commerce St.  
Dallas, Texas 75207 
214.653.2974 
 

13.6.1.2 Sheriff’s Department  Loading and Receiving Dock 
111 Commerce St. 
Dallas, Texas 75207 
214.653.2883/2885 
 

13.6.1.3 Cook Chill Facility  
French Settlement  
Dallas, Texas  
214.637.5374 

 
13.6.1.4 Juvenile Detention Center  

2600 Lone Star Dr. 
Dallas, Texas 75212 
214.698.4430 
 

13.6.1.5 Letot Center    
10505 Denton Dr.  
Dallas, Texas   
214.357.9818 
 

13.6.1.6 Youth Village and Medlock   
1508 E. Langdon Rd 
Dallas, Texas 75241 
972.225.9704 
 

13.6.1.7 Pallets can not be stacked more than 80” height due door 
restriction within the facility.  This 80” height restrict will be 
enforced throughout the term of this contract.  
 

13.7 Delivery and Labeling Requirements:  When full case quantities are ordered, they 
are to be delivered in factory sealed boxes/cartons.  Items are to be delivered on 
disposable 4-way wooden pallets at no extra charge to Dallas County.  All outside 
label listings shall include but not limited to the following information indicated 
below.  Failure to provide the required labeling information may result in 
rejection of the shipment due to non-compliance with contract requirements.  
Contractor will bear all cost associated with rejection.  

 
13.7.1 Dallas County Purchase Order Number  
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13.7.2 Description of the product 
13.7.3 Manufacturer name and part number  
13.7.4 Quantity per case 
13.7.5 Weight per case  
13.7.6 Inside Delivery Requirement:  Pallets can not be stacked more than 

80” height due door restriction within the facility.  This 80” height 
restrict will be enforced throughout the term of this contract.  

 
13.8 Delivery Hours:  All deliveries will be made during normal business hours of 7:30 

a.m. – 2:30 p.m. CST, Monday through Friday, excluding County Holidays.  
Contractor will make arrangement with the requesting department before 
shipment of products to insure County personnel will be available to receive 
shipment.   No empty pallets, shrink wrap, plastic or metal bands, cardboard 
barriers or shipping materials of any kind are to be left at delivery site.  

 
13.9 Delivery Violation:  It shall be the Contractor’s responsibility to meet the 

County’s delivery and performance requirements, as called for in the bid 
specifications. Dallas County reserves the right and will be held free from any 
liabilities to obtain services or products on the open market in the event the 
Contractor fails to make delivery or perform in accordance to terms stated herein 
and any and all price differential will be charge against the Contractor. 

 
13.10 All products, material and/or supplies must be new, un-used, clean, and ready to 

immediate use.  Products, material and/or supplies shall be commercial and/or 
institutional grade (first quality). 

 
13.11 All products, materials and/or supplies requested by Dallas County must be of the 

highest quality and must conform to appropriate standards. 
 
13.12 All products, material and/or supplies offered must meet applicable Federal 

Specifications. 
 
13.13 Brand name or trade name are for reference only such identification is intended to 

be descriptive and  is not intended to be restrictive or limit competition  Other 
products will be considered for award if such products are identified in the bid 
and are determined by the County to meet its needs. Products substantially 
equivalent to those designated shall qualify for consideration.   Bids on brands 
other than those listed are subject to approval based on evaluation.  

 
13.14 Samples: Contractor will be required to furnish samples of proposed items for 

examination and evaluation by Dallas County (if bidding brand other than 
requested).  All samples shall be furnished and delivered to the Dallas County 
Purchasing Department (unless other wised stated).  

 
13.15 Technical and Descriptive Literature:  Bidders shall provide upon request by 

Dallas County the complete manufacturer’s technical and descriptive literature 
regarding the brand and material your firm is proposing to utilize under this 
contract.  Literature shall be sufficient in detail in order to allow full and fair 
evaluation of the offer submitted.  
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13.16 Product Discontinuance/Substitution: Written notification is required to the Dallas 

County Purchasing Department at 509 Main Street, 6th Floor, Room 623, Dallas, 
Texas 75202 on any and all notice of discontinue or substitution of product.   In 
the event that a manufacturer discontinues a product and/or model, the County 
may allow the successful Contractor to provide a substitute for the discontinued 
item.  If the Contractor requests permission to substitute a new product or model, 
it shall provide the following to the County: 

 
13.16.1 No product or brand substitutions shall be made unless the vendor 

has obtained written approval and authorization from the Dallas 
County Purchasing Department.  

 
13.16.2 Documentation that provides clear and convincing evidence that 

the substitution item meet or exceeds the written specifications 
required by the original Invitation for Bid. 

 
13.16.3 Documentation confirming that the price for the replacement is the 

same as or less than the discontinued product or model. The cost of 
a substituted item shall be the same or less than the cost of the 
awarded item. 

 
13.16.4 A sample of the substituted item must be received by Dallas 

County Purchasing Department and approved by Dallas County.  
Contractor must have written conformation from Dallas County 
Purchasing Department of the substitution before making delivery. 

 
13.16.5 Documentation from the manufacturer that the product of model 

has been discontinued. 
 
13.16.6 Documentation that names the replacement product or model. 
 
13.16.7 Any unauthorized substitution will be picked up by the Contractor 

within five (5) business days upon notification by Dallas County.  
Failure to pick-up the product item(s) within the five (5) business 
day period (unless other arrangement have been approved in 
advance) will be considered a donation to Dallas County. 

 
13.17 Ordering Authority: Contractor should understand that any request for purchase of 

material, goods, or services shall be accompanied by a valid Dallas County 
Purchase Order Number issued by the Dallas County Purchasing Department. 

 
13.18 Shipping: Bid prices shall be made F.O.B. destination as indicated in purchase 

order, inside delivery, freight pre-paid to the requesting department within Dallas 
County.  The awarded Contractor shall retain title and control of goods until they 
are delivered and the contract coverage has been completed.  All claims for 
visible or concealed damage shall be filed by Vendor/Supplier.  The County will 
notify the awarded Contractor of any damaged goods or products and shall assist 
the Vendor in arranging for inspection 
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13.19 Shipping Documents: A packing list or other suitable shipping documents shall 

accompany each shipment and shall include the following: 
 

13.19.1 Name and address of the Contractor; 
 

13.19.2 Name and address of the County Department;  
 
13.19.3 County purchase order number; 
 
13.19.4 A description of material shipped, including item number, 

quantity, number of containers and package number, if applicable.  
 

13.20 The successful Contractor shall assign an account representative to Dallas 
County. This representative shall be responsible for but not limited to : 

 
13.20.1 Coordinating all orders and shipments 
 
13.20.2 Coordinate with using County Departments 
 
13.20.3 Provide Dallas County with a quarterly usage report delineating 

the acquisition activity governed by the Contract.  One of the 
primary goals in administering this contract is to keep accurate 
records regarding its actual value. This information is essential in 
order to update the contents of the contract.  The integrity of future 
contracts revolves around our ability to convey accurate and 
realistic information to all interested bidders. The successful 
Contractor(s) shall furnish a quarterly report detailing the items 
purchased under this contract.  Reports must be filed within fifteen 
(15) calendar days after the end of each reporting period.  The 
format of the report shall be approved by the Dallas County 
Purchasing Department and shall disclose the quantity and dollar 
value of each contract items by individual unit.    

 
13.21 Invoicing Requirements: All invoices shall include, but not be limited to the 

following information:  
 

13.21.1 Dallas County Purchase Order Number  
 
13.21.2 Quantity shipped  
 
13.21.3 Description of material and/or product number  
 
13.21.4 Pricing per unit  
 
13.21.5 Two (2) invoices are required. Invoices shall be sent to addresses 

below to expedite payment: 
 
Requesting Department address stated on Purchase Order Number   
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And   
 
Dallas County Auditor’s Office  
Attn: Account Payable 
509 Main Street, 4th Floor, Room 407 
Dallas, Texas 75202 
214.653.6473 
 

13.22 Damaged or Substandard Products:  Damaged or Sub-standard product that is 
shipped and/or  furnished  as a result of Contractor negligence will either be 
replaced (and expedited at contractor’s expense) or if the customer prefers, be 
noted on the receiving report and deducted from final payment. Additionally, the 
contractor will be responsible for shipping costs and arranging for pick-up of any 
defective returns, and arranging for a Call Tag to insure freight is charged to 
Contractor for defective returns, within ten (10) business days. 

 
13.23 Warranty: The successful Contractor must warrant all items to be free from 

defects in material and workmanship.  The manufacturer’s standard warranty shall 
apply to materials supplied under resulting contract. Upon notice by Dallas 
County, Contractor will promptly repair or replace without charge any product 
furnished under this contract that is found not to comply with the specifications or 
defective.  

 
13.24 Failure to comply with requirements stated in theses specifications will results in 

the termination of contract due to non-performance. 
 
13.25 Award: Dallas County shall award this contract to the lowest responsible and 

responsive bidder(s) who best meets the terms and conditions of the bid. The 
award will be made on basis of price and product evaluation.  Dallas County 
reserves the right to reject any or all bids in whole or in part, to make multiple 
awards, partial awards, award by types, item by item, or lump sum total, 
whichever may be most advantageous to the County.  

 
14.0 Dallas County Technical Requirements  
 

14.1 Floor Wax (Water Emulsion) Stripper  
 

The product desired under this specification shall be intended for the removal of 
aged and/or heavy buildup of water-based wax, polymer and detergent-resistant 
floor finished.  It shall be suitable for application to the standard grades or 
resilient and mineral floorings.  It shall be a more effective solubilizer of normal 
finish films than general purpose detergents and shall be formulated specifically 
for use in applications designed to remove floor finish films. 
 
14.1.1 Composition - This product shall contain detergents, buffering agents, and 

emulsifiers for efficient wax and finish removal.  Additional ingredients 
are permissible at the option of the manufacturer. Must be strong enough 
to remove sealers and heavy wax build ups. (No scrub/stripper) 
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14.1.2 Performance Specifications - General - the remover shall be a uniform, 

homogenous, low-sudsing, liquid product free of objectionable odors.  It 
shall contain no abrasives, shall be soluble or miscible in water all 
proportions, and shall perform satisfactorily whether prepared for use with 
hard or soft waters when diluted in accordance with the manufacturer's 
instructions provided it is applied as directed. 

 
14.1.3 Deleterious Action on Flooring Materials - Use dilutions of the product 

shall comply with Requirement 3.8, "Deleterious Action on Linoleum, 
Asphalt, and Rubber Tile flooring" of Federal Specification P-D-220 when 
tested in accordance with test Method 4.4.6 of that specification. 

 
14.1.4 Floor Finish Removal Efficiency - The dried film on the test panel shall be 

completely removed after 100 oscillations using the remover at the 
recommended use dilution and the manufacturer's floor finish when tested 
in accordance with ASTM D1792. 

 
14.1.5 PH Value - minimum 12.5 or maximum 12.9  

 
14.1.6 Free Acid: The product shall not contain free acid in any proportions.  

 
14.1.7 Free KOH or NaOH - the product shall not contain sodium hydroxide 

(NaOH) or potassium hydroxide (KOH) in any proportions. 
 

14.1.8 Ammonia Content - ammonia free. 
 

14.1.9 Viscosity - the concentrated shall have a viscosity not greater than H when 
compared to the Gardner Bubble Viscometer Standards in accordance with 
ASTM D1545. 

 
14.1.10Solubility - the product shall be completely soluble at the manufacturer's 

maximum recommended use dilution. 
 

14.1.11Rinsing Properties - the product shall be free rinsing. 
 
 

14.2 Floor Wax Finish Detergent Resistant   
 

The floor finish desired under this specification shall be a 
commercial/institutional high quality, detergent-resistant floor finish for the 
maintenance of resilient tile floors, sealed wood and cork floors and terrazzo. 

 
14.2.1 Composition - This product shall consist of metal-interlocked plastic 

polymers and such alkali soluble resins, wax type emulsions and 
plasticizers as the manufacturer shall deem necessary to meet the 
requirements of this specifications. The product, in container state, shall 
meet the following characteristics: Total Solids: 16%- 18% 
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   Ph: 8.7 
   Oil free 

  
14.2.2 Performance - Film characteristics - the film produced by this finish shall 

show no pronounced whiteness of yellowing, shall be smooth finish, clear, 
free from powdering, dusting or excising dirt pickup.  The product shall 
dry to a non-tacky, lustrous finish without buffing or polishing, but it is 
required that minor traffic marks be repairable by standard low speed 
buffing machine. 

 
14.2.3 Stability - the product shall remain in the same fluid state as made, and 

show no creaming, gelling or separation for a period of twelve (12) 
months when stored under normal conditions in original, unopened 
containers. 

 
14.2.4 Detergent Resistance - film shall not be removed or blistered, nor show 

appreciable loss of gloss other than abrasive marks from brush bristles. 
 

14.2.5 Removability - shall withstand normal maintenance cleaning with soap, 
detergents or detergent-disinfectants without impairing the finish. 

 
14.2.6 Slip-Resistance - the floor finish shall be slip resistant, with a static 

coefficient of friction of >0.5 
 

14.2.7 Water Spot Resistance - the film shall not be whitened or removed when 
exposed to a nominal amount of plain water. 

 
14.2.8 Re-coat ability - the second coat film shall show no crazing or streaking.   

 
14.2.9 Freeze-Thaw Stability - the product shall withstand, without harmful 

effect, in excess of two (2) cycles of freeze and thaw. 
 

14.2.10Odor - the product shall have no offensive odor when received nor shall it 
develop an offensive odor upon storage in the original, unopened 
container. 

 
14.3 Brooms  

14.3.1 Brooms to comply with requirements of Dallas County Sheriff's 
Department for usage in a correctional environment.  Restrictions will 
apply to brooms containing metal parts as solely determined 
(accepted/rejected) by the Sheriff's Department. 

 
14.3.2 Lightweight, plastic head, soft tip bristle broom 
 
14.3.3 Bristles - plastic filament fiber with magnetic action (flagged tipped) 
 
14.3.4 Sweeping surface - minimum 10" with 4-5 rows of 4" length bristles. 
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14.3.5 Handle - 1" diameter, 4' length wooden (metal handle not acceptable).  
The handle is to be permanently secured to the plastic broom head by a 
single rivet and/or securely glued.  (Screws, nails, etc. are not acceptable 
securing devices).   

 
14.3.6 Brooms/bristles rinse clean, dry quickly.



 

Attachment A 

U.S. Communities Advisory Board Members 
 
 

City/County of Denver, Colorado 
City of Houston, Texas 

City of San Antonio, Texas 
Cobb County, Georgia 

Fairfax County, Virginia 
Los Angeles County, California 

Davis Joint Unified School District, California 
Great Valley School District, Pennsylvania 

School District of Hillsborough County, Florida 
Miami-Dade County/Public Health Trust, Florida 

City of Charlotte/Mecklenburg County, North Carolina 
City of Loa Angeles, California 

City of Seattle, Washington 
Dallas County, Texas 

Hennepin County, Minnesota 
Maricopa County, Arizona 

Detroit Public Schools, Michigan 
Harford County Public Schools, Maryland 

San Diego Unified School District, California 
Wichita Public Schools, Kansas 
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ATTACHMENT B 
 

U.S. COMMUNITIES 
ADMINISTRATION AGREEMENT 

 
This ADMINISTRATION AGREEMENT (THIS “Agreement”) is made this _____ day of _______________, ____, between the 
U.S. Communities Purchasing and Finance Agency (herein “Agency”) and ___________(herein “Supplier”). 
 

RECITALS  
 

WHEREAS, the    (herein “Lead Public Agency”) has entered into a Master Agreement dated 
____________________, Agreement No. _______, by and between the Lead Public Agency and Supplier, as may be amended 
from time to time in accordance with the terms thereof (the “Master Agreement”), for the purchase of ___________________ 
(herein “Product”); 
 
WHEREAS, said Master Agreement provides that any or all public agencies (herein "Participating Public Agencies") may 
purchase Product at prices stated in the Master Agreement; 
 
WHEREAS, the Agency is an instrumentality of government with the administrative and legal capacity to administer purchases 
under the Master Agreement to Participating Public Agencies; 
 
WHEREAS, the Agency serves as the administrative agent for Lead Public Agency and other lead public agencies with regard to 
other Master Agreements offered through the U.S. Communities Government Purchasing Alliance; 
 
WHEREAS, Lead Public Agency desires the Agency to proceed with administration of the Master Agreement on the same basis 
as other Master Agreements; 
  
WHEREAS, the Agency and Supplier desire to enter into this Agreement to make available the Master Agreement to 
Participating Public Agencies on a national basis; 
 
NOW, THEREFORE, in consideration of the payments to be made hereunder and the mutual covenants contained in this 
Agreement, the Agency and Supplier hereby agree as follows: 

 
DEFINITIONS 

 
1. Capitalized terms used in this Agreement and not otherwise defined herein shall have the meanings given to them in the 

Master Agreement.  
 

TERMS AND CONDITIONS 
 
2 The Master Agreement, as attached hereto as Exhibit I and incorporated herein by reference as though fully set forth 

herein, and the terms and conditions contained therein shall apply to this Agreement except as expressly changed or 
modified by this Agreement. 

 
3. The Agency shall be afforded all of the rights, privileges and indemnifications afforded to Lead Public Agency under 

the Master Agreement, and such rights, privileges and indemnifications shall accrue and apply with equal effect to the 
Agency under this Agreement including, but not limited to, the Supplier’s obligation to provide the indemnification and 
insurance set forth in the General Conditions and Instructions to Suppliers. 

 
4. The Supplier shall perform all of its duties, responsibilities and obligations in the time and manner as required to be 

performed by the Supplier as set forth in the Master Agreement.  
 
5.   The Agency shall perform all of its duties, responsibilities and obligations as administrator of purchases under the 

Master Agreement as set forth herein, and Supplier hereby agrees that the Agency shall act in the capacity of 
administrator of purchases under the Master Agreement.  

 
6. With respect to any purchases by Lead Public Agency or any Participating Public Agency pursuant to the Master 

Agreement, the Agency: (i) shall not be construed as a dealer, re-marketer, representative, partner or agent of any type 
of the Supplier, Lead Public Agency or such Participating Public Agency; (ii) shall not be obligated, liable or 
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responsible for any order made by Lead Public Agency or any Participating Public Agency or any employee thereof 
under the Master Agreement or for any payment required to be made with respect to such order; and (iii) shall not be 
obliged, liable or responsible for any failure by any Participating Public Agency to comply with procedures or 
requirements of applicable law or to obtain the due authorization and approval necessary to purchase under the Master 
Agreement. The Agency makes no representation or guaranty with respect to any minimum purchases by Lead Public 
Agency or any Participating Public Agency or any employee thereof under this Agreement or the Master Agreement.  

 
TERM OF AGREEMENT 

 
7. This Agreement shall be in effect so long as the Master Agreement remains in effect, provided, however, that all 

indemnifications afforded by the Supplier to the Agency shall survive the term of this Agreement.  
 

NATIONAL PROMOTION 
 
8.   Agency and Supplier shall publicize and promote the availability of the Master Agreement’s products and services to 

any other public agencies and such agencies’ verified employees. Supplier has reviewed, understands and agrees to the 
Supplier Commitments and Program Standards attached hereto and incorporated herein as Exhibit II.  Supplier’s failure 
to maintain the Commitments and/or comply with the Program Standards shall be a material breach under this 
Agreement and if not cured within thirty (30) days of written notice to Supplier shall be deemed a cause for termination 
of the Master Agreement at Lead Public Agency’s sole discretion or this Agreement at the Agency's sole discretion.   

 
9.  Lead Public Agency shall execute a completed Lead Public Agency Certificate to a Master Intergovernmental 

Cooperative Purchasing Agreement. An example of the Lead Public Agency Certificate is attached hereto as Exhibit III 
and an example of the Master Intergovernmental Cooperative Purchasing Agreement is attached hereto as Exhibit IV.  
Supplier shall require each Participating Public Agency register its participation in the U.S. Communities program 
using the electronic registration feature at www.uscommunities.org. No purchases shall be made hereunder until the 
applicable public agency has registered electronically with U.S. Communities. 

 
10.   Upon request, Supplier shall make available to interested public agencies a copy of the Master Agreement and such 

price lists or quotes as may be necessary for such agencies to evaluate potential purchases.  Supplier authorizes 
Agency’s use of Supplier’s name, trademarks and materials in promoting the use of the Master Agreement.   

 
QUARTERLY FEES & REPORTING 

 
11. Supplier shall pay Agency a quarterly administrative fee in the amount of 1% of the total purchase price for the first 

$10 million in annual sales; 1.5% of the total purchase price for the next $10 million in annual sales; 2% of the total 
purchase price for the next $320 million in annual sales; and 2.5% of the total purchase price for annual sales of $340 
million and beyond, , excluding taxes and shipping, for all purchases under the Master Agreement and provide the 
Agency with an electronic accounting report, in a format prescribed by the Agency, summarizing all purchases under 
the Master Agreement.  A sample of the reporting format appears at Exhibit V.  Quarterly fees and reports shall be 
made with respect to all purchases shipped and billed pursuant to the Master Agreement for the applicable quarter.   

 
12.  Supplier shall at its expense maintain an accounting of all purchases made by Participating Public Agencies. Agency 

and Lead Public Agency reserve the right to audit the accounting for a period of four (4) years from the date the 
Agency receives the accounting. In the event of such an audit, the requested materials shall be provided at the location 
designated by Lead Public Agency or Agency. Quarterly reports and the administrative fee applicable to each quarter 
are due within 30 days of the end of each calendar quarter as set forth above.  The Agency reserves the right upon 
reasonable advance notice to Supplier to change the prescribed report format to accommodate the distribution of the 
administrative fee to program sponsors and state associations of government.  
 

13. Failure to provide a quarterly report and/or payment of the administrative fee within the time and manner specified 
shall be regarded as a material breach under this Agreement and if not cured within thirty (30) days of written notice to 
Supplier shall be deemed a cause for termination of the Master Agreement at Lead Public Agency’s sole discretion or 
this Agreement at the Agency's sole discretion.  All administrative fees not paid within 30 days of the end of each 
quarter shall bear interest at the rate of 1 1/2% per month until paid.  Administrative fee payments shall be made by 
check or wire to U.S. Communities or the Agency's Designee or Trustee as may be directed in writing by the Agency.  

 
14. Agency or its designee may, at the Agency's sole discretion, compare public agency records with quarterly reports 

submitted by Supplier.  If there is a discrepancy, the Agency will notify the Supplier in writing.  Supplier will have 30 
days from the date of such notice to resolve the discrepancy to the Agency's reasonable satisfaction.  If the Supplier 
does not so resolve the discrepancy, the Agency shall have the right to engage outside services to conduct an 
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independent audit of Supplier’s quarterly reports and Supplier shall be obligated to reimburse the Agency's costs and 
expenses for such audit. 

 
 

GENERAL PROVISIONS 
 
15. This Agreement supersedes any and all other agreements, either oral or in writing, between the parties hereto with 

respect to the subject matter hereof, and no other agreement, statement, or promise relating to the subject matter of this 
Agreement which is not contained herein shall be valid or binding.  

 
16. If any action at law or in equity is brought to enforce or interpret the provisions of this Agreement, the prevailing party 

shall be entitled to reasonable attorney's fees and costs in addition to any other relief to which he may be entitled.  
 
17. This Agreement and the Agency's rights and obligations hereunder may be assigned at Agency’s sole discretion, to an 

existing or newly established legal entity that has the authority and capacity to perform Agency's obligations hereunder. 
 
18.  All reports, notices or other communications given hereunder shall be delivered by first-class mail, postage prepaid, or 

overnight delivery requiring signature on receipt to the addresses as set forth below.  The Agency may, by written 
notice delivered to Supplier, designate any different address to which subsequent reports, notices or other 
communications shall be sent. 

  
 A. Agency 
 U.S. Communities 
 2033 N. Main Street, Suite 700 
 Walnut Creek, CA 94596 
 Attn:  Program Manager Administration 
  

B. Lead Public Agency 
________________________________ 
________________________________ 
________________________________ 
________________________________ 
________________________________ 
 

 C. Supplier 
 ________________________________ 
 ________________________________ 
 ________________________________ 
 Attn:  U.S. Communities Project Manager 
  
  
 
19. If any provision of this Agreement shall be deemed to be, or shall in fact be, illegal, inoperative or unenforceable, the 

same shall not affect any other provision or provisions herein contained or render the same invalid, inoperative or 
unenforceable to any extent whatever. 

 
20. This Agreement may be executed in several counterparts, each of which shall be an original and all of which shall 

constitute but one and the same instrument. 
 
21. This Agreement may not be effectively amended, changed, modified, altered or terminated without the prior written 

consent of the parties hereto.  
 

22. This Agreement shall be governed exclusively by and construed in accordance with the applicable laws of the State of 
California as a contract executed and delivered within the State of California and to be fully performed within the State 
of California. 

 
23.  This Agreement shall inure to the benefit of and shall be binding upon the Agency, the Supplier and any successor and 

assign thereto; subject, however, to the limitations contained herein.   
 
 
 

 
 
Final RFP No. 2007-118-3034 Request for Proposal for Cleaning Chemicals and Supplies 

30



 

IN WITNESS WHEREOF, the U.S. Communities Purchasing and Finance Agency has caused this Agreement to be executed in 
its name and the Supplier has caused this Agreement to be executed in its name, all as of the date first above written. 
 
 
 
U.S. COMMUNITIES PURCHASING AND FINANCE AGENCY 
 
________________________________ 
 
By _____________________________ 
 [typed name]  
 
SUPPLIER:  _____________________ 
 
________________________________ 
 
By ______________________________ 
                       [typed name] 
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Attachment B 
Exhibit I – Master Agreement 

 
 
 
 
 
 
 
(To Be Attached When Lead Public Agency and Supplier Have Entered Into a 

Master Agreement) 
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Attachment B 
Exhibit II – Commitments & Program Standards 

 
 
U.S. Communities Purchasing & Finance Agency (U.S. Communities) is a non-
profit instrumentality of government established by local and state government 
to assist public agencies reduce the cost of purchased goods and finance 
purchased goods.  The Association of School Business Officials, International 
(ASBO), the National Association of Counties (NACo), the National Institute of 
Governmental Purchasing (NIGP), the National League of Cities (NLC), and the 
United States Conference of Mayors (USCM), jointly sponsor the U.S. 
Communities Government Purchasing Alliance (U.S. Communities). 

 
Designed in cooperation with an Advisory Board of state and local government 
purchasing officials, U.S. Communities pools the purchasing power of public 
agencies, achieves bulk volume discounts on behalf of public agencies, 
competitively solicits quality products through a lead public agency and provides 
a purchasing forum for public agencies nationwide. 
 
The following document contains an explanation of the commitments, requirements and 
expectations of all suppliers that enter into an administrative agreement with U. S. 
Communities. Please review and provide the signature of a Corporate Officer at the end of 
each section. 
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MUTUAL COMMITMENTS  
 
U.S. Communities views each awarded Program Supplier relationship as a Public Private 
Partnership with the objectives of providing maximum Public Benefit to Public Agencies and 
maximum benefit to Suppliers from participation. The successful foundation of the partnership 
requires Commitments from both U.S. Communities and the Suppliers. Below are the 
Commitments U.S. Communities delivers to its Suppliers.  In return U.S. Communities asks each 
supplier to make the Commitments set forth below to ensure that U.S. Communities is providing 
the highest level of public benefit to Participating Public Agencies:  
 
U.S. Communities Commitments to Program Suppliers 
 
Marketing – U.S. Communities will proactively and jointly market the Supplier’s contract to 
Agencies nationwide through a network of major national sponsors (NLC, NACo, USCM, 
ASBO & NIGP) and state sponsors. In addition the U.S. Communities staff will enhance the 
Suppliers marketing efforts through in person meetings with public agencies, participation in key 
events and tradeshows and by providing online tools to the Supplier’s sales force.   

 
Training – U.S. Communities is dedicated to training and educating the Supplier sales force. 
The U.S. Communities Regional Managers’ primary focus is the education, training and 
engagement of the Supplier’s sales force. The Regional Managers will conduct face to face 
training sessions as well as conduct joint calls with major Public Agencies. This direct support of 
the field is enhanced by a Supplier login that provides presentations, documents and information 
to assist the Supplier field sales force in effectively promoting their U.S. Communities contract.  
 
Knowledge Management Support – U.S. Communities will provide resources and tools to 
enable the Supplier to leverage the program’s knowledge and data. Prior to implementation, the 
Supplier’s sales force will be provided access to a private login site that contains marketing, 
training and targeting data.  
 
 
Program Supplier Commitments to U.S. Communities 
 
Corporate – A commitment that U.S. Communities is actively supported by national executive 
management with a focus on the following; 
 

• U.S. Communities will be the supplier’s primary offering to local government agencies, 
state and higher education (herein “Agencies”) nationwide.  

 
• A commitment that supplier shall make all existing Agencies, that do business with the 

supplier, aware of the value and pricing benefits of the U.S. Communities contract and 
upon authorization transition such Agencies to the supplier’s U.S. Communities contract.  
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Pricing – A commitment that supplier’s U.S. Communities contract pricing is the lowest 
available pricing (net to buyer) to Agencies nationwide. And a commitment that, if an Agency is 
otherwise eligible for lower pricing through any other supplier contract, the supplier will match 
the pricing under U.S. Communities. 
 
Economy -  A commitment that the supplier will demonstrate the pricing advantage of U.S. 
Communities over alternative competitive solicitation pricing and will proactively offer U.S. 
Communities as a more effective alternative to the cost and time associated with such alternate 
bids and solicitations.  
 
Sales – A commitment that the supplier will aggressively market U.S. Communities nationwide 
through a supplier sales force or dealer network that is properly trained, engaged and committed 
to offering U.S. Communities as supplier’s primary offering to Agencies nationwide. 
 
The Corporate, Pricing, Economy and Sales Commitments are the foundation of the relationship 
between U.S. Communities and its suppliers. The Commitments are not negotiable. If a supplier 
is found to be in violation and/or non-compliance with one or more of the U.S. Communities 
Commitments, the supplier will have ninety days to provide resolution and come into 
compliance. Failure to do so will result in removal from the U.S. Communities national program. 
 
Name: ____________________________________ 
Title: _____________________________________ 
Signature: ________     _ 
 
 
SUPPLIER PROGRAM STANDARDS 
 
We recognize that each supplier has a successful business and may choose to manage its U.S. 
Communities program in a variety of ways that best suit the supplier’s business model, 
organization and market approach. The following are Program Standards intended to assist the 
supplier in successfully implementing the U.S. Communities contract: 
 
U.S. Communities Administration Agreement - The supplier is required to execute the U.S. 
Communities Administration Agreement (“Agreement”) prior to the award of the U.S. 
Communities contract.  The Agreement outlines the supplier’s general duties and responsibilities 
in implementing the U.S. Communities contract.  
 
National Account Management Team – The supplier shall provide a National Account 
manager with the authority and responsibility for the overall success of the U.S. Communities 
contract within the supplier’s organization.  The supplier shall also designate a Lead Referral 
Contact Person, responsible for receiving communications from U.S. Communities concerning 
new public agency registrations and for ensuring timely follow up by the supplier’s staff to 
requests for contact from public agencies.  Additionally, the supplier shall provide the personnel 
necessary to implement and support a supplier-based internet web page dedicated to the 
supplier’s U.S. Communities program and linked to the U.S. Communities web site. 
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Local, State and Higher Education Agency Access - Establish the following communication 
links to facilitate customer access and communication: 

 A dedicated U.S. Communities internet web-based homepage with: 
-U.S. Communities standard logo with Founding Co-Sponsors; 
-Copy of original Request for Proposal or Invitation to Bid; 
-Copy of contract and amendments between lead public agency and supplier; 
-Summary of products and pricing; 
-Electronic link to U.S. Communities’ online registration page; 
-Other promotional material as desired. 

 A dedicated toll free national hotline for U.S. Communities 
 A fax number for inquiries and orders 
 A dedicated e mail address for general inquiries, “uscommunities@(name of 

supplier).com  
 
Electronic Registration - The supplier is responsible for ensuring that each Participating Public 
Agency has completed U.S. Communities’ online registration process prior to processing the 
Participating Public Agency’s first sales order. 
 
Sales Report - The supplier is responsible for accurate and timely reporting of all Participating 
Public Agency sales. Suppliers are required to comply with the following key reporting 
requirements; 
 

 The report is to be submitted within 30 days of the end of each calendar quarter in the 
prescribed format set forth in the Agreement. 
 

 Exception reporting – U.S. Communities will send to each vendor an exception report 
that details where the supplier sales report differed from the registration database and the 
anticipated actions to correct those discrepancies.  These corrections must be completed 
prior to the following quarterly sales report. 

 
 Online Reporting - Within 60 days of quarter end, U.S. Communities will provide online 

reporting available to the supplier with updated quarterly sales reporting.  The supplier 
will be asked to follow up and report back within 30 days of receiving the notification on 
specific reports available to them online. 

 
Administrative Fees - The supplier is responsible for paying to U.S. Communities an 
administrative fee on all Participating Public Agency sales volumes within 30 days of the end of 
each calendar quarter as set out in the Agreement. 
 
Quarterly Review - U.S. Communities will schedule a quarterly meeting with the supplier to 
evaluate the supplier’s performance of Supplier Commitments and Program Standards outlined 
herein.  
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U.S. Communities Awareness - U.S. Communities is responsible for marketing the overall U.S. 
Communities concept and program to Participating Public Agencies. U.S. Communities 
marketing is intended to supplement and enhance the direct sales effort of the supplier. The 
supplier assists by providing camera-ready logos and by participating in related trade shows and 
conferences. U.S. Communities employs a national marketing team, a web based registration and 
lead referral system, a network of national and state sponsors, direct mail, the Internet and 
newsletters and other publications to increase U.S. Communities awareness.  
 
Supplier Sales - Supplier is responsible for proactive direct sales of supplier’s goods and 
services to public agencies nationwide and the timely follow up to leads established by U.S. 
Communities.  Use of product catalogs, targeted advertising, direct mail and other sales 
initiatives are encouraged.  All sales materials are to use the U.S. Communities logo. U.S. 
Communities will provide each Supplier with its logo and the standards to be employed in the 
use of the logo. At a minimum, the supplier's sales initiatives should communicate: 

 Contract was competitively solicited by a Lead Public Agency; 
 Best government pricing 
 No cost to participate 
 Non-exclusive contracts 

 
Branding and Logo Compliance – Supplier is responsible for complying with the U.S. 
Communities branding and logo standards and guidelines. U.S. Communities related marketing 
material must be submitted to U.S. Communities for review.  
 
Sales Force Training - Supplier is responsible for the training of its national sales force on the 
U.S. Communities contract. U.S. Communities is available to train regional or district managers 
and generally assist with the education of sales personnel.  At a minimum, sales training should 
include: 

 Key features of U.S. Communities contract 
 Working knowledge of National Sponsors and U.S. Communities Organization and 

Solicitation Process 
  Awareness of the range of public agencies that can access U.S. Communities 

 
Name: ____________________________________ 
Title: _____________________________________ 
Signature: _________________________________ 
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Supplier Corporate Commitment Guidelines 

 
1. The supplier must demonstrate in their RFP response and through out the term of their 

contract that senior management fully supports the U.S. Communities program and its 
commitments and requirements. Senior management is defined as an executive(s) with 
company wide authority.  

 
2. The supplier’s field force (direct and/or authorized dealer / rep agency etc.) must lead 

with their U.S. Communities contract when calling on public agencies nationwide. If the 
supplier has alternate cooperative vehicles (i.e. state contracts, regional cooperatives) 
U.S. Communities is required to be the lead offering not just one of the supplier’s 
options. If a supplier meets resistance or an objection to utilizing U.S. Communities from 
a public agency, prior to offering an alternate contract option, the suppliers sales 
representative must contact the U.S. Communities Regional Manager in the area and 
request assistance in over coming the barrier or objection. If the U.S. Communities 
Regional Manager is unable to resolve the public agency’s objection then the supplier is 
permitted to pursue other options.  

 
3. In states where the supplier has an existing state contract, U.S. Communities expects the 

supplier to notify the state of its U.S. Communities contract and transition the state to 
U.S. Communities upon the state’s request. Regardless of whether or not the state decides 
to transition to U.S. Communities, U.S. Communities expects the supplier to lead with 
the U.S. Communities contract to the local public agencies with in the state. Local public 
agencies include but are not limited to; counties, cities, school districts, special districts, 
community colleges, colleges, universities and non-profits.  
The above applies to other cooperatives held by the supplier. 

 
4. U.S. Communities recognizes that the main value for a supplier to participate in the U.S. 

Communities program is to generate new incremental revenue. To ensure the credibility 
of the program U.S. Communities requires its suppliers to inform their existing public 
agency customers of their U.S. Communities contract. If an existing public agency client 
requests to be transitioned to the supplier’s U.S. Communities contract, U.S. 
Communities expects the supplier to transition the client and report the client’s purchases 
to U.S. Communities going forward 

 
Name: ____________________________________ 
Title: _____________________________________ 
Signature: _________________________________ 
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Supplier Pricing Commitment Compliance Guidelines 
 
It is U.S. Communities expectation that the standard pricing offered through the supplier’s U.S. 
Communities contract is generally the lowest overall available pricing net to buyer to state and 
local agencies nationwide. The supplier does have recourse available to come into compliance 
with the U.S. Communities pricing commitment when a pre-existing contract and / or a public 
agency’s unique buying pattern provide one or more public agencies a lower price than the 
supplier’s U.S. Communities contract. The following options are intended for limited use and not 
as a routine business practice.  
 
1. If the supplier has a contract that is available to one or more public agencies that offers lower 

pricing than their U.S. Communities contract, the supplier is required to match the pricing 
under the U.S. Communities contract and make the eligible public agencies aware that the 
lower pricing is available under their U.S. Communities contract. If one or more of the 
eligible agencies request to transition to the U.S. Communities contract, the supplier is 
expected to transition the agency and report the agency’s purchases under the U.S. 
Communities contract going forward. The price match only applies to eligible agencies. 
Below are three examples of contracts and eligible agencies. 

 
a. The supplier holds a state contract with lower pricing that is available to all public 
agencies within the state. The supplier would match the lower state pricing under U.S. 
Communities and make it available to all public agencies within the state.  

 
b. The supplier holds a regional cooperative contract with lower pricing that is available 
only to the ten cooperative members. The supplier would match the lower cooperative 
pricing under U.S. Communities and make it available to the ten public agency cooperative 
members. 

 
c. The supplier holds a contract with an individual public agency. The public agency 
contract does not contain any cooperative language and therefore other public agencies are 
not eligible to utilize the contract. The supplier would be required to match the lower pricing 
under the U.S. Communities contract and make it available only to the individual public 
agency.  

 
2. Occasionally U.S. Communities and its suppliers interact with a public agency that has a 

buying pattern that is a large deviation from the normal public agency buying pattern that 
causes the supplier’s U.S. Communities pricing to be non-competitive and / or higher than an 
alternative contract held by the supplier. The cause could be created by a unique end user 
preference or requirement. When this occasion arises the supplier has the ability to address 
the issue by lowering the price under the U.S. Communities contract on the item(s) causing 
the large deviation. The supplier would not be required to lower the price for other agencies. 
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PUBLIC AGENCY SOLICITATION RESPONSE GUIDELINES 
 
While it is the objective of the U.S. Communities program to have public agencies piggyback on 
the contracts rather than issue their own bids and RFPs, U.S. Communities recognizes that for 
various reasons many public agencies will issue their own solicitations. The following options 
are available to U.S. Communities Suppliers when responding to Public Agency solicitations. 
 

1. Respond to the bid or RFP with pricing that is higher (net to buyer) than the Suppliers’ 
U.S. Communities contract pricing. 

 
2. Respond to the bid or RFP with pricing that is higher (net to buyer) than the Suppliers 

U.S. Communities contract pricing. If an alternative response is permitted offer the U.S. 
Communities contract as an alternative for their consideration. 

 
3. Respond with your U.S. Communities contract pricing. If successful the sales would be 

reported under U.S. Communities, 
 
4. If competitive conditions required pricing lower than the standard U.S. Communities 

contract pricing, the supplier can submit lower pricing through the U.S. Communities 
contract. If successful the sales would be reported under U.S. Communities, 

 
5. Do not respond to the bid or RFP. Make the U.S. Communities contract available to the 

agency to compare against their solicitation responses. 
 
 
Name: ____________________________________ 
 
Title: _____________________________________ 
 
Signature: _________________________________ 
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Attachment B 
Exhibit III – Lead Public Agency Certificate 

 
EXAMPLE OF LEAD PUBLIC AGENCY CERTIFICATE 
 
I hereby acknowledge, on behalf of the public agency identified (the “Lead Public Agency”) that 
I have read and agree to the general terms and conditions set forth in the enclosed Master 
Intergovernmental Cooperative Purchasing Agreement (MICPA) regulating the use of the Master 
Agreements and purchase of Products that from time to time are made available by Lead Public 
Agency to Participating Public Agencies nationwide through U.S. Communities. Copies of 
Master Agreements and any amendments thereto made available by Lead Public Agency will be 
provided to Suppliers and U.S. Communities to facilitate use by Participating Public Agencies.   

 
 I understand that the purchase of one or more Products under the provisions of the MICPA is at 
the sole and complete discretion of the Participating Public Agency. 
 
 
 
 
 
 
     
 ___________________________________  
 Authorized Signature, Lead Government Agency 
 
 

_______________________ 
    Date 
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Attachment B 

Exhibit IV – Master Intergovernmental Cooperative Purchasing 
Agreement 

 
MASTER INTERGOVERNMENTAL COOPERATIVE PURCHASING AGREEMENT 
 
This agreement is made between certain government agencies that execute a Lead Public Agency 
Certificate (‘Lead Public Agencies”) to be appended and made a part hereof and other 
government agencies  (“Participating Public Agencies”) that agree to the terms and conditions 
hereof through the U.S. Communities registration and made a part hereof.  

 
RECITALS 

WHEREAS, after a competitive bidding and selection process by Lead Public Agencies, a 
number of Suppliers have entered into Master Agreements to provide a variety of goods, 
products and services based on national volumes (herein “Products”); 
 
WHEREAS, Master Agreements are made available by Lead Public Agencies through U.S. 
Communities and provide that Participating Public Agencies may purchase Products on the same 
terms, conditions and pricing as the Lead Public Agency, subject to any applicable local 
purchasing ordinances and the laws of the State of purchase; 
 
WHEREAS, the parties desire to comply with the requirements and formalities of the 
Intergovernmental Cooperation Act as may be applicable to the laws of the State of purchase; 
 
WHEREAS, the parties hereto desire to conserve resources and reduce procurement cost;  
 
WHEREAS, the parties hereto desire to improve the efficiency, effectiveness and economy of 
the procurement of necessary Products; 
 
NOW, THEREFORE, in consideration of the mutual promises contained in this agreement, and 
of the mutual benefits to result, the parties agree as follows: 
 
1. That each party will facilitate the cooperative procurement of Products. 
 
2. That the procurement of Products subject to this agreement shall be conducted in 

accordance with and subject to the relevant statutes, ordinances, rules and regulations that 
govern each party’s procurement practices.  

 
3. That the cooperative use of bids obtained by a party to this agreement shall be in 

accordance with the terms and conditions of the bid, except as modification of those 
terms and conditions is otherwise allowed or required by applicable law. 

 
4. That the Lead Public Agencies will make available, upon reasonable request and subject 

to convenience, information which may assist in improving the effectiveness, efficiency 
and economy of Participating Public Agencies procurement of Products. 
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5. That a procuring party will make timely payments to the Supplier for Products received 

in accordance with the terms and conditions of the procurement.  Payment for Products 
and inspections and acceptance of Products ordered by the procuring party shall be the 
exclusive obligation of such procuring party. Disputes between procuring party and 
Supplier are to be resolved in accord with the law and venue rules of the State of 
purchase.  

 
6. The procuring party shall not use this agreement as a method for obtaining additional 

concessions or reduced prices for similar products or services. 
 
7. The procuring party shall be responsible for the ordering of Products under this 

agreement.  A non-procuring party shall not be liable in any fashion for any violation by 
a procuring party, and the procuring party shall hold non-procuring party harmless from 
any liability that may arise from action or inaction of the procuring party. 

 
8. The exercise of any rights or remedies by the procuring party shall be the exclusive 

obligation of such procuring party. 
 
9. This agreement shall remain in effect until termination by a party giving 30 days written 

notice to U.S. Communities at 2033 N. Main Street, Suite 700, Walnut Creek, CA 94596.  
 
10. This agreement shall take effect after execution of the Lead Public Agency Certificate or 

Participating Public Agency Registration, as applicable.   
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Attachment B 
Exhibit V – Quarterly Fees & Reporting 

 
U. S. Communities Reporting Procedures 
 
Pursuant to the contract terms under the U.S. Communities Administrative Agreement and related to Quarterly Fees and 
Reporting, the following is the reporting and audit process to be implemented immediately. 
 
30 Days after Quarter End, quarterly sales reporting is due in the required format as depicted in Sales Reporting Example, 
Figure 3, on the following pages.  Company must make reasonable attempts at filling in all required information and 
contact Agency with a plan to correct any deficiencies of data field population. 
 
Submitted report data will be verified by Agency against the registration database data.  Any data that differs with the 
registration database will be changed before sending to Program Trustee, Wells Fargo, for processing. 
 
Agency will send to each vendor an exception report that details where the vendor sales report differed from the registration 
database and the anticipated actions to correct those discrepancies.  These corrections must be completed with changes 
forwarded and closed off with Agency prior to the following quarterly sales report.  Any questions should be directed to 
Agency in writing to ckuranko@uscommunities.org. 
 
Within 60 days of quarter end, Agency will provide online reporting available to vendors, sponsors and agencies with 
updated quarterly sales reporting.  The vendors will be asked to follow up and report back on specific reports available to 
them online.  The areas of concern that suppliers will be requested to review and report back on include but are not limited 
to: 

• Dropped/Decreased Sales Report 
• Zero States Sales Report 
• Registered Agency w/ out Sales Report 
 

The above reports will be made available through Agency’s web site and will be found under “Quarterly Sales Report.” 
Other reports that are available under “Quarterly Sales Report” and may be helpful in resolving reporting issues and 
enabling better management of your U.S. Communities contract are: 
 �  Agency Type Qtr Comparison Sales Report 

�  State Qtr Comparison Sales Report  
�  Increased Sales Report  
�  New Lead Sales Report  
�  Hot Prospect Sales Report  
�  Advisory Board Usage Report 
�  Sales Report Builder  

 
If upon review of sales reports or sales analysis by participating public agencies, sponsors, advisory board members or 
Agency staff, a sales reporting discrepancy is highlighted, Company will be informed of follow up requirements by e-mail.  
Company will be expected to provide to Agency data that sufficiently clarifies sales issues in question in a timely manner 
so as to be resolved to Agency and Lead Agency’s reasonable satisfaction within 30 days of written request; and if not 
resolved Agency will have the right to conduct an audit and subject late fees to the sales in question.  If past due fees are 
determined payable, once amount is determined, Wells Fargo must receive payment by vendor within 15 days. 
 
The above requests are in accordance to the terms listed under Quarterly Fees and Reporting in the Administrative 
Agreement. 
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Figure 3; Sales Reporting Example 
Column Description
Column Name Data Type Length Sample Comment

TIN Text 9 956000735, 066001854
No Dash, Do not omit 
leading zero.

Supplier ID Number 3 111, 110, 116
See Supplier ID Table 
Below

Account No. Text 25 max
Depends on supplier 
account no.

Agency Name Text 255 max
City of Groton, Los 
Angeles County

Dept Name Text 255 max
Purchasing Dept, Finance 
Dept

Address Text 255 max

City Text 255 max Pittsburgh, Los Angeles
Must be a valid City 
name

State Text 2 PA, CA, IL

Zip Text 5 90071, 06340    

No Dash, Do not omit 
leading zero, Valid zip 
code

Agency Type Number 2 20, 30, 31 
See Agency Type Table 
Below

Year Number 4 2005
Qtr Number 1 1, 2, 3, 4

Amount Number variable 45090.79 Two digit decimal point

NOTE: All fields are required except for Dept Name and Address

Supplier ID Table Agency Type Table

Supplier Id Supplier Name Agency Type ID
Agency Type 
Description

107 Knoll 10 K-12

108 Steelcase 11 Community College

110 Graybar 12
College and 
University

111 Office Depot 20 City

113 Haworth 21 City Special District

114 Herman Miller 22
Consolidated 
City/County

115 GTSI 30 County

116 Zep 31
County Special 
District

117 Interface 80 State Agency

119 Milliken 81
Independent Special 
District

120 Virco 82 Non-Profit

123
Getstetner 
Ricoh Savin 84 Other

125 Sportime 99 Unknown
126 Gametime

127
Landscape 
Structures

128 Little Tikes  
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Column Description
Column Name Data Type Length Sample Comment

TIN Text 9 956000735, 066001854
No Dash, Do not omit 
leading zero.

Supplier ID Number 3 111, 110, 116
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Below

Account No. Text 25 max
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Address Text 255 max
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name

State Text 2 PA, CA, IL
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No Dash, Do not omit 
leading zero, Valid zip 
code

Agency Type Number 2 20, 30, 31 
See Agency Type Table 
Below

Year Number 4 2005
Qtr Number 1 1, 2, 3, 4

Amount Number variable 45090.79 Two digit decimal point

NOTE: All fields are required except for Dept Name and Address

Supplier ID Table Agency Type Table

Supplier Id Supplier Name Agency Type ID
Agency Type 
Description

107 Knoll 10 K-12

108 Steelcase 11 Community College

110 Graybar 12
College and 
University

111 Office Depot 20 City

113 Haworth 21 City Special District

114 Herman Miller 22
Consolidated 
City/County

115 GTSI 30 County

116 Zep 31
County Special 
District

117 Interface 80 State Agency

119 Milliken 81
Independent Special 
District

120 Virco 82 Non-Profit

123
Getstetner 
Ricoh Savin 84 Other

125 Sportime 99 Unknown
126 Gametime

127
Landscape 
Structures

128 Little Tikes  
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Attachment C 
Dallas County M/WBE Forms 
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Attachment D 

Local Core List 
       
 

Item 
 

Description 
 

UOM 
Est. 
Qty. 

 
Price 

 
Manufacturer 

 
Product # 

Cleaners and Disinfectants 
1 Germicidal Liquid Bleach Case 6,100    
2 Bowl and Bathroom Disinfectant Gallons 500    
3 Multi-Purpose Foam Disinfectant 

Cleaner 
Case 25    

4 Aerosol Foam Germicidal 
Disinfectant Cleaner 

Case 3,500    

5 Aerosol Disinfectant Spray Case 50    
6 Liquid Abrasive Crème 

Disinfectant Cleanser with Bleach 
(non-concentrated) 

Case 50    

7 Powder Disinfectant Cleanser with 
Bleach 

Case 300    

8 General Purpose Cleaner Case 225    
9 General Purpose Cleaner Case 200    
10 Pine-Sol Cleaner Case 150    
11 Liquid Orange Citrus Degreaser 

and Cleaner 
Drum 2    

11a Liquid Orange Citrus Degreaser 
and Cleaner 

Case 6    

12 Degreaser, Cleaner and 
Deodorizer (concentrated) 

Case 12    

13 Disinfectant-Detergent Germicide 
(powder, water soluble) 

Case 500    

14 Soap Scum Remover Case 50    
15 Surface Cleaner (not concentrated) Case 1,100    
16 Stainless Polish (non-aerosol 

spray) 
Case 400    

 Drain Openers/Drain Maintainer      
17 Enzyme Drain Opener Treatment Case 500    

Fresheners/Odor Neutralizers 
18 Air Fresheners (aerosol) Case 100    
19 Super Odor Neutralizer Case 5    
20 Replacement Air Freshener Mist 

Spray 
Each 300    

21 Liquid Fabric Refresher and Odor 
Eliminator (gallon container) 

Case 3    

21a Liquid Fabric Refresher and Odor 
Eliminator (trigger spray 32-34 

Each 12    
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Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. 
Qty. 

 
Price 

 
Manufacturer 

 
Product # 

oz.) 
Soaps/Skin Care 
22 Personal Size Bar Soap 

(individually wrapped) 
Case 900    

23 Anti-Bacterial Deodorant Bar 
Soap (individually wrapped) 

Case 500    

24 Mild Bar Soap (individually 
wrapped) 

Case 120    

25 Non-Hypoallergenic Bar Soap 
(individually wrapped) 

Case 3,100    

26 Pink Thick Lotion Soap (non 
concentrated) 

Case 1,050    

27 Liquid Antimicrobial Hand Soap 
(non concentrated) 

Case 600    

28 Dry Soap Powder Detergent  Case 3,775    
29 Instant Hand Sanitizer Case 50    
30 Instant Hand Sanitizer with Aloe Case 30    
30a Instant Hand Sanitizer – FDA 

Food Code Compliant 
Case 10    

30b Antibacterial Lotion Soap Case 25    
30c Pink & Klean Skin Cleanser Case 15    
30d Clean and Fresh Lotion 

Antimicrobial Soap 
Case 80    

30e Clean and Fresh Pink Pearl 
Essence Lotion Soap 

Case 300    

30f MultiGreen Citrus Hand Cleanser Case 1    
31 Refill (1000 ml) for GOJO and 

Purell Soap Dispenser Units 
Case 24    

32a Refill (1000 ml) for GOJO and 
Purell Soap Dispenser Units (FDA 
Food Code Compliant) 

Case 45    

32b Refill (1000 ml) for GOJO and 
Purell Soap Dispenser Units (with 
moisturizer) 

Case 50    

33 Refill (800 ml) for Soft Soap 
Dispenser Units (not concentrated 
– with moisturizers) 

Case 12    

33b Refill (800 ml) for Soft Soap 
Dispenser Units (not concentrated 
– antiseptic soap) 

Case 12    
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Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. 
Qty. 

 
Price 

 
Manufacturer 

 
Product # 

34 Instant Waterless Hand Sanitizer 
and Cleaners with pump and 
dispenser bottle (8-12 oz) 

Each 150    

35 Liquid Antibacterial Moisturizing 
Soap with pump and dispenser 
bottle (7-18 oz) 

Each 48    

36 Instant Hand Sanitizer Towel 
Wipes (individually wrapped) 

Case 60    

Floor Care 
37 Floor Wax Stripper Concentrated 

Formula 
Gallons 4,500    

38 Floor Wax Finish (non 
concentrated) 

Gallons 5,600    

Miscellaneous Items  
39 Drain and Toilet Plungers Each 220    
40 Toilet Bowl Brush Each 12    
41 Palmyra Fiber Plastic Block Bruch Each 1,200    
42 Heavy Duty Dust Pan Each 1,200    
43 Premium Red Oil Base Floor 

Sweeping Compound 
Boxes 100    

44 20” white polishing floor pads Cases 31    
45 20” red buffing floor pads Cases 260    
46 20” black stripping floor pads Cases 250    
47 20” ultra high speed floor pads Cases 2    
48 20” natural hair high speed floor 

pads 
Cases 2    

49 20” extra-hair natural high speed 
floor pads 

Cases 2    

50 Pre-treated dust mop heads (cotton 
and synthetic blend pretreated 
yarn) – 24” length 

Each 130    

51 Pre-treated dust mop heads (cotton 
and synthetic blend pretreated 
yarn) – 36” length 

Each 190    

52 Dust Mop Head Frames – size 24” 
x 5” 

Each 90    

53 Dust Mop Head Frames – size 36” 
x 5” 

Each 65    

54 Replacement Mop Heads (32 oz.) Case 3,000    
55 Replacement Mop Heads (24 oz.) Case 6    
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Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. 
Qty. 

 
Price 

 
Manufacturer 

 
Product # 

56 Mop Handles (1 1/8” diameter) Each 6,000    
57 Push Broom (24”) Each 600    
58 Floor Broom Each 3,700    
59 Institutional Mop Bucket with 

Wringer (Combo) 
Sets 250    

60 Institutional Mop Bucket with 
Sideward 

Each 100    

61 Brute Type Round Containers with 
Lids (44 gallons) 

Each 75    

61a Brute Type Round Containers with 
Lids (32 gallons) 

Each 144    

61b Brute Type Round Containers with 
Lids (20 gallons) 

Each 12    

61c Brute Type Round Containers with 
Lids (10 gallons) 

Each 12    

61d Brute Type Round Containers with 
Lids (55 gallons) 

Each 12    

62 Industrial Flock Lined Medium 
Weight Latex Gloves (size large) 

Boxes 1,800    

62a Industrial Flock Lined Medium 
Weight Latex Gloves (size x-
large) 

Boxes 100    

63 Industrial Grade Latex Rubber 
Gloves – Ambidextrous (size 
medium) 

Boxes 500    

63a Industrial Grade Latex Rubber 
Gloves – Ambidextrous (size 
large) 

Boxes 3,000    

63b Industrial Grade Latex Rubber 
Gloves – Ambidextrous (size x-
large) 

Boxes 4,000    

64 Nitrile Disposable Gloves – 
Powder Free – Ambidextrous (size 
large) 

Boxes 1,000    

64a Nitrile Disposable Gloves – 
Powder Free – Ambidextrous (size 
x-large) 

Boxes 1,000    

65 Heat Sealable Property Bags Case 100    
66 24 oz. clear plastic bottle with 

trigger sprayer 
Each 2,100    
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Attachment D 
Local Core List 

       
 

Item 
 

Description 
 

UOM 
Est. 
Qty. 

 
Price 

 
Manufacturer 

 
Product # 

67 Facial Tissue – flat box – 2 ply Case 100    
68 17” wooden countour suit hanger Each 500    
69 Herringbone Dish Towel with 

stripes (100% terry cotton, 
hemmed ends, size 15” x 26”) 

Dozen 15    

70 Herringbone Dish Towel with 
stripes (100% terry cotton, 
hemmed ends, size 14” x 26”) 

Dozen 10    

71 Sheeting Rags (100% cotton or 
cotton blend, size 24” x 24”) 

Pounds 6,000    

72 Storage Containers 
(polycarbonate) 

Each 1,000    

73 Structural Foam Tilt Truck Each 6    
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Attachment E 
 
Pursuant to Oregon Revised Statutes Chapter279A.220 and other state notice provisions the following 
public agencies are registered with U.S. Communities  and are eligible to access the contract award made 
pursuant to this solicitation and are hereby given notice of the foregoing request for proposal for 
purposes of complying with the procedural requirements of said statute: 
 
 
 
   Cities, Towns, Villages and Boroughs  
     CITY OF ADAIR VILLAGE 
     CITY OF ASHLAND 
     CITY OF AUMSVILLE 
     CITY OF AURORA 
     CITY OF BEAVERTON 
     CITY OF BOARDMAN 
     CITY OF BURNS 
     CITY OF CANBY 
     CITY OF CANYONVILLE 
     CITY OF CLATSKANIE 
     CITY OF COBURG 
     CITY OF CONDON 
     CITY OF COOS BAY 
     CITY OF CORVALLIS 
     CITY OF COTTAGE GROVE 
     CITY OF DALLAS 
     CITY OF DAMASCUS 
     CITY OF DUNDEE 
     CITY OF EAGLE POINT 
     CITY OF ECHO 
     CITY OF ESTACADA 
     CITY OF EUGENE 
     CITY OF GATES 
     CITY OF GRANTS PASS 
     CITY OF GRESHAM 
     CITY OF HILLSBORO 
     CITY OF HOOD RIVER 
     CITY OF JOHN DAY 
     CITY OF KLAMATH FALLS 
     CITY OF LA GRANDE 
     CITY OF LAKE OSWEGO 
     CITY OF LAKESIDE 
     CITY OF LEBANON 
     CITY OF MALIN 
     CITY OF MEDFORD 
     CITY OF MILL CITY 
     CITY OF MILWAUKIE 
     CITY OF MORO 
     CITY OF MOSIER 
     CITY OF NORTH PLAINS 
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     CITY OF OREGON CITY 
     CITY OF PHOENIX 
     CITY OF PILOT ROCK 
     CITY OF PORTLAND 
     CITY OF POWERS 
     CITY OF REEDSPORT 
     CITY OF RIDDLE 
     CITY OF SANDY 
     CITY OF SCAPPOOSE 
     CITY OF SHADY COVE 
     CITY OF SHERWOOD 
     CITY OF ST. PAUL 
     CITY OF TIGARD, OREGON 
     CITY OF TUALATIN, OREGON 
     CITY OF WARRENTON 
     CITY OF WEST LINN/PARKS 
     CITY OF WILSONVILLE 
     CITY OF WINSTON 
     CITY OF WOOD VILLAGE 
     CITY OF WOODBURN 
     CITY OF YACHATS 
     KEIZER POLICE DEPARTMENT 
     LEAGUE OF OREGON CITIES 
     PORTLAND DEVELOPMENT COMMISSION 
   Counties and Parishes 
     ASSOCIATION OF OREGON COUNTIES 
     BENTON COUNTY 
     CLACKAMAS COUNTY DEPT OF TRANSPORTATION 
     CLATSOP COUNTY 
     COLUMBIA COUNTY, OREGON 
     COOS COUNTY HIGHWAY DEPARTMENT 
     CROOK COUNTY ROAD DEPARTMENT 
     CURRY COUNTY OREGON 
     DESCHUTES COUNTY 
     DOUGLAS COUNTY  
     GILLIAM COUNTY 
     GILLIAM COUNTY OREGON 
     GRANT COUNTY, OREGON 
     HARNEY COUNTY SHERIFFS OFFICE 
     HOOD RIVER COUNTY 
     JACKSON COUNTY HEALTH AND HUMAN SERVICES 
     JEFFERSON COUNTY 
     LAKE COUNTY 
     LINCOLN COUNTY 
     LINN COUNTY 
     MARION COUNTY , SALEM, OREGON 
     MORROW COUNTY 
     MULTNOMAH COUNTY BUSINESS AND COMMUNITY SERVICES 
     MULTNOMAH LAW LIBRARY 
     NAMI LANE COUNTY 
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     POLK COUNTY 
     SHERMAN COUNTY 
     UMATILLA COUNTY, OREGON 
     UNION COUNTY 
     WALLOWA COUNTY 
     WASCO COUNTY 
     WASHINGTON COUNTY 
     YAMHILL COUNTY 
   K - 12 
     ARCHBISHOP FRANCIS NORBERT BLANCHET SCHOOL 
     BAKER COUNTY SCHOOL DIST. 16J - MALHEUR ESD 
     BANDON SCHOOL DISTRICT 
     BEAVERTON SCHOOL DISTRICT 
     BEND / LA PINE SCHOOL DISTRICT 
     BEND-LA PINE SCHOOL DISTRICT 
     BROOKING HARBOR SCHOOL DISTRICT NO.17-C 
     CANBY SCHOOL DISTRICT 
     CANYONVILLE CHRISTIAN ACADEMY 
     CASCADE SCHOOL DISTRICT 
     CASCADES ACADEMY OF CENTRAL OREGON 
     CENTENNIAL SCHOOL DISTRICT 
     CENTRAL CATHOLIC HIGH SCHOOL 
     CENTRAL POINT SCHOOL DISTRICT NO. 6 
     CENTRAL SCHOOL DISTRICT 13J 
     CLACKAMAS EDUCATION SERVICE DISTRICT 
     COOS BAY SCHOOL DISTRICT 
     COOS BAY SCHOOL DISTRICT NO.9 
     COQUILLE SCHOOL DISTRICT 8 
     COUNTY OF YAMHILL SCHOOL DISTRICT 29 
     CROSSROADS CHRISTIAN SCHOOL 
     CULVER SCHOOL DISTRICT NO. 
     DALLAS SCHOOL DISTRICT NO. 2 
     DAVID DOUGLAS SCHOOL DISTRICT 
     DAYTON SCHOOL DISTRICT NO.8 
     DE LA SALLE N CATHOLIC HS 
     DESCHUTES COUNTY SD NO.6 - SISTERS SD 
     DOUGLAS COUNTY SCHOOL DISTRICT 116 
     DOUGLAS EDUCATION SERVICE DISTRICT 
     DUFUR SCHOOL DISTRICT NO.29 
     ESTACADA SCHOOL DISTRICT NO.108 
     FOREST GROVE SCHOOL DISTRICT 
     GLADSTONE SCHOOL DISTRICT 
     GLIDE SCHOOL DISTRICT NO.12 
     GRANTS PASS SCHOOL DISTRICT 7 
     GREATER ALBANY PUBLIC SCHOOL DISTRICT 
     HARNEY COUNTY SCHOOL DIST. NO.3 
     HARNEY EDUCATION SERVICE DISTRICT 
     HEAD START OF LANE COUNTY 
     HERITAGE CHRISTIAN SCHOOL 
     HIGH DESERT EDUCATION SERVICE DISTRICT 
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     HOOD RIVER COUNTY SCHOOL DISTRICT 
     JACKSON CO SCHOOL DIST NO.9 
     JEFFERSON COUNTY SCHOOL DISTRICT 509-J 
     JEFFERSON SCHOOL DISTRICT 
     KLAMATH FALLS CITY SCHOOLS 
     LAKE OSWEGO SCHOOL DISTRICT 7J 
     LANE COUNTY SCHOOL DISTRICT 4J 
     LEBANON COMMUNITY SCHOOLS NO.9 
     LINCOLN COUNTY SCHOOL DISTRICT 
     LINN CO. SCHOOL DIST. 95C - SCIO SD 
     LOST RIVER JR/SR HIGH SCHOOL 
     LOWELL SCHOOL DISTRICT NO.71 
     MARION COUNTY SCHOOL DISTRICT - SALEM - KEIZER PS 
     MARION COUNTY SCHOOL DISTRICT 103 - WASHINGTON ES 
     MCMINNVILLE SCHOOL DISTRICT NO.40 
     MEDFORD SCHOOL DISTRICT 549C 
     MITCH CHARTER SCHOOL 
     MONROE SCHOOL DISTRICT NO.1J 
     MORROW COUNTY SCHOOL DISTRICT 
     MULTISENSORY LEARNING ACADEMY 
     MULTNOMAH EDUCATION SERVICE DISTRICT 
     MYRTLE POINT SCHOOL DISTRICT NO.41 
     NEAH-KAH-NIE DISTRICT NO.56 
     NESTUCCA VALLEY SCHOOL DISTRICT NO.101 
     NOBEL LEARNING COMMUNITIES 
     NORTH BEND SCHOOL DISTRICT 13 
     NORTH CLACKAMAS SCHOOL DISTRICT 
     NORTH CLACKAMAS SCHOOL DISTRICT 
     NORTH SANTIAM SCHOOL DISTRICT 29J 
     NORTH WASCO CTY SCHOOL DISTRICT 21 - CHENOWITH 
     NORTHWEST REGIONAL EDUCATION SERVICE DISTRICT 
     ONTARIO MIDDLE SCHOOL 
     OREGON TRAIL SCHOOL DISTRICT NO.46 
     OUR LADY OF THE LAKE SCHOOL 
     PHOENIX-TALENT SCHOOL DISTRICT NO.4 
     PORTLAND JEWISH ACADEMY 
     PORTLAND PUBLIC SCHOOLS 
     REDMOND SCHOOL DISTRICT 
     REYNOLDS SCHOOL DISTRICT 
     ROGUE RIVER SCHOOL DISTRICT NO.35 
     ROSEBURG PUBLIC SCHOOLS 
     SCAPPOOSE SCHOOL DISTRICT 1J 
     SEASIDE SCHOOL DISTRICT 10 
     SEVEN PEAKS SCHOOL 
     SHERWOOD SCHOOL DISTRICT 88J 
     SILVER FALLS SCHOOL DISTRICT 
     SOUTH COAST EDUCATION SERVICE DISTRICT 
     SOUTH LANE SCHOOL DISTRICT 45J3 
     SOUTHERN OREGON EDUCATION SERVICE DISTRICT 
     SPRINGFIELD SCHOOL DISTRICT NO.19 

 
 
Final RFP No. 2007-118-3034 Request for Proposal for Cleaning Chemicals and Supplies 

56



 

     SWEET HOME SCHOOL DISTRICT NO.55 
     THE CATLIN GABEL SCHOOL 
     TIGARD-TUALATIN SCHOOL DISTRICT 
     VERNONIA SCHOOL DISTRICT 47J 
     WEST HILLS COMMUNITY CHURCH 
     WEST LINN WILSONVILLE SCHOOL DISTRICT 
     WHITEAKER MONTESSORI SCHOOL 
     YONCALLA SCHOOL DISTRICT NO.32 
   Higher Education 
     BIRTHINGWAY COLLEGE OF MIDWIFERY 
     BLUE MOUNTAIN COMMUNITY COLLEGE 
     CHEMEKETA COMMUNITY COLLEGE 
     CLACKAMAS COMMUNITY COLLEGE 
     COLUMBIA GORGE COMMUNITY COLLEGE 
     GEORGE FOX UNIVERSITY 
     LEWIS AND CLARK COLLEGE 
     LINFIELD COLLEGE 
     LINN-BENTON COMMUNITY COLLEGE 
     MT. HOOD COMMUNITY COLLEGE 
     NORTHWEST CHRISTIAN COLLEGE 
     OREGON HEALTH AND SCIENCE UNIVERSITY 
     OREGON UNIVERSITY SYSTEM 
     PACIFIC UNIVERSITY 
     PORTLAND COMMUNITY COLLEGE 
     PORTLAND STATE UNIV. 
     REED COLLEGE 
     ROGUE COMMUNITY COLLEGE 
     SOUTHWESTERN OREGON COMMUNITY COLLEGE 
     TILLAMOOK BAY COMMUNITY COLLEGE 
     UMPQUA COMMUNITY COLLEGE 
     WESTERN STATES CHIROPRACTIC COLLEGE 
     WILLAMETTE UNIVERSITY 
   State Agencies 
     BOARD OF MEDICAL EXAMINERS 
     GASTON SCHOOL DISTRICT 511J 
     OFFICE OF MEDICAL ASSISTANCE PROGRAMS 
     OREGON CHILD DEVELOPMENT COALITION 
     OREGON DEPARTMENT OF FORESTRY 
     OREGON DEPT OF TRANSPORTATION 
     OREGON OFFICE OF ENERGY 
     OREGON STATE BOARD OF NURSING 
     OREGON TOURISM COMMISSION 
     SEIU LOCAL 503, OPEU 
   Special/Independent Districts 
     CENTRAL OREGON INTERGOVERNMENTAL COUNCIL 
     CENTRAL OREGON IRRIGATION DISTRICT 
     CHEHALEM PARK AND RECREATION DISTRICT 
     CITY COUNTY INSURANCE SERVICES 
     CLEAN WATER SERVICES 
     COLUMBIA 911 COMMUNICATIONS DISTRICT 
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     COLUMBIA RIVER PUD 
     DESCHUTES COUNTY RFPD NO.2 
     DESCHUTES PUBLIC LIBRARY SYSTEM 
     GASTON RURAL FIRE DEPARTMENT 
     GLADSTONE POLICE DEPARTMENT 
     HOODLAND FIRE DISTRICT NO.74 
     HOODLAND FIRE DISTRICT #74 
     KLAMATH COUNTY 9-1-1 
     LANE EDUCATION SERVICE DISTRICT 
     LANE TRANSIT DISTRICT 
     MARION COUNTY FIRE DISTRCT #1 
     METRO 
     MONMOUTH - INDEPENDENCE NETWORK 
     MULTONAH COUNTY DRAINAGE DISTRICT #1 
     NW POWER POOL 
     OAK LODGE WATER DISTRICT 
     PORT OF ST HELENS 
     PORT OF UMPQUA 
     RIVERGROVE WATER DISTRICT 
     SALEM AREA MASS TRANSIT DISTRICT 
     SANDY FIRE DISTRICT NO. 72 
     SUNSET EMPIRE PARK AND RECREATION 
     THE NEWPORT PARK AND RECREATION CENTER 
     THE PORT OF PORTLAND 
     TILLAMOOK PEOPLES UTILITY DISTRICT 
     TUALATIN HILLS PARK AND RECREATION DISTRICT 
     TUALATIN VALLEY FIRE & RESCUE 
     WILLAMALANE PARK AND RECREATION DISTRICT 
     YOUNGS RIVER LEWIS AND CLARK WATER DISTRICT 
   Nonprofit & Other 
     ALVORD-TAYLOR INDEPENDENT LIVING SERVICES 
     ALZHEIMERS NETWORK OF OREGON 
     ATHENA LIBRARY FRIENDS ASSOCIATION 
     BARLOW YOUTH FOOTBALL 
     BENTON HOSPICE SERVICE 
     BLIND ENTERPRISES OF OREGON 
     BONNEVILLE ENVIRONMENTAL FOUNDATION 
     BOYS AND GIRLS CLUBS OF PORTLAND METROPOLITAN AREA 
     BROAD BASE PROGRAMS INC. 
     CANBY FOURSQUARE CHURCH 
     CANCER CARE RESOURCES 
     CASCADIA BEHAVIORAL HEALTHCARE 
     CASCADIA REGION GREEN BUILDING COUNCIL 
     CATHOLIC CHARITIES 
     CATHOLIC COMMUNITY SERVICES 
     CENTRAL BIBLE CHURCH 
     CENTRAL OREGON COMMUNITY ACTION AGENCY NETWORK 
     CHILDPEACE MONTESSORI 
     CITY BIBLE CHURCH 
     COAST REHABILITATION SERVICES 
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     COLLEGE HOUSING NORTHWEST 
     COMMUNITY ACTION TEAM, INC. 
     CONFEDERATED TRIBES OF GRAND RONDE 
     CONSERVATION BIOLOGY INSTITUTE 
     CONTEMPORARY CRAFTS MUSEUM AND GALLERY 
     CORVALLIS MOUNTAIN RESCUE UNIT 
     COVENANT CHRISTIAN HOOD RIVER 
     DOUGLAS ELECTRIC COOPERATIVE, INC. 
     EAST HILL CHURCH 
     EAST SIDE FOURSQUARE CHURCH 
     EAST WEST MINISTRIES INTERNATIONAL 
     EMMAUS CHRISTIAN SCHOOL 
     EN AVANT, INC. 
     EUGENE BALLET COMPANY 
     EVERGREEN AVIATION MUSEUM AND CAP. MICHAEL KING. 
     FAIR SHARE RESEARCH AND EDUCATION FUND 
     FAITH CENTER 
     FAITH LUTHERAN CHURCH 
     FAMILIES FIRST OF GRANT COUNTY, INC. 
     FRIENDS OF THE CHILDREN 
     GOAL ONE COALITION 
     GOLD BEACH POLICE DEPARTMENT 
     GOOD SHEPHERD COMMUNITIES 
     HEARING AND SPEECH INSTITUTE INC 
     HELP NOW! ADVOCACY CENTER 
     HIGHLAND HAVEN 
     HIGHLAND UNITED CHURCH OF CHRIST 
     HOUSING AUTHORITY OF PORTLAND 
     INDEPENDENT INSURANCE AGENTS AND BROKERS OF OREGON 
     INTERNATIONAL SOCIETY FOR TECHNOLOGY IN EDUCATION 
     IRCO 
     JUNIOR ACHIEVEMENT 
     LA CLINICA DEL CARINO FAMILY HEALTH CARE CENTER 
     LA GRANDE UNITED METHODIST CHURCH 
     LANE ELECTRIC COOPERATIVE 
     LANE MEMORIAL BLOOD BANK 
     LAUREL HILL CENTER 
     LIVING WAY FELLOWSHIP 
     LOCAL GOVERNMENT PERSONNEL INSTITUTE 
     LOOKING GLASS YOUTH AND FAMILY SERVICES 
     MAKING MEMORIES BREAST CANCER FOUNDATION, INC. 
     METRO HOME SAFETY REPAIR PROGRAM 
     METROPOLITAN FAMILY SERVICE 
     MID COLUMBIA COUNCIL OF GOVERNMENTS 
     MID-COLUMBIA CENTER FOR LIVING 
     MID-WILLAMETTE VALLEY COMMUNITY ACTION AGENCY, INC 
     MORNING STAR MISSIONARY BAPTIST CHURCH 
     MOSAIC CHURCH 
     NATIONAL PSORIASIS FOUNDATION 
     NATIONAL WILD TURKEY FEDERATION 
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     NEW BEGINNINGS CHRISTIAN CENTER 
     NEW HOPE COMMUNITY CHURCH 
     NORTHWEST YOUTH CORPS 
     OCHIN 
     OHSU FOUNDATION 
     OMNIMEDIX INSTITUTE 
     OPEN MEADOW ALTERNATIVE SCHOOLS, INC. 
     OREGON BALLET THEATRE 
     OREGON COAST COMMUNITY ACTION 
     OREGON DEATH WITH DIGNITY 
     OREGON DONOR PROGRAM 
     OREGON EDUCATION ASSOCIATION 
     OREGON PROGRESS FORUM 
     OREGON REPERTORY SINGERS 
     OREGON STATE UNIVERSITY ALUMNI ASSOCIATION 
     OSLC COMMUNITY PROGRAMS 
     OUTSIDE IN 
     OUTSIDE IN 
     PACIFIC CASCADE FEDERAL CREDIT UNION 
     PACIFIC FISHERY MANAGEMENT COUNCIL 
     PARTNERSHIPS IN COMMUNITY LIVING, INC. 
     PENDLETON ACADEMIES 
     PENTAGON FEDERAL CREDIT UNION 
     PLANNED PARENTHOOD OF SOUTHWESTERN OREGON 
     PORT CITY DEVELOPMENT CENTER 
     PORTLAND ART MUSEUM 
     PORTLAND HABILITATION CENTER, INC. 
     PORTLAND SCHOOLS FOUNDATION 
     PORTLAND WOMENS CRISIS LINE 
     PREGNANCY RESOUCE CENTERS OF GRETER PORTLAND 
     QUADRIPLEGICS UNITED AGAINST DEPENDENCY, INC. 
     REBUILDING TOGETHER - PORTLAND INC. 
     ROGUE FEDERAL CREDIT UNION 
     ROSE VILLA, INC. 
     SACRED HEART CATHOLIC DAUGHTERS 
     SAIF CORPORATION 
     SAINT ANDREW NATIVITY SCHOOL 
     SAINT CATHERINE OF SIENA CHURCH 
     SAINT JAMES CATHOLIC CHURCH 
     SELF ENHANCEMENT INC. 
     SEXUAL ASSAULT RESOURCE CENTER 
     SEXUAL ASSAULT RESOURCE CENTER 
     SHELTERCARE 
     SHERMAN DEVELOPMENT LEAGUE, INC. 
     SILVERTON AREA COMMUNITY AID 
     SISKIYOU INITIATIVE 
     SMART 
     SOUTH COAST HOSPICE, INC. 
     SOUTH LANE FAMILY NURSERY DBA FAMILY RELIEF NURSE 
     SOUTHERN OREGON CHILD AND FAMILY COUNCIL, INC. 
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     SPARC ENTERPRISES 
     SPOTLIGHT THEATRE OF PLEASANT HILL 
     SPRINGFIELD UTILITY BOARD 
     ST. ANTHONY CHURCH 
     ST. ANTHONY SCHOOL 
     ST. MARYS OF MEDFORD, INC. 
     SUMMIT VIEW COVENANT CHURCH 
     SUNRISE ENTERPRISES 
     TENAS ILLAHEE CHILDCARE CENTER 
     THE EARLY EDUCATION PROGRAM, INC. 
     THE OREGON COMMUNITY FOUNDATION 
     TILLAMOOK CNTY WOMENS CRISIS CENTER 
     TOUCHSTONE PARENT ORGANIZATION 
     TRAILS CLUB 
     TRAINING EMPLOYMENT CONSORTIUM 
     TRI-COUNTY HEALTH CARE SAFETY NET ENTERPRISE 
     UMATILLA-MORROW ESD 
     UMPQUA COMMUNITY DEVELOPMENT CORPORATION 
     UNION GOSPEL MISSION 
     UNITED CEREBRAL PALSY OF OR AND SW WA 
     UNITED WAY OF THE COLUMBIA WILLAMETTE 
     US CONFERENCE OF MENONNITE BRETHREN CHURCHES 
     US FISH AND WILDLIFE SERVICE 
     USAGENCIES CREDIT UNION 
     VIRGINIA GARCIA MEMORIAL HEALTH CENTER 
     VOLUNTEERS OF AMERICA OREGON 
     WESTERN RIVERS CONSERVANCY 
     WESTERN STATES CENTER 
     WESTSIDE BAPTIST CHURCH 
     WILD SALMON CENTER 
     WILLAMETTE FAMILY 
     WOODBURN AREA CHAMBER OF COMMERCE 
   Cities, Towns, Villages and Boroughs  
     CITY AND COUNTY OF HONOLULU 
   Counties and Parishes 
     MAUI COUNTY COUNCIL 
   K - 12 
     CONGREGATION OF CHRISTIAN BROTHERS OF HAWAII, INC. 
     EMMANUAL LUTHERAN SCHOOL 
     ISLAND SCHOOL 
     KAMEHAMEHA SCHOOLS 
     KE KULA O S. M. KAMAKAU 
   Higher Education 
     BRIGHAM YOUNG UNIVERSITY - HAWAII 
     RESEARCH CORPORATION OF THE UNIVERSITY OF HAWAII 
     UNIVERSITY OF HAWAII AT MANOA 
   State Agencies 
     ADMIN. SERVICES OFFICE 
     HAWAII HEALTH SYSTEMS CORPORATION 
     SOH- JUDICIARY CONTRACTS AND PURCH 
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     STATE DEPARTMENT OF DEFENSE 
     STATE OF HAWAII 
     STATE OF HAWAII, DEPT. OF EDUCATION 
   Nonprofit & Other 
     AMERICAN LUNG ASSOCIATION 
     CTR FOR CULTURAL AND TECH INTERCHNG BETW EAST AND 
WEST 
     EAH, INC. 
     HALE MAHAOLU 
     HAWAII AGRICULTURE RESEARCH CENTER 
     MAUI ECONOMIC DEVELOPMENT BOARD 
     ORI ANUENUE HALE, INC. 
     WAIANAE COMMUNITY OUTREACH 
     WAILUKU FEDERAL CREDIT UNION 
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11.2  Technical Proposal 
  

11.2.1 Prequalification: 
 

National Capacity 
 

Zep’s 1,326 field sales reps combined with a network of 27 United States 
branches and 15 Canadian branches allows us to provide quality products 
and service throughout  North America. Zep Manufacturing services all 50 
states in the U.S. and all provinces in Canada. 
 
While we have our eyes clearly fixed on being the best specialty chemical 
supplier in North America, we have not forgotten the local communities.  
Zep Manufacturing has had a presence in Dallas County since 1952 and 
looks forward to growing with the county in the years to come.   
 
Program Standards 
Zep has in place a dedicated US Communities National Management team 
consisting of: 
Scott A. Wynne – National Account Manager 
Brian Shelby – VP National Accounts 
Roger Bretting – VP National Accounts & Corporate Development 
Rhonda Hicks – Lead Referral Manager 
Jennifer Schulte – IT Manager 
 
Zep’s dedicated access and communication links for participating public 
agencies are: 
www.zep.com/uscommunities - dedicated webpage 
www.uscommunities@zepmfg.com – dedicated email address 
www.ibuyzep.com – dedicated online ordering website 
US Communities hotline #800-972-4937 
US Communities fax line #404-603-7742 
 
Program / Supplier Commitments 
Our company is committed to provide competitively priced products and 
build a solid relationship with US Communities.  To that end we are 
committed to the following: 
 Senior Management sponsorship and promotion: Acuity Specialty 

Products Vice President of National Accounts and Corporate 
Development will oversee at an executive level the success of the US 
Communities program. 

 US Communities is and will continue to be our primary nationwide 
offering to local government agencies, state agencies, K-12 and higher 
education (herein “Agencies”).  Zep will continue to make all existing 
Agencies aware of the value and pricing benefits of the US 
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Communities contract and upon authorization transition such Agencies 
to our US Communities contract.   

 Zep’s US Communities contract pricing is the lowest available pricing 
in total (net to buyer) to Agencies nationwide. If an Agency is 
otherwise eligible for lower pricing through any other supplier contract 
Zep holds, Zep will match the pricing under US Communities 
program.  Zep will promote the US Communities contract over any 
alternative competitive solicitation and will proactively offer US 
Communities as a more effective alternative to the cost and time 
associated with such alternate bids and solicitations.   

 Zep has included in its national sales training program a US 
Communities certification program to ensure all Zep reps fully 
understand their responsibilities when servicing a US Communities 
registered participant.  Upon certification Zep Reps are given personal 
logins to access the US Communities website to gain access to all 
future enhancements to the US Communities program.  Zep’s 
nationwide team of reps and sales managers are committed to the 
growth and success of the US Communities program.   
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11.2.2 Company 

Zep Manufacturing was founded in 1937 as a janitorial supply firm in 
downtown Atlanta, GA.  Over the past 71 years, the company has grown 
from a small regional manufacturer to a multi-million dollar international 
supplier of specialty chemical products.   
 
Zep has gone through a number of changes along the way.  In 1961, Zep 
merged into what was to become National Service Industries (NSI), a 
publicly-traded company on the NYSE.  In 1997, Zep purchased Enforcer, 
a retail company that sells to large maintenance chains like The Home 
Depot.  Today, Zep products are prominently displayed in The Home 
Depot stores around the country, raising the brand awareness of Zep 
products to industrial and maintenance customers. 

 
More recently, Zep has made additional efforts to ensure the best value for 
its customers.  In 2000, it combined its operations with those of it sister 
companies, Selig and Enforcer, to realize cost savings and provide the best 
value to its customers.   

 
In 2001, Zep’s parent company, NSI, spun off the chemical and lighting 
divisions to create a new company, Acuity Brands, Inc.  Today, Zep is the 
flagship of Acuity Brands chemical division, named Acuity Specialty 
Products, Inc. 
 
In 2002, Zep expanded its distribution operations with a new, 400,000 sq. 
ft. national distribution center in Atlanta, GA.  In addition we opened a 
new, 39,800 sq. ft. regional distribution facility in Lakeland, FL. 
In 2005 the birth of a new internal business improvement platform was 
implemented, Acuity Business System or ABS. ABS was introduced to 
effectively serve our expanding customer base, crisply execute our 
customer service programs, develop new and innovative products, 
improve productivity and eliminate non-value added activities to bring 
greater value to our customers.  Through Zep’s ABS successes the 
organization has developed its plans and processes as measured by four 
mission-critical areas we refer to as the 4 C’s 

 Providing unparalleled customer service; 
 Pursuing world-class cost efficiency by eliminating non-value 

added activities and transactional cost; and 
 Creating a culture that demands excellence in everything we do 

through continuous improvement.   
 Ensuring that all processes including manufacturing and product 

components meet or exceed compliance requirements with all 
regulatory agencies.  
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Throughout the changes in its 71-year history, the same basic formula       
that made Zep successful has stayed the same: produce high quality 
products, satisfy the needs of the customer, and provide the best value in 
cleaning and maintenance. 

 
Customer service motivated employees throughout Zep’s organization 
give us a competitive advantage in the market place. The number of 
employees per job classification is contained in the chart below. Please 
note our U.S. and Canadian sales reps are the primary customer contact. 
Our direct selling approach provides instant access to an employee that in 
most cases is local to the customer.  
 

Location 

Zep 
Manufacturing  

Number of 
Employees 

Corporate 300 
Manufacturing 204 
Distribution & 
Customer Support 371 
R&D/ Tech Svc / 
Compliance 42 
U.S. Field Sales 
Reps 1,177 
U.S. Sales 
Management 148 
Canada Field Sales 
Reps  149 
Canada Sales 
Management 30 
Canada 
Distribution &  
Customer Support 187 
Total 2,608 
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A further break down of this information provides the number of Zep field 
sales rep per division. A map showing how our divisions are defined has 
been included. 
 

Location 

Zep 
Manufacturing

Number of 
Sales Reps 

North Division 446 
South Division 265 
West Division 466 
Canadian Division 149 
Total 1,326 

 
Our 1,177 U.S. field sales reps primarily work within our divisional sales 
office network.  The following cities are part of this network.   

 
North Division South Division West Division    
Boston, MA  Atlanta, GA  Albuquerque, NM 
Chicago, IL  Lakeland, FL  Dallas, TX 
Cincinnati, OH Birmingham, AL Denver, CO 
Cleveland, OH Jackson, MS  Phoenix, AZ 
Columbus, OH Greenville, SC  Kapolei, HI 
Detroit, MI  Charlotte, NC  Houston, TX 
Indianapolis, IN Lexington, KY Kansas City, MO 
Philadelphia, PA Memphis, TN  Tracy, CA 
Pittsburgh, PA  Baton Rouge, TN Seattle, WA 
Rochester, NY  Little Rock, AR San Antonio, TX 
Springfield, NJ    Corona, CA 
St. Louis, MO     Minneapolis, MN 
Washington, DC 

 
Our 149 Canadian field sales reps operate as regional sales teams in the 
following cities. 
 
British Columbia Alberta  Eastern Canada 
Delta (Vancouver) Edmonton  Montreal 
Prince George  Calgary  Toronto 
Kamloops  Red Deer  Halifax/Dartmouth 
Kelowna  Lethbridge   

         
Manitoba  Saskatchewan   
Winnipeg  Saskatoon   
Brandon  Regina 
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Our U.S. distribution and customer service network is strategically located 
to make it easy for customers to conduct business with Zep. Our goal is to 
make sure customers have products based on their needs. 
 
Distribution Location Customer 
Support 

Square 
Footage 

Employees per 
Location 

Atlanta National Distribution 
Center 400,000 68 
Atlanta Customer Support Center 6,000 67 
Dallas 108,000 22 
Springfield 43,778 19 
Southern  54,200 17 
Boston 25,600 16 
Kansas City 25,000 14 
Chicago 50,400 12 
Northern CA 44,800 14 
Seattle 29,374 11 
Washington DC 30,065 11 
Twin Cities 25,500 11 
Cleveland 30,570 10 
Detroit 25,000 8 
St Louis 23,400 8 
Pittsburgh 15,400 7 
Denver 15,000 7 
San Antonio 12,600 5 
Indianapolis 16,000 6 
Cincinnati 12,000 5 
Rochester 10,000 3 
Columbus 12,000 3 
Hawaii 10,665 3 
Houston  20,798 4 
Philadelphia  21,632 4 
Phoenix  16,612 5 
Albuquerque  10,200 1 
Florida  39,800 10 
Total  1,134,394 371 
 
Our Canadian distribution and customer service network provides all 
Canadian provinces with the same level of service Zep has given its loyal 
customers for the past 71 years. 

 
Distribution Location Customer 
Support 

Square 
Footage 

Employees per 
Location 

Delta (Vancouver) 8,267 5 
Prince George 5,000 3 
Kamloops 10,000 6 
Kelowna 9,743 6 
Edmonton 92,364 49 
Calgary 14,327 5 
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Red Deer 9,216 5 
Lethbridge 5,950 6 
Saskatoon 7,672 5 
Regina 4,570 5 
Winnipeg 20,293 20 
Brandon 3,672 2 
Montreal 28,375 20 
Toronto 17,398 12 
Halifax / Dartmouth 7,646 8 
Total 244,493 157 
   

 
Zep has been successful growing their revenue since the company began. 
The information requested is listed below and an Annual Report has been 
included for your review.   

 
Acuity Specialty Products Annual Sales: 
2004 = $523.7 Million 
2005 = $535 Million 
2006 = $552.1 Million 
 
Federal ID: 58-2633373 
D&B Number: 03-949-4844 
Dun’s report:  see attached 
 

11.2.3 Distribution 
 

Zep warehouses and distributes its own manufactured items, as well as 
specific products that support our business purchased from third parties. In 
certain cases, we instruct third party suppliers to ship directly to the end 
users.  We do this when our customers choose a non-stocked item, or 
when such delivery can provide the lowest possible delivered cost to the 
customer. 

 
Zep has a distribution network of 27 U.S. fully stocked distribution centers 
and 15 Canadian centers.  Our network of regional and branch distribution 
facilities are strategically located throughout North America to best meet 
the needs of our customers.  Our branches are stocked based on the need 
of the geographic area they service.  However, if inventory is not available 
in one branch, we have the capability to ship orders from alternative 
branches in order to ensure prompt delivery of items.  This eliminates any 
incremental freight cost for the customer by not having to ship from the 
manufacturing facility.   

 
Standard delivery time is 48 hours after receipt of order.  Expedited 
options will vary by location.  Returns are accepted with pre-notifications 
as Zep is proud to offer a complete 100% satisfaction guarantee.  
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Our formula for success includes satisfying the needs of the customer and 
when we say needs, we mean their individual needs. Our customer service 
team begins with the local rep that physically calls on the location, surveys 
the facility and offers solutions based on the needs of the customer. Once 
defined, the rep communicates this information to our customer service 
centers that are staffed with employees who know how to execute. These 
professionally trained employees spend their time making sure the right 
products are shipped, the details of the order are complete and the invoices 
are correct. They can be reached by phone, fax or e-mail and they can and 
do assist customers should the local rep be unavailable. In addition our 
customer service team has been trained to be of assistance in mailing 
MSDS, provide copies of orders or invoices, direct customers to the 
appropriate person to handle specific issues and follow-up to make sure 
the customer is satisfied. We also have a technical service group which is 
staffed by professional chemists that assist customers with product 
recommendations, compliance issues and safety concerns. This team can 
also be reached by phone, fax or e-mail. We deliver superior customer 
service as part of every transaction conducted with Zep. Our customer 
service network consists of locations throughout the country. Our regional 
centers are located in Dallas, TX, Corona, CA, Tracy, CA, Chicago, IL 
and Seattle, WA and our national call center is located in Atlanta.  
 
Details on our facility locations are found on pages 6 and 7 of this 
response. Also see the attached location list.   

 
11.2.4 Marketing 
 

Successful implementation of a marketing strategy requires a 
comprehensive roll-out plan. Our plan includes a 60 day training 
campaign to re-introduce the US Communities program and contractual 
agreements to our field staff. This 4 hour training session will include the 
commitments the company has made, details of the new contract, 
obligations of reps, company and US Communities and sales goals. Once 
a rep completes this internal training program they receive a Zep 
certification confirming their knowledge of all aspects of the US 
Communities contract, the Master Agreement and are prepared to 
professionally promote our US Communities program to public agencies.  
Our initial focus will be U.S. Communities members, including Dallas 
County, and will include the following: 

 
• Assigning local account managers responsibilities in each of the 

divisions for marketing the program.  
• Implementing a nationwide communications campaign to our 

management team and sales force of the new US Communities 
award, all supplier responsibilities and training schedule. 
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• Assigning field sales reps to specific locations as local agencies 
register for the program.  

• National Account Manager will coordinate marketing efforts with 
U.S. Communities to communicate new contract award to the US 
Communities member agencies. 

• Implement program to present US Communities to agencies not 
yet registered with program. 

• Establish regional sales goals for Zep’s sales managers and sales 
reps monitored by Zep’s Divisional VP’s.   

• Target large local agency accounts and partner with the US 
Communities field staff for strategy development.  

  
While these actions will help us roll out the program, we have developed 
an aggressive strategy to grow US Communities sales at an accelerated 
rate and expect to achieve $18M - $20M in sales in calendar year 2008. 
The major areas of focus are: 
 

• Divisional US Communities sales goals. Each of our divisions has 
established goals that include accelerated sales targets for their 
respective parts of the country. These goals will be reviewed 
monthly down to the rep level. Divisional sales growth for US 
Communities has visibility to the top sales management in the 
company. 

• Promotion of our GreenLink product line. We have developed a 
comprehensive GreenLink product line that will help agencies 
meet compliance requirements in their particular geographic area. 
We have planned promotions, special offers and volume incentive 
discounts for agencies who want to go Green. We plan on 
promoting this line online, with mass mailings, promotional 
brochures reviewed with agencies by our field sales reps and 
leading with these products at trade shows and conventions. 

• If Zep is awarded the US Communities contract, we will introduce 
a new line of products exclusively for US Communities 
participating agencies that will be an economical line. This product 
line will be comprised of 12 – 15 products that are commonly 
purchased by local agencies. The products will be offered only 
online and will not be used in our TCO recommendations. These 
products will target those buyers who utilize online purchasing to 
find inexpensive products to meet their needs. These products will 
be 12% - 20% lower in price. These products can be purchased 
along with our full service products online. 

 
Conflict resolution is a part of any marketing plan. We feel strongly that 
most complaints, issues and challenges can be resolved at the local level, 
usually between our field sales rep and the local agency employee(s). In 
the unlikely event issues cannot be resolved by our local representation, a 
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regional sales manager, director of sales or divisional vice president will 
become involved as necessary to resolve any outstanding issues or 
complaints.    
 
For the past 5 years Zep’s Total Cost of Ownership Program (TCO) has 
brought added value to US Communities participating agencies.  Not all 
products are created equal.  Comparing ready-to-use product pricing with 
slightly concentrated or highly concentrated product pricing does not 
provide the proper information necessary for making the best purchasing 
decision.  Our TCO assessment program was developed to provide useful 
information concerning use-dilution, product application, chemical 
handling and final use cost.  This program is based on information 
gathered during a survey at an agency’s location by a US Communities 
certified Zep representative.  Once the survey is complete, the rep will 
present the findings in a written report on how a cost reduction program 
can be implemented using Zep products.  Over the past 5 years US 
Communities participating agencies have found hard dollar savings from 
Zep’s TCO survey’s to be between 15%-20%.  Our goal is to provide 
agencies with quality products and services that meet the needs of a 
changing marketplace.  Zep’s TCO program in conjunction with the US 
Communities program is designed to save additional time and money that 
cannot be found by simply comparing products by prices on a bid line.  
 
While our TCO program has reduced expenses to thousands of agencies 
across the country, one value often overlooked is that Zep is the 
manufacturer of the chemical products we offer. In addition, when you 
deal with our field sales rep, sales management team, customer service 
team, or any of the services we offer, you are dealing with Zep employees. 
Zep products are developed by Zep chemists, produced by Zep plant 
personnel, warehoused in Zep facilities, picked and made ready for 
shipment by Zep employees and your payment is reconciled by Zep 
employees. Our ability to control all facets of the business eliminates 
waiting for a factory rep to deal with an issue or waiting on a supplier to 
ship a product to a distributor or trying to have the same program in all 
parts of the country. When you conduct business with Zep Manufacturing 
Company you are dealing with employees who value the relationship we 
have with every customer and they are all part of the same team.  
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Our National Account Manager for this program is Scott Wynne.  Scott’s 
work history is described below. 
 

Scott Wynne 
National Account Manager 

NIGP/GCC Certified 
 

Scott is a 16-year veteran at Zep, with experience in both 
managing National Accounts and managing our field sales 
force.  In his current role, Scott has responsibility for managing 
our current US Communities contract issued by Allegheny 
County, PA. Scott has experience managing multi-million 
dollar National Accounts in business segments such as 
hospitality, property management, manufacturing and multi-
family housing. Scott has extensive experience with structuring 
training and “roll out” programs for these National Accounts, 
selling to large customers who are part of the co-op program, 
communicating with the field sales force, and providing reports 
and other information at a National Account level. 

 
Previous to his current assignment, Scott spent 5 years as a sales 
manager, where he was responsible for managing a team of 
field sales reps while maintaining his own sales territory.  Scott 
began his career as a Zep sales rep, with career sales of over 
$2.5 million in the Atlanta area.   

 
Scott is both HAACP and HAZMAT trained, and is certified to 
advise customers on safety protocols for products containing 
fluorocarbons.  Scott received his B.S. in Psychology from the 
University of Georgia. 
 

Brian Shelby 
VP National Accounts 

 
Brian is a 29 year veteran with Zep. He started his career in 
Santa Clara, California as a QC chemist. He was promoted to 
Operations Manager in 1980. In 1984 he was promoted to 
Regional Manager in Dallas, Texas where he spent 19 years. 
During his tenure in Dallas he became the company’s first 
General Manager in 1996. In 2002 he was promoted to VP of 
National Accounts. 
 
Brian has a BS in Biochemistry. 
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Roger Bretting 
VP National Accounts & Corporate Development 

  
Roger is a industry veteran and the newest member of Zep’s leadership 
team.  Roger joined Zep after leading Aramark Uniform Services the last 8 
years as VP of Field Sales, VP of National Accounts and VP of Integrated 
Sales.  Under Roger’s leadership, Aramark experienced record sales 
growth in all areas of his responsibility.  Zep is very excited that Roger 
has joined our team!  Roger holds a Business Management degree from 
Long Beach State University.   
 

Rhonda Hicks 
Zep / US Communities Administrator 

 
Rhonda is a 24 year service team veteran with Zep.  Rhonda began her 
career at Zep as a clerk in our administrative offices in Atlanta.  In 1985 
Rhonda was promoted into our Data Entry & Customer Service 
Department.  In Rhonda’s 18 years in the Zep Customer Service 
Department she was consistently honored for her excellent work ethic, 
knowledge of our systems and overall customer satisfaction.  In 2002 
Rhonda was promoted to our National Accounts Department as a lead 
National Account Administrator.  Rhonda has played a critical role in 
Zep’s current US Communities Contract with Allegheny County, PA 
serving as the administrative coordinator for quarterly reports, member 
registrations, user ids, account set-ups and day to day interaction with both 
US Communities member agencies and Zep Field Sales reps.    

 
Jennifer Schulte 

IT Manager of Customer Facing 
 

Jennifer is a 13 year veteran with Zep.  Jennifer started her Zep career in 
1994 in a IT Customer Support role and excelled in this role for 4 years 
until behind promoted to IT Help Desk Manager.  In 2000 Jenifer was 
promoted to IT Business Systems Support Manager where she once again 
excelled for 3 years.  In 2007 Jennifer was promoted to the lead IT 
Manager of Customer Facing which includes managing the EDI Team and 
the Sales Force Automation Team. Jennifer has a BA Degree in Science of 
Business Administration from Shorter College.  

  
11.2.5 Products 

Zep’s product offering as specified in Section 1.0 of this RFP is divided 
into two categories; chemical products and non-chemical products. A 
complete catalog listing of these two categories is located in the enclosed 
Zep bound catalog and CD electronic catalog.  Also enclosed is a Zep 
GreenLink catalog highlighting Zep’s environmentally preferable product 
line.   
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Several cleaning machines are included in Zep’s non-chemical product 
catalog.  This listing includes: 
Nobles by Tennant branded vacuums & floor machines. 
Complete Minuteman brand of vacuums & floor machines. 
Zep’s line of parts washing systems in its Dyna Clean line. 
Zep’s line of pressure washing systems. 
 
Our complete product line is being offered in the response to this RFP.   

 
Zep will offer a number of services that our competitors cannot match.  
Such services would include the following: 
 100% satisfaction guaranteed or your money back. 
 Ability to address safety and environmental compliance issues. 
 Nationwide onsite coverage by our field sales reps. 
 Toll-free nationwide customer service telephone support. 
 Access via phone to technical support staff. 
 With prearranged appointments technical support staff can visit 

customer locations.   
 In house training on product use, safety and compliance. 
 Ability to install product dilution and dispensing systems. 
 24 hours 7 days a week access to Zep MSDS via Zep website to all 

Zep chemical products. 
 Access to Zep Green Link program of over 50 unique environmentally 

preferred products.   
 Access to Zep’s online ordering website; www.ibuyzep.com. 
 Dealing with Zep employees for all facets of the business. 

 
Zep fill rate of complete order shipment is 95.68% of orders received 
within 48 hours.  Our fill rate is calculated from orders, not individual 
products on the order, and is consequently a more stringent measurement 
for fill rates.  Our target is to deliver 98% of items ordered by Dallas 
County and other US Communities agencies. 
 
As one of the country’s leading specialty chemical manufacturers, Zep is 
committed to creating products and services for customers that minimize 
negative impacts on the environment.  Zep believes sustainable practices 
should: 
 Reduce pollution and encourage environmental best practices 
 Avoid depletion of the earth’s finite natural resources 
 Reduce the risks associated with chemical usage and disposal 
 Enhance the quality of life for our customers 
 Help maintain a safe and healthy environment 

 
Zep’s GreenLink product range includes products certified by Green Seal, 
EcoLogo, and DfE together with Zep certified, Environmentally 
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Preferred Products.  Currently Zep offers over 50 unique chemical 
products in its GreenLink program. As a point of reference Zep is 
submitting 3 GreenLink products in response to Attachment D of this 
RFP.  Zep’s GreenLink product catalog is included with the RFP 
response.   
 
Since “Green” requirements and definitions vary around the country, Zep 
Manufacturing has trained the field sales reps to review the local needs of 
the customer and work with our compliance team to provide the solution 
that meets the specific needs of the customer. Our GreenLink program is 
designed to meet the ever changing needs of the marketplace. We are 
committed to making sure our GreenLink products meet the 
environmental concerns as well as perform at the high levels needed to 
perform proper maintenance activities. 
 
When Dallas County or any agency is ready to develop a “Green” 
strategy, Zep Manufacturing Company’s trained professionals offer to 
survey your needs and provide you a written proposal on how to comply 
with “Green” initiatives in your local area. We also offer training classes 
as well as a dedicated team who can answer questions on the phone. 
 
Our commitment to the environment extends not only to our customers 
and the products we offer, but also to our suppliers and our own 
manufacturing processes:   

 Acuity Specialty Products has a designated Environmental 
Compliance Officer who is responsible that the company adheres to all 
applicable environmental regulations.  The Environmental Compliance 
Officer utilizes an Environmental Management Information System to 
control environmental compliance throughout the company.  The 
Environmental Management Information System is routinely audited 
through internal and external resources to ensure compliance. 

 Acuity Specialty Products also has a written "Environmental 
Compliance Policy" that all employees sign, and which states that no 
employee will knowingly violate environmental regulations. 

 For many years we have used recyclable totes for some of our 
chemical products to reduce packaging waste. 

 We have underway a significant initiative to increase the content of 
post-consumer resin (PCR) in our plastic packaging and maintain 
compliance with the California Integrated Waste Manufacturing 
Board’s regulations.   

 We offer larger “refill” sizes of many of our chemical products to 
reduce the amount of packaging that would be disposed of in landfills. 

 Our disposal providers convert product that we do not use into useable 
products; we audit these providers to ensure that they conform to all 
applicable codes and regulations. 
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Customers are notified of all backordered items by their local Zep 
representative.  If an item on an order is not in stock, Zep will ship all 
items that are in stock, create a new order for the item not shipped and 
ship the new order when the stock is available. We do not require the local 
agency to reorder items that are backordered as we fill the order as soon as 
the products become available.   
 

11.2.6 Administration 
 

Zep has integrated with numerous customers and/or B2B electronic portals 
using many of the industry standard electronic interfaces.  Our goal is to 
make the ordering process easy for the local participating agencies; all of 
the following ordering options are available: 

 Zep is capable of receiving orders via EDI, fax, phone, e-mail and 
through our Internet based shopping cart. 

 Local Zep field sales reps can place the orders themselves and send 
those orders via our customized sales automation management 
system. 

 Zep is capable of exchanging EDI X12 documents for receiving 
orders, invoicing, acknowledgments, and various other business 
needs.  

 Zep has integrated with many of the major B2B electronic portals 
including Ariba, Oracle, Commerce One, DataStream, eScout and 
others.  

 Zep has the ability to fully utilize punch-out technology to directly 
communicate with the agencies procurement systems when required.    

 
Zep has developed an internally hosted ordering website that allows our 
customers to order via the Internet using a standard shopping cart model.  
This website allows for a custom catalog to be developed for each 
individual customer.  This catalog may contain the core items, a full list 
of Zep products, or a group of products based on the customers’ 
requirements (e.g. environmentally preferable products).  Our electronic 
catalog can be searched by product number, name or category.  It has full 
product search capability that can be browsed to find the right product to 
fit a particular need.  Finally, our website allows customers to place new 
orders, track order status, view history, and reorder based off historical 
orders.  Zep’s Internet ordering site has been in use by many US 
Community agencies for the past five years.   
 
Zep is capable of receiving payment via ACH and/or through use of 
procurement cards for any of our order mechanisms.  Zep can accept 
MasterCard, Visa, and American Express.  There is no additional fee or 
discount in conjunction with the use of procurement cards.  Our 
procurement card process is able to communicate order acceptance at 
Level III.   
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Zep’s order management system runs on a single platform using industry 
leading HP equipment and operating system.  Zep’s data center is a fully 
redundant, raised floor facility.  All phases of order management are 
processed on this system.   
 
Zep has extensive government cooperative purchasing experience.  Zep 
was awarded a US Communities Contract for janitorial products by 
Allegheny County, PA contract #45983 on January 3rd, 2003.  It was a 
three year contract with two, one year renewals.  The final renewal year 
of the contract runs through January 6th, 2008.  During the past five years 
Zep has successfully implemented this cooperative purchasing contract 
across all 50 United States.  Zep has consistently been one of the leading 
US Communities contract holders in helping to register additional 
agencies to become members of the program.  Internally, the US 
Communities program has been a core strategy of Zep’s fiscal growth for 
the past five years and continues to be at the forefront of our company’s 
plan for future growth. Zep’s leadership team including its CEO, EVP’s, 
VP’s and all other members of its management fully support the efforts 
of our US Communities contract and the commitments of the agreement 
to the end use local agency.  Zep’s highest profile product category, 
GreenLink has been strategically designed based on the needs and 
requirements due to green initiatives of our US Communities customers.   
 
For many years Zep has participated in cooperative purchasing programs 
in both public and private industries.  The critical factors in ensuring 
success of such programs are multi-layered communication and 
coordination between co-op sponsor, the local agency or customer, the 
National Account Manger, and the field sales reps.  We feel we can 
deliver a structured program that will ensure the success for all parties.   
 
Through the combined efforts of our National Account Manager, 
Administrative team, Regional Managers and field sales reps, Zep can 
work with Local Participating Agencies to meet local purchasing 
preferences including but not limited to: management reports on a 
quarterly basis by commodity and quarterly sales report by agency.   

 
11.2.7 Partners 

As a full service chemical manufacturer and supplier Zep has the 
capabilities to internally meet the product requirements proposed under 
this RFP.  Zep has many strong strategic alliances with specialty product 
manufacturers primarily in its non-chemical product offerings that 
enhance the overall Zep offering but are taken to market as part of the Zep 
line of products and services.   
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11.3 Business Proposal 

 
11.3.1 Pricing 

 
Zep publishes a list price for all products. This list price will be used to 
determine the prices of products not contained in the Local Core List of 
this RFP identified as Attachment D. Our discount off list price will be 
38% for chemical products and 25% for non-chemical products. 
 
 Prices quoted are FOB destination.   

o For orders of $150 and above there is no additional freight 
charges. 

o For orders below $150 freight charges will be added to the 
invoice. 

 The prices offered for RFP response is Zep’s most favorable prices 
offered to government agencies.   

 Each January 1st or a mutually agreed upon date the prices will be 
analyzed based on market conditions. Based on these conditions Zep 
will be allowed to make yearly adjustment to prices not to exceed in 
aggregate 5% for the products listed on the Local Core List of this 
RFP identified as Attachment D. 

 
11.3.2 Pricing Incentives and Rebates 

All participating US Communities agencies will be eligible for annual 
rebates from Zep based on product purchases of their agency.  The scale 
below represents the levels of rebate % based on annual purchases. 
 
Purchases*    % of Purchase Rebate
$0 < $499,999     0% 
$500,000 < $900,000     1% 
$1,000,000 < $1,499,000   2% 
$1,500,000 < $1,999,999   3% 
$2,000,000 or more    4% 
 
Additionally all participating US Communities agencies will be eligible 
for a 2% rebate for all purchases made via Zep’s online ordering website, 
www.ibuyzep.com.  This 2% rebate will be paid twice annually following 
the end of June and December of each calendar year of the contract.   
 
*All purchases are net of returns and freight charges and must be paid 
within terms to be eligible. 
   
 
 

 17

http://www.ibuyzep.com/


11.3.4 Pricing Demonstration 
 
Attached please find the completed Attachment D Local Core List as 
requested in the RFP. While we quoted prices on the items that were 
requested, please note that purchasing ready to use products and aerosols 
may not be in the best interest of Dallas County. For example, the 
information sent published with the bid information indicates that Dallas 
County currently purchases a general purpose cleaner RTU for $2.85 per 
quart. If the County purchases the 200 cases indicated in the bid, it will 
cost $6834.00. Zep Formula 50 is a concentrated general purpose cleaner 
formulated to be diluted 1 part product with 40 parts water. The current 
US Communities price for Zep Formula 50 is $9.71 per gallon. The cost 
for the diluted product is $0.06 per quart. If the County purchased the Zep 
Formula 50 they would spend $144.00 instead of the $6834.00 for the 
ready to use product. 
 
Zep Manufacturing Company offers to conduct a Total Cost of Ownership 
Survey for Dallas County. The results of the survey will be presented to 
the audience of your choice and a written estimate of the savings which 
should be a minimum of 20% better than the County is currently 
purchasing. 

 
11.3.5 Minority / Woman Business  

Zep is committed to meeting requirements set forth in this RFP with 
regards to Dallas County’s standard of utilizing qualified minority / 
women-owned businesses in procurement of goods and services within the 
county.  The steps Zep has completed in its good faith effort to meet the 
requirements of Dallas County are: 

 Attended pre-bid/pre-proposal conference 
 Followed up with Leffie Crawford to secure a list of certified 

M/WBE businesses to explore potential partnerships with. 
 Contacted the following business to get a better understanding of 

their service capabilities and how together we can partner to better 
serve Dallas County.  The partner that Zep is looking to do business 
with is a certified M/WBE transportation company that has the ability 
to deliver Zep’s goods and services within Dallas County. 

o M.B. Transportation, Inc. 
o MG Trucking 
o Eagle Express Truck Services 
o J. Higgins Trucking, Inc. 
o Hernandez Trucking Sand & Gravel 
o McRyan Hauling, Inc. 
o Silk Road Transport, Inc. 
o Miko Trucking, Inc. 
o American Best Transportation, Inc. 
o Sheila Fortunato 

 18



o World Trade Cargo & Logistics, Inc. 
o 4-B Trucking, Inc. 
o Transportation Logistics Systems, Inc. 
o Sable One Trucking Company 
o V. Fernandez Trucking, Inc. 
o Espinoza Trucking 
o Triumph Delivery and Transportation 

 
After contacting each of these certified M/WBE companies at this 
time the company that best fits the Zep’s transportation 
requirements is Triumph Delivery and Transportation.  Zep will be 
working with Triumph Delivery and Transportation to have them 
deliver non-hazardous purchases by the county. Zep’s goal is to 
spend up to 7% of Dallas County’s purchase amount with minority 
delivery services.  Zep has documented that the remaining list of 
companies on the list above cannot meet the delivery requirements 
we were looking for.  They did not meet the capabilities needed 
based on the type of products they are prepared to haul or the area 
covered by their services. 
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BRANCH LISTING FOR SHIPPING INFORMATION                                   Revised 8/07 
ALBUQUERQUE, NM – 320 
Tyler Alison 
Distribution Manager 
2827 Girard Blvd, N.E. 
Albuquerque, NM 87107 
505-884-2127 
505-884-4247 (fax) 
 

CINCINNATI, OH – 334 
Jim Minier 
Branch Mgr. 
10126 Transportation Way 
Cincinnati, OH 45246 
513-870-0393 
513-870-0119 (fax) 

DETROIT, MI – 343 
Scott Ward 
Branch Mgr. 
34462 Glendale Ave. 
Livonia, MI 48150 
734-525-0801 
734-261-9166 (fax) 
 

LAKELAND, FL  RDC – 315 
Mike Oberle 
Distribution Mgr. 
2125 Interstate Drive 
Suite 6 
Lakeland, FL  33805 
863-683-4899 
863-683-8505 (fax) 
 
 

ROCHESTER, NY – 324 
Bob Cilento 
Branch Mgr. 
70 Tower Dr. 
Rochester, NY 14623  
585-475-0181 
585-475-0215 (fax 

ATLANTA, GA  ADC – 391 
Tim Jett 
SE Div. Operations Manager 
105 Kendall Park Lane 
Atlanta, GA 30336 
404-603-7713 
404-603-7765 (fax) 
 

CLEVELAND, OH – 335 
Barb Arthur 
Branch Mgr. 
15708 Industrial Pkwy 
Cleveland, OH 44135 
216-267-6767 
216-267-4763 (fax) 
 

HOUSTON, TX – 345 
Randy Hopkins 
Distribution Manager 
6827 Wynnwood Dr. 
Houston, TX 77008 
713-869-3636 
713-869-1138 (fax) 
 

NORTHERN CA. DIST – 360 
Gregg Nuti 
Branch Mgr. 
25224 South Schulte Road 
Tracy, CA 95376 
209-830-5111 
209-830-5124 (fax) 
 

SAN ANTONIO, TX – 359 
Lisa Garza 
Branch Mgr. 
12050 Crownpoint Dr., Ste. 100 
San Antonio, TX 78233 
210-650-9112 
210-590-4543 (fax) 
 

ATLANTA, GA  RDC – 314 
Zee Horton 
Distribution Manager 
105 Kendall Park Lane 
Atlanta, GA 30336 
404-605-8551 
404-603-7765 (fax) 
 

COLUMBUS, OH – 337 
(Open) 
Branch Mgr. 
2540 Creekway Dr. 
Columbus, OH 43207 
614-491-8400 
614-491-5412 (fax 

INDIANAPOLIS, IN – 346 
Jim Johnson 
Branch Mgr. 
6751-D East 30th St. 
Indianapolis, IN 46219 
317-591-7570 
317-542-0668 (fax) 

PHILADELPHIA, PA – 368 
Mike Neumann 
Distribution Manager 
111 Corporate Dr. 
Montgomeryville, PA 18936 
215-628-4105 
215-628-8255 
 

SEATTLE, WA – 363 
John Davis 
Branch Mgr. 
21019 77th Avenue, South 
Kent, WA  98032 
(253) 872-2525 
(253) 872-7150 (fax) 

BOSTON, MA – 328 
Basilio Almeida 
Distribution Manager 
196 Manley St,  
Brockton, MA 02301 
508-583-2446 
508 583 8739 (fax) 

DALLAS, TX – 340 
Ken McCarty 
SW Div. Operations Manager 
525 Centre Park Blvd. 
De Soto, TX 75115 
972-228-3388 
972-224-0296 (fax) 
 

KANSAS CITY, MO – 350 
Jeff Fortney 
MW Div. Operations Manager 
4102 West Riverside St. 
Riverside, MO 64150 
816-587-0744 
816-587-2913 (fax) 

PHOENIX, AZ RDC – 369 
Bob Whitfield 
Distribution Manager 
5520 West Maricopa Street 
Suite 100 
Phoenix, AZ  85043 
602-272-4083 
602-272-4171 (fax) 
 

SOUTHERN CA. DIST – 353 
Ron Kluscar 
West Div. Operations Manager 
1000 Railroad Street 
Corona, CA 92882 
951-372-2828 
951-372-2830 (fax) 

CHICAGO, IL – 330 
Dan Everitt 
Branch Mgr. 
139 Exchange Blvd 
Glendale Heights, IL 60139 
630-752-1500 
630-752-1512 (fax) 
 

DENVER, CO – 342 
Jeff Hutchcraft 
Distribution Manager 
16304 East 32nd Ave 
Unit 40 
Aurora, CO   80011 
720-859-2100 
720-859-2260  (fax) 
 

KAPOLEI, HI – 344 
Howard Kelley 
Branch Mgr. 
91-110 Hanua St. #102 
Kapolei,  HI 96707 
808-682-6096 
808-682-3025 (fax) 
 

PITTSBURGH, PA – 356 
Dave Dorenkott 
Branch Mgr. 
Buncher Industrial Park 
Avenue B, Bldg. 13-C 
Leetsdale, PA 15056 
412-741-2601 
412-741-9717 (fax) 
 

SPRINGFIELD, NJ – 365 
Jorge Martins 
NE Div. Operations Manager 
Yadiel Reyes 
Distribution Manager 
10 Fadem Rd. 
Springfield, NJ 07081 
973-379-6546 
973-379-5701 (fax) 
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ST. LOUIS, MO – 317 
Jeff Anderson 
Branch Mgr. 
2285 Grissom Dr. 
St. Louis, MO 63146 
314-567-6167 
314-567-7719 (fax) 

    

TWIN CITIES, MN – 357 
Tom Tangney 
Branch Mgr. 
8490 Coral Sea St. NE 
Mounds View, MN  55112 
763-792-2050 
763-783-7088 (fax) 
 

    

 
WASHINGTON, D.C. – 370 
John Olson 
Branch Mgr. 
6650-C Business Pkwy. 
Elkridge, MD 21075 
410-796-0951 
410-796-4960 (fax) 

  
 

  

 
Updated 8-7-07



BRANCH LISTING FOR SHIPPING INFORMATION                                   Revised 8/07 
 
 
EASTERN CANADA  WESTERN CANADA 
MONTREAL – 540 
Donato Angelucci, GM 
660 Avenue Lepine  
Dorval, Quebec 
Canada  H9P 1G2 
(514) 631-9041 
(514) 631-8049 (fax)  

EDMONTON, AB – 780 
Ralph Puertas, President 
Sean Sullivan, Div. V.P./Sales 
Andre Quenneville, GM 
11627 178 St. NW 
Edmonton, AB 
CANADA T5S 1N6 
780-453-8100 
780-453-6861 (fax) 
 

KELOWNA, B.C. – 712 
Ken Leonard, GM 
#225, 1891 Springfield Rd. 
Kelowna, B.C. 
CANADA V1Y 5V5 
250-860-5116 
250-860-5533 (fax) 
 

REGINA, SK – 720 
Garner Molnar, GM 
603 Henderson Dr. 
Regina, Saskatchewan 
CANADA S4N 6A8 
306-721-1919 
306-721-6065 (fax) 
 

WINNIPEG, MAN – 724 
Paul Savoie, GM 
450 Provencher Blvd. 
Winnipeg Manitoba 
CANADA R2J 0B9 
204-233-3342 
204-233-2083 (fax) 
 

HALIFAX, N.S. – 560 
Lewis MacKinnon, GM 
10 Morris Dr.  
Suite 21-23A D 
Dartmouth, N.S. 
CANADA B3B 1K8 
902-468-8209 
902-468-8213 (fax) 
 

BRANDON, MAN  - 725 
Paul Savoie, GM 
440 Richmond Ave. East 
Brandon, Manitoba 
CANADA R7A 7G7 
204-728-1215 
204-727-4439 (fax) 
 

LETHBRIDGE, AB – 722 
Randy Esselmont, GM 
234F – 12th St. North 
Lethbridge, AB 
CANADA T1H 2K7 
403-328-6073 
403-380-4755 (fax) 
 

SASKATOON, SK – 718 
Rob Pasishnik, GM 
2924K Miners Ave. 
Saskatoon, Saskatchewan 
CANADA S7K 4Z7 
306-934-0946 
306-934-5025 (fax) 
 

 

TORONTO, ONT – 580 
Vince Harte, GM 
1795 Meyerside Dr. 
Units No. 8-11 
Mississauga, Ont. 
CANADA L5T 1E3 
905-670-5050 
905-670-1717 (fax) 
 

CALGARY, AB – 714 
Jason Harrison, GM 
Bay C. – 7004 5th St. S.E. 
Calgary, AB 
CANADA T2H 2G3 
403-253-3160 
403-258-2425 (fax) 
 

PRINCE GEORGE, BC - 717 
Trevor Bundy, GM 
2133 Olgilivie St. 
Prince George, B.C. 
CANADA V2N 1X2 
250-564-4382 
250-563-2186 (fax) 
 

VANCOUVER, B.C. – 719 
Denny Lewis, GM 
1210 Cliveden Ave. 
Delta, B.C 
CANADA V3M 6G4 
604-520-1148 
604-520-1194 (fax) 
 

 

 KAMLOOPS, B.C. – 711 
David Brown. GM 
921 B Laval Cresent 
Kamloops, B.C. 
CANADA V2C 5P4 
250-372-5242 
250-372-2272 (fax) 
 

RED DEER, AB – 721 
Brad Lashmar, GM 
#8, 7419 Gaetz Avenue 
Red Deer, CANADA T4P 1M5 
403-346-6631 
403-346-6330 (fax) 
 

VERNON, B.C. 
Ken Leonard, GM 
2801 31st St. 
Vernon, B.C. 
CANADA V1T 5H5 
250-545-8844 
250-545-0155 (fax) 
 

 

 
 



ZEP MANUFACTURING COMPANY OF CANADA 
 

BRITISH COLUMBIA 
Delta (Vancouver) 
1210 Cliveden Avenue 
Delta, BC V3M 6G4 
Tel (604) 520-1148 
Fax (604) 520-1194 
Denny Lewis, General Manager 
 
Prince George 
2133 Ogilvie Street 
Prince George, BC V2N 1X2 
Tel (250) 564-4382 
Fax (250) 563-2186 
David Woodford, General Manager 
 
Kamloops 
921 B Laval Crescent 
Kamloops, BC V2C 5P4 
Tel: (250) 372-5242 
Fax: (250) 372-2272 
Wanda Lindley, General Manager 
 
Kelowna 
#225, 1891 Springfield Road 
Kelowna, BC V1Y 5V5 
Tel: (250) 860-5116 
Fax: (250) 860-5533 
Scott Morgan, General Manager 
 
ALBERTA 
Edmonton 
11627 – 178 Street 
Edmonton, AB T5S 1N6 
Tel: (780) 453-5800 
Fax: (780) 453-6861 
David Brown, General Manager 
 
Calgary 
Bay C, 7004 – 5th Street S.E. 
Calgary, AB T2H 2G3 
Tel: (403) 253-3160 
Fax: (403) 258-2425 
Chrys Brenzan, General Manager 
 
Red Deer 
#8, 7419 Gaetz Avenue 
Red Deer, AB T4P 1M5 
Tel: (403) 346-6631 
Fax: (403) 346-6330 
Brad Lashmar, General Manager 
 
Lethbridge 
234F – 12B Street North 



Lethbridge, AB T1H 2K7 
Tel: (403) 328-6073 
Fax: (403) 380-4755 
SASKATCHEWAN 
Saskatoon 
2924K Miners Avenue 
Saskatoon, SK S7K 4Z7 
Tel: (306) 934-0946 
Fax: (306) 934-5025 
Toll Free: 1-800-667-7343 
Darryl Leik, General Manager 
 
Regina 
603 Henderson Drive 
Regina, SK S4N 6A8 
Tel: (306) 721-1919 
Fax: (306) 721-6065 
Garner Molnar, General Manager 
 
MANITOBA 
Winnipeg 
450 Provencher Blvd. 
Winnipeg, MB R2J 0B9 
Tel: (204) 233-3342 
Fax: (204) 233-2083 
Darcy Jeanson, General Manager 
 
Brandon 
440 Richmond Avenue East 
Brandon, MB R7A 7G7 
Tel: (204) 728-1215 
Fax: (204) 727-4439 
Darcy Jeanson, General Manager 
 
EASTERN CANADA 
Montreal 
660 Avenue Lepine 
Dorval, PQ H9P 1G2 
Tel: (514) 631-9041 
Fax: (514) 631-8049 
Donato Angelucci, Gen Manager 
 
Toronto 
1795 Meyerside Drive 
Units No. 8-11 
Mississauga, ON L5T 1E3 
Tel: (905) 670-5050 
Fax: (905) 670-1717 
Vince Harte, General Manager 
 
Halifax/Dartmouth 
10 Morris Drive, Suite 23 
Dartmouth, Nova Scotia B3B 1K8 
Tel: (902) 468-8209 
Fax: (902) 468-8213 
Chuck Boyd, Gen. Manager 
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